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According to Colley, “Advertiser's job, purely
and simply, is to communicate to a defined
audience, information and a frame of mind that
stimulates action. Advertising succeeds or fails
depending upon how well it communicates the
desired information and attitudes to the right
people, at the right time and at the right place.”



Features of A Good Advertising
Objectives Set: By Colley

*Advertising Objectives must be explained in in specific
and measurable communication activities.

*It must clearly indicate a target audience

*It must set a standard and set the desired change
against which results can be measured

“It must set a time period for achieving the objectives
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