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Revaluation Result-20234
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1267040011-M.B.A. IV SEMESTER

43-MARKETING OFSERVICESTH-1
No Change
21317551 21317588 21320736 21323469 21323779

Change
21318868 - 29 21319758 - 34 21320734 - 32

50-ENTREPRENEURSHIPTH-1
No Change
21323779 21324103

-51-BUSINESS RESEARCHMETHODSTH-1

No Change
21315394 21315395 21317611 21318975 21318976 21319811 21319812
2131 9822 21320799 21320855 21320857 21323896 21324028 21324029
21324033 - 21324055 21324061 21324079 21324083 21324103 21324104
21324112 21324857 21324866 21326109
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