
B.Com.(Hons.) 3 YDC (For CBcs) 

Scheme of Internal/External Marks 

External Assessment-
The external written examination paper of 40 marks may consist of 

maximum 10 questions - (may carry sub-parts also) such as long answer 

questions/short answer questions/objective type questions with alternative 

choices etc. may be asked) 
Numericals based question papers will have 60% numerical 

questions and 40% weightage for theoretical questions. 

Internal Assessment -
The internal assessment of 10 marks in each subject of B.Com. 

(Hons.) 3 YDC will comprise of written tests/assignments/viva-voce about 

concerned subject/group assignments/seminars/presentations/oral or written 

quizs/case discussions/small exercises/attendance, class discipline, class 

behaviour, class participation/write ups etc. to be assigned and assessed by 

concerned subject faculty. The weightage of these marks may vary 

subject wise. 
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B.Com. (Hons.) 2016-2019

COURSE & EXAMINATION STRUCTURE 

First Year 
Credit for each course 

Lecture Tutorial Total 
One hour One hour Five hour 

04 01 05 

First Senmester -

Code Nomenclature Marks 
External Internal Total 

10 

Course 

BCH-101 | Financial Accounting 40 50 
Core O BCH-102 Business EnvironmentCourse 

40 10 50 

BCH-103 Managerial Economics 40 10 50 

Soft 
skill BCH-104 Computer Applications 40 10 50 

course 

Total 160 40 200 

Second Semester -

Code Nomenclature Marks 
External Internal Total ourse 

BCH-201 Advanced Financial Accounting 40 10 50 

Core BCH-202 Business Mathematics 40 10 50 
Course BCH-203 FUNDAMENTALS OF 40 10 50 

Organisational Behviour 

ft skill |BCH-204 Business Communication 
40 10 50 

urse 

Total 160 40 200 
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SECOND YEAR 

Credit for each course 

Lecture Tutorial 
Total 

One hour One hour 
Five hour 

04 01 
05 

Third Semester -

Code Nomenclature 
Marks 
Internal Total 

50 
External 

Course 40 10 
BCH-301Business Statistics 

Corporate Auditing 
Project Management 

BCH-302 
40 10 50 

Core 
BCH-303 

40 10 50 

Course 

Soft skill BCH-304 Entrepreneurship Development 40 10 50 

course Total 160 40 200 

Fourth Semester 

Marks 

Code 
Nomenclature 

External Internal Total 

Course 40 10 50 

BCH-401 Financial Management 

Core Marketing Management 
40 10 50 

BCH-402 

Course Legal Environment of Business 40 10 50 

BCH-403 

Soft skill BCH-404 
Environmental Studies 40 10 50 

course Total 160 40 200 



THIRD YEAR 

Credit for each course 

Lecture Tutorial Total 

One hour One hour Five hour 

04 01 05 

Fifth Semester -

Code Nomenclature Marks 
Internal Total 

External 
Irse 50 BCH-501 Management Information System 

10 40 

BCH-502 Company Law & Secretarial Practice 40 10 50 
Core BCH-502 

ourse BCH-503 Income Tax 40 10 50 

tive (any one to be opted) 

rse 
BCH-504 Humnan Resource Management 

40 10 50 
(a) 
BCH-504 International Business 40 10 50 

(b) 
BCH-504 Sales Management 

C) 
40 10 50 

Total 160 40 200 



Sixth Semester- 

Marks 
Code Nomenclature External Internal Total 

10 50 
BCH-601 Management Accounting 40 

10 50 
40 

ore BCH-602Advanced Cost Analysis & Control 
Urse 

BCH-603Indian & International Financial System 10 50 
40 

(any one to be opted) 
ve 

BCH-604 International Marketing 10 50 
40 

(a) 
BCH-604 Marketing Research 

(b) 
BCH-604 

10 50 40 

Retail Business Management 40 10 50 

(C) 
Total| 160 40 200 
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B.Com, (Hons) 1 Year 
I SEMIESTER COURSE 

BCH-101 FINANCIAL ACCoUNTING 

Course Objective: 

The objective ot this course is to help students in acquiring the ability to record business 

transactions according to modern methods of accounting and use accounting data as an 

aid in the decision making. 

Course Contents: 

1. Accounting Concepts, Principles of Double Entry System, Various Systems or 

Accounting. 
2. Journalising, Ledger Posting, Subsidiary Books, Cash Book, Sales Book, 

Purchase Book, Petty Cash Book. 

3. Preparation of Trial Balance, Trading & Profit & Loss Account, Balance Sheet. 

4. Concept & Methods of Depreciation, Bank Reconciliation Statement.

5. Partnership Accounts Partnership Deed, Profit Sharing Ratio, Admission & 

Retirement of A Partner, Dissolution of Partnership. 

Suggested Readings 

1. Financial Accounting - Ashok Sehgal & Deepak Sehgal 

2. Advanced Accounting - Shukla & Grewal 

3. Advanced Accounts - R.L. Gupta 

4. Financial Accounts - Nirmal Jain 

5. Financial Accounting 
- Dr. Ramesh Mangal & Agarwal (Hindi Edition) 

6. Financial Accounting 
- Singhal, Khan & Nalwai (Hindi Edition) 

Note: In this paper 60% shall be numerieal questions and 40%% shall be theoretical 

questions. 



02 BUSINESS ENVIRONMENT 

e Objective : 

bjective ot this paper is to create awareness among students of the cxtcrra 

onmental factors which affect decision making in the business organization. 

se Contents: 

Business Environment 
Environment, Techniques of Environmental Analysis. 

SOcal Environment- Social Responsibility of Business, Business Ethies, 

Concept, Significance, Micro Environment, 
Macro 

Consumerism and Business. 

Economic Environment Main features of Indian Economy, Current five year 

plan, Fiscal, Monetary and Industrial Policy, Role of Public and Private Sector in 

the Economy, Industrial Sickness. 

4. Political Environment Major Provisions of Indian Constitution,
Fundamental

Rights and Directive Principles, 

5. Changing Dimensions of Business Environment, Pollution and its Control, 

Technological Environment, WTO. 

ggested Readings: 

1. Business Environment - Francis Cherunilam 

2. Business & Environment - Francis Cherunilam 

3. Govt. & Business -Sengupta 

4. Business & Society - P.K. Ghosh & G.K. Kapoor 

5. Essentials of Business 
Environment- K. Aswathappa
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BCH-103 MANAGERIAL ECONOMICS 

Course Objectives: 

The objective ot this course is to provide the students an understanding of the concepts 

and tools of economie analysis of business situation to enable them to take manageria 

decisions in the hght of economie changes influencing the economy. 

Course Contents: 

. Meaning, Concepts, Scope, Significance of Managerial Economics. 
2. Demand Analysis - Law of Demand, Demand Determinants, Elasticity o 

Demand, Demand Forecasting. 

3. Cost Analysis Cost Concepts, Elements of Cost, Cost Output relationship in the 

short run & long run, Law of Returns to scale, Law ofVariable proportions. 

4. Price Analysis - Law of Supply, Pricing under different market conditions & 

Structures, Price Discrimination. 

5. Profit Analysis - Nature and Concept of Profit, Theories of Profit, Break Even 

Analysis, Profit Planning & Control. 

Suggested Readings: 

1. Managerial Economics - Joel Dean 

2. Managerial Economics - Varshney & Maheshwari 

3. Managerial Economics - M. Adhikary 
4. Managerial Economics G.S. Gupta 

5. Managerial Economics - P.L. Mehta 

6. Business Economics - Agrawal & Agrawal (Hindi Edition) 
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Imd SEMESTER COURSE 

BCH201 ADVANCED FINANCIALL ACcOUNTING 

Course Obiective 

The objective of this course is to help students in acquiring the ability to deaw complex business transactions according to advanced methods of accounting and use 
accounting data to take practical decisions in business. 

Course Contents 

. Final accounts with adjustments, rectification of errors, opening & closing entics Provisions & Reserves. 
2. Receipts & Payment Accounts, Income & Expenditure Accounts for Non-profit 

orgainisation, Hire Purchase & Installment Purchase System. 3. Royalty & Lease Accounts, Insolvency Accounts. 
4. Single Entry System & Indian System of Accounting. 
5. Branch Accounts, Departmental Accounts, Consignment Accounts. 

References: 

1. Financial Accounting - Ashok Sehgal & Deepak Sehgal 
Advanced Accounting - Shukla & Grewal 

3. Advanced Accounts - R.L. Gupta 
4. Financial Accounts -Nirmal Jain 
5. Financial Accounting - Dr. Ramesh Mangal & Agarwal (Hindi Edition) 

6. Financial Accounting-Singhal, Khan & Nalwai (Hindi Edition) 

Note In this paper 60% shall be numerical questions and 40% shall be theoretical 

questions. 



Addtim Subration 

Rsns \atmatis - De. SAM Sukkk (Hindi Editim) 

Nae: la this paper 60 shall be numerical questions and 40% shall be 

reial questions 



Course Objectives: 

Ta familiarize the students with the basic concepts, tasks & responsibilities or aunderstanding, analyzing, behaviour of individuals & groups. 

Course Contents: 

1. Introduction to Organisational Behaviour, Concepts, Basic Behavioural Models, Foundations & contributing, Disciplines of O.B., Forms of organization structures 2. Understanding Human Behaviour Individual Differences, Personality, Atitude, Values, Status etc. 

3. Intra Personal Processes- Perception, Learning, Power& Authority, Organisational Conflicts & its effects. 
Inter Personal Behaviour, Relationship & Styles, Different theories of Motivation 
&Styles of Leadership. 

5. Group Dynamics, Team Development & Team Building, Organisational Change 
& Organisational Development, OD Intervention. 

Suggested Readings : 

1. Human Behaviour at Work - Davis Keith 

2. Organisational Behaviour -Udai Pareek 
3. Organisational Behaviour - Robbins Stephen P 

4. Business Organisation-Singh & Chhabra 
5. Organisation Psychology - Schein Egar H 

6. Organisation Behaviour - L.M. Prasad 
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BCH-302 CORPORATE AUDITING 

Course Obieetive 

The objcetve ot this course is to familarise the ntudenta will t Mit-, ' 

procedures, practices and complexities of auditing practiven in linitel HNHIH 
profit companies / organisations etc. 

Course Contents 

1. Evolution of Auditing concept, Meaning and objectives of litiz, yY% 
audit-Internal audit, Audit process-Audit programme, routin check iig 4* 
checking. 

2. Standard Auditing Practices, Audit Procedure, Vouching, Vcrification (R AsshS 
& Liabilities. 

3. Audit of Limited companies- Company Auditor-Appointment, Powers, duties and 
liabilities and qualification- disqualifications, Divisible profits and dividends, 
Auditors report, standard reports and qualified reports, 

4. Investigation Audit of non profit companies, special audit of Banking Companies, 
Audit of Education Instituitions, Audit of Insurance companies. 

5. Recent trends in Auditing, Nature and significance of cost audit, tax audit, 
management audit and social audit etc. 

References: 
1. Auditing principles & problems-T.R. Sharma(Sahitya Bhawan Pub., Agra) 
2. Principles of Auditing-B.N.Tondon(S. Chand & co., New Delhi) 
3. Principles & Practice of Auditing-Pagare Dinkar(S. Chand & co., New Delhi) 

4. Practical Auditing- Spicer & Peglar 
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PROJECT MANAGEMENT BCH-303 

Course Olbicetive 

The course aim is to provide basic knowledge of project, its formulation, managemen 

and implementation. 

Course Contents 

Project Management : Concept, Tools, Techniques for Project Management, 

Qualifications, Role and Function of Project Manager, Projcct Planning and 

Essentials of good Project Plan. 

Project Meaning, Characteristics and Steps of Project, Project Life cycle, 
Identification of Project, Sources of Project ideas, Considerations for initial 

selection of Project. 

Project Formulation Pre-feasibility study, Project feasibility analysis, Market 

Analysis, Technical Analysis, Financial Analysis and Economic Analysis. 3. 

Project Finance : Sources of Finance (including Long term and Short term) 

Sources, Direct Financial Assistance, Lease Financing and Hire Purchasing 

System, Special Assistance Scheme of various Financial Institutions. 

4. 

Project Reporting: Preparation of feasibility report and cost estimate, Financial 

5 
Statement Analysis, Estimating Working Capital needs, Risk identification, 

Performance Analysis and Control of Project. 

References 

I. Project Planning and Management- N.P.Agrawal 

2. Project Planning and Management 
- Prasanna Chandra 

Project Management and Control- Narendra Singh 
3 
4. Project Management 

- Vasant Desai 
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BCH-304 ENTREPRENEURSHIP DEVELOPMENT 

Course Objectives 

Ta orepare the budding entrepreneurs and to provide the students seedbeds of 

entrepreneurship at the entry level and enhance their entrepreneurial skills. 

Course Contents: 

1. Concept of Entrepreneur & Entrepreneurship - Role of Entrepreneurship in 

Economic Development, Elementary Theories of Entrepreneurship. 

2. Problems of small scale industries in the Indian Context, Growth of SSIs and 

entrepreneurial motivation, Policy support to small scale industries & 

entrepreneurship. 

3. Forms of Ownership - Structural Patterns, Entrepreneurial Development & 

Training, Aspects involved in the Growth of Entrepreneurial Environment. 

4. Projects Management- Project idea to project appraisal. 

5. Issues in financing small business. Marketing channels/methods in small business, 

problem of entrepreneurship - reasons and remedies. 

Suggested Readings: 
Dr. C.B. Gupta 
Sudha G. S. 
Vasant Desai 

1. Entrepreneurship Development 

. Udyamita 
3. Dynamics of Entrepreneurial Development 

and Management 
4. Entrepreneurship Development 

G.A. Kaulgud 



Ivth SEMESTER COURSE 

BCH-401 FINANCIAL MANAGEMENT 

Course Obiective 

The objcctive of this course is to acquaint the students with the basic concepts and 

techniques of financ1al management to enable them to take rational decisions in the area 

of finance. 

Course Contents 

. Financial Management Meaning, Concept, Nature, Scope, Objectives & 

Functions of Financial Management. 
Financial Planning Concept, Need, Scope, Characteristics and influencing 
factors of sound financial plan. 

2. Capital structure: Meaning, and Importance, factors determining capital structure, 

Capitalization - Features of over, under and optimum capitalization. Balanced 

capital structure and Trading on equity. 

3. Leverage-concept, significance and Measure of operating Leverage, Financial 

Leverage and Combined Leverage. Cost of capital: Concept & significance, cost 

of various sources of capital, weighted average cost of capital. 

4. Capital Expenditure Decisions - Nature and 

expenditure/capital budgeting, Evaluation methods : Accounting rate of return, 

Payback period, Post payback profitability, Net present value, Internal Rate of 

Importance of capital 

return. 

5. Dividend policies- Nature and types of dividends, Determinants of dividend 

policies, Overview of sources of finance. 

References 

. Financial Management - P. Chandra (Tata Mcgrawhill, New Delhi) 

2. Financial Management 
- S.C. Kuchnal (Wheelar Publishing Home, New Delhi) 

3. Financial Management - I.M. Pandey (Vikas Publishing, New Delhi) 

4. Financial Management 
- Khan & Jain 

19 



Ivth SEMESTER COURSE 

FINANCIAL MANAGEMEN'T BCH-401 

Course Obiective 

The objcctive of this course is to acquaint the students with the basic conccpts and 
techniques of financial management to enable them to take rational decisions in the arca 

of finance. 

Course Contents 

1. Financial Management : Meaning, Concept, Nature, Scope, Objectives &* 
Functions of Financial Management. 
Financial Planning Concept, Need, Scope, Characteristics and influencing 
factors of sound financial plan. 

2 Capital structure : Meaning, and Importance, factors determining capital structure, 
Capitalization - Features of over, under and optimum capitalization. Balanced 

capital structure and Trading on equity. 
3. Leverage-concept, significance and Measure of operating Leverage, Financial 

Leverage and Combined Leverage. Cost of capital: Concept & significance, cost 

of various sources of capital, weighted average cost of capital. 

4. Capital Expenditure Decisions 

expenditure/capital budgeting, Evaluation methods : Accounting rate of return, 

Payback period, Post payback profitability, Net present value, Internal Rate of 

Nature and Importance of capital 

return. 

5. Dividend policies- Nature and types of dividends, Determinants of dividend 

policies, Overview of sources of finance. 

References: 

1. Financial Management - P. Chandra (Tata Mcgrawhill, New Delhi) 

2. Financial Management - S.C. Kuchnal (Wheelar Publishing Home, New Delhi) 

. Financial Management 
- L.M. Pandey (Vikas Publishing, New Delhi) 

4. Financial Management
- Khan & Jain 
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