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Exclusivc for Univcrsity Teaching Department (pt. JNIBj\{, VUU)

Vikram University, Ujjain

[Modificd as according to the provisions of ordinance 14: choice Bascd credit system
in the rneeting of Board of Studics in Management

(Faculty of Management Studies) held on
and Effective Frorn the Academic Session 2019-201

zo )l (t
VIKRAM UNIVERSITY, UJJAIN

kjo
Syllabus,,Two Year MBA (Full Time) Programme, (Effective from Batch 2019.21) CHolcE BASED cREDIT SySTEM & Grading
system (cBCS&GS)l (Exclusive for university Teaching oepartment (pt. JNIBM, vuu)) vikram university, ujjain

SYLLABUS
CHOICE BASED CREDIT SYSTEM & GRADING SYSTEM

(CBCS & GS)

TWO YEAR MBA (FULL TIME) PROGRAMME of UTD (pt. JNIBM, VUU)

(Effective from Batch 2019-Zl)
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BOARD OF STUDIES IN MANAGEMENT (FACULTY OF MANAGEMENT STUDIES)

VIKRAM UNIVERSITY, UJJAIN
TWO YEAR M.B.A. (FULL TrME) PROGRAMME

CBCS & GS
(Choice Based Credit Systern& Grading Systcm)

(Effective from Batch 2019 -21)
COURSE STRUCTURE

MBA FIRST SEMESTER

(C=Crcdits Per Week) / (L: Lectures Per Week) / (T=Tutorials Work per rveek)

MBA SECOND SEMESTER

(C=Crcdits Per Week) / (L= Lectures Per Weck) / (T=Tutorials Work per week)

Syllabus, Tu'o Year IVIBA (Itull Tinre) I'rograrrrnrc, (ElTcctive from Batch 2019-21) CHOICE BASED CIfEDIT SYSTEM &
Grading Systenr (CBCS&GS)l (Exclusive for Univcrsity Tcaching Dcpartmcnt (I't. JNIllNl, VUU)) Vikranr University, Ujjain

l1

t'
11

S

N

Course

Code

Title
A6F .,1

q

dU:

Ec!r

*9

Q

H

Core Courscs C L T

t FT-CC-IOI Management Concept and Process 60 40 100 4 J I

2 FT-CC-I02 Managerial Economics 60 40 100 4 J 1

3 FT-CC-I03 Accounting for Managers 60 40 100 4 J 1

I F'T-CC.104 Organisational Behaviour 60 40 100 4 J I

Course for Ability Enhancement &
Skill Development

5. FT-AE&SD-
105

Business and Legal Environment 60 40 100 4 J I

Total s00 20 15 5

S

N

Course

Code

Title NE6c
'ri
ai

q
-c!

/3,
(.)

OB

Core Courses C L T

I FT-CC-2OT Human Resource Management 60 40 100 4 J I

2 FT.CC-202 Financial Management 60 40 100 4 J I

3 FT.CC-203 Marketing Management 60 40 100 4 J I

4 FT.CC-204 Production and Materials Management 60 40 100 4 J I

Course for Ability Enhancement & Skill
Development

5 FT-AE&SD-
20s

Communication Skills 60 40 100 4 J I

Total 500 20 15 5

I s{r tr? D 1

t
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f itlcCou rse
Code

S

N

TLC
Core Courses

a
J4r004060

mentMan
Organizationa I Cliarrge andFT-CC-3OI

a
J41004060Advertising and Consumer

Behavior
FT-CC-3022

J 141004060Product and Bra nd

Malt ment
I/l'-CC-303-)

A Trr'o
EI,ECTIVTi COUITSE

IJ41004060IElective Course -F'l -EC-30-t4 IJ41004060Elective Course - 2["]'-EC-30s5
450

SUN IIU,N TNTEITN SII IPF'I-S'l'-3066

)t520
+(4)
VC

550

'[otal

MBA TI{IRD SEMESTER

(c:credits Pcr week) / (L= Lectures Per week) / (T=Tutorials per week) (vC = virtual Credit)

MRA THIRD SEMITSTER _ LIST OF ELECTIVES

A Pa rS (lt o d hc lu(lc

rll nlc,

a\

3/38

FT-IiC-I'IRA- 304/305 - (3A) I.[uman Rcsource l)cvelopment

FT.[,C-FAA-304/305-(38)SecurityAnalysisanclPortlblioManagement
*-T_EC_FAA- 304/305 _ (3C) Managemcnt of Financiar Services & International Finance

FT-EC-HIiA- 304/305 - (3D) Managemcnt Information System

FT-EC-SY5A-304/305 - (3E) Quantitative Techniqucs

fi-fic-SV5A-304/305 - (3f ) S'stem Anall'sis antl Dcsign

(HRA means Human Resource Area, FAA Means Finance Area and SysA means system Area respectively)

Notes: (l) The students wilr have the choice to opt a course under the category of Elective courses

available within the LJTD (Pt. JNIBM, VUU) or in other UTDs but fiom same level of the

programmes'(2)AnalternativeclroicewillalsobeavailabletothestLldentstooptacourseineaclr
Semesterunderelective.genericcategot.yiriclrrdingskilldevelopmentcoursefiomMassiveopen
onrine courses (Moocs) availabre ar swAyAM prate torrn. (3) The student can also opt a coLrrse

under Elective-Disciprine centric category liorn Massive open onri'e courses (MOOCs) available at

SWAYAM plate fbrm. In suclr cases, the provisions of ..ordinance l4: Clroice Based Credit System,,

sha, be appricabre arrd trre corrditiorrs mentioned in sucrr pr.visions rvirl rreed to be satisfied by the

stude,ts irthey opt coLrrse lr.orn Massive ope'o.rine cr.urses (Moocs) available at SWAYAM plate

tbrrl.
Svllabus, Trro Ycirr \lB'\ (Full -I-inrc) Progra

iiln.r in g'Sl'tt.nr (CB(lS&( J S) I ( Exclusivc fo r
(l'-flcctivc l'nrnr Bittch 2l)19-21) (lllOl(ll' ll'\SED.('ltlrl)11'SYS1't"ll &

rrsi.,.l.cac'ing t)cpartnrcnt llii..lirrrrr, \'l. t )) \'ilirrrnr L ni'crsitt, ['.i,ilrin

\ Irfry "s &/

I

t



MBA FOUITTIT SEMIiST'ER

U

.,j

=a?9:

vd

Cou rsc

Code
S

N

1'LC
Core Courses

1J4r004060Methodsarcl-tSCSSrlC ReLIB ISI F'r'-cc-401 IJ4r004060t1IrkettlMf r-ltc ationalInlil'-cc-,1022 IJ41004060mentManaStrate-1 FT.CC-403

ELECTIVE COURSE
'fl'tt

IJ4r004060Ju ISoVCI CIE, cct4 F'l'-EC-'10'l
1

a
J41004o604rseCouI VCIE ectl."l'-EC-r055

4

(VC)
50

(vc)CO \{ l,ll,ll Ir

V E
IIT'N

A-V
6 FT-CVV-406

)1520+550
Total

1C:Crerlits Per Wcc li) / (L= Lccturcs I'cr' \\'ccli) / (1':-tu torials Pcr s'cck)

MBA IiOUIITII SEMESTEII. - LIST OF' ELECTIVES

An Trvo Pa rsn to o heS den

4t38

t.. fft'ctivc I'ronr llrrtth 2019-21) (lllOl (.E l|,\Slrl) ('llEl)l l-S\ 51'['ll &

FT-EC-FAA- 404/405 - (4A) Corporatc Taxation

FT-EC-FAA- 404/405 - (48) Entrcpreneurship

FT-EC-SYSA - 404/405 - (4C) Marketing of Services

FT-EC.HRA-404/405-(4D)EconomicsofLabourancllnclustrialRelations
FT-EC-SYSA- 404/405 - (4Ii) Creativity ancl Innovation

FT-EC-IIRA- 404/405 - (4F) Lcgal Framework of HRM

(HRA means Human Resource Area, FAA Means Finance Area and SYS means system Area respectively)

Notes: (r) The studc,ts rviil rrave trre choice to opt a course undertrre category of Erective courses

available rvithin the UTD (Pt. JNIBM- VUU) or in other U'rDs but trom sanre level of the

programmes. (2) An arte,rative choice rvi, also be avairabre to trre students to opt a course in each

Semesterutrdcrelective-gerrericcatcgtlrl,inclrrdirigskitldeveloplnentcoLlt.SefiorlMassiveoperr
orrlirre courses (Mi)ocls) available at SWAyAM plate tbrnr. (3) The student can also opt a cotllse

under E,lective_Discipline ce.tric catcgory fr.orn Massive ope, o.rine courses (MOOCs) avairable at

SWAYAM plate lbrm. lrr such cases, the provisions ol...ordinance l4: Clroice Based Credit System,,

srralr be applicabre and trre conclitions mentioned in sucrr provisiorrs wilr .eed to be satistjed by the

studentsiftlreyoptcoursefiomMassiveopenorrIineCourses(MooCs)availableatSWAYAMplate

Iixarnination SchcnJe
Srttot rt,'I'rlo Ycar II1|'\ (l'ull 'l intc) l'rogratrt

ii,lo,f ing St,,.nr ((lll(lS&(iS)l (Erclusivc lirr I

f orur

L{

7[ t iv

lnct
rsitr 1'caching [)cpnrtnrcnt (l't''t\l I] \t, \'t't')) \'iliranr t nivcrsit1, t:.i.iain

Titlc

V
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Examination Scheme

Syllabus, Tu'o Year I\IBA (Full Tinre) Prograrnme, (Elfcctive from llatch 2019-21) CIIOICE BASItD CREDIT SYSTEN'I &
Grading Systern (CIICS&GS)l (Exclusivc flnivcrsity Tcaching Dcpartmcnt (l't. JNIIIN{, VUU)) Vikranr Univcrsity, Ujjain

L \
1

Iirl ')o
D o

l. Each course will be assessed by for 100 marks, out of which 60 marks will be for end
semester examination and 40 marks will be for internal continuous evaluation.

2. Total of marks obtained in end-semester examination and best two tests/assignments under
continuous evaluation will decide the grade in the course.

3. The grading will be made on 10 point scale as described in Table 1 under point I l.
4. During the semester, a teacher offering / teaching the course will do the continuous

evaluation of the student at three points of time by conducting three written tests/assignments
of 20 marks each. Marks obtained in two best tests/assignments out of three will be awarded
to the student.

5. In each course, there shall be End Semester Examination of 60 marks. Each student has to
appear in at least two tests/assignment and End Semester examination; otherwise, the student
will be awarded Ab Grade (Absent Grade) in that course.

6. A comprehensive viva voce of 4 virtual credits will be conducted at the end of fourth
semester by a board of four examiners , at least ONE of whom shall be external. Three will
form the quorum.. The Head / Director of the UTD (Pt. JNIBM, VUU) will coordinate the
viva voce. The Vice Chancellor will appoint the external subject expert in consultation with
the Director of the UTD (Pt. JNIBM, VUU).

7. Regulations ./ Rules / Guidelines / Office Orders issued by the University Administration
from time to time as regards to the Conduct of Examinations shall be abided by the all
concerned.

8. Tlre student will be promoted to the next semester if he or she secures at least 12valid credits

in any semester. In case the student secures less than 12 valid uedits, then the student will be

declared fail in that semester and he / she will be asked to repeat the entire semester and that
semester will be treated as zero semester. In such cases the student will not be promoted to
the next semester.

If a student passes in all the courses offered in any semester the he / she will be declared pass

in that semester. If a student secures at least 12 valid credits and fails in one or more courses

offered in that semester then he / she will be promoted to the next semester with ATKT
(Allowed to Keep Term) in those courses in which he / she fails.

9. Repetition of a theory I practical course is allowed only to those candidates who get F or Ab
in the course. The student has to pay the prescribed fee for repeating the course.

10. In case of zero semester, whatever be the reason, the student will not be promoted to the next

semester till he she clears that semester.
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1 1. The grading will be made on l0 point scale as described in Table 1 given below:
Table l: Grades and Grade Points

Letter
Grade

Grade
Points

Description
Range of Marks in

o//o
o 10 Outstanding 90-l 00

A+ 09 Excellent 80-89
A 08 Very Good 70-79

B+ 07 Good 60-79

B 06 Above Average 50-59
C 05 Average 40-49
P 04 Pass 35-49
F 0 Fail 0-34

Ab 0 Absent Absent

12. The Semester Grade Point Average (SGPA) and Cumulative Grade Point Average (CGPA) will be

calculated as weighted average of valid and virtual credit points secured by the student, except the

credits of additional courses, if any. The SGPA and CGPA shall be rounded off up to 2 decimal places

and reported in the grade sheet.

13. SGPA is a measure of performance of the student in a semester. It is a ratio of total credit points

secured by a student in various courses registered in a semester and the total courses credits taken

during that semester, i.e., SGPA (Si; = p,"' x Gi) / ECi
(where Ci is the number of credits of the ith course and Gi is the grade point scored by the student in

the ith course.) Illustration of SGPA is given the at the end.

14. CGPA is a measure of overall cumulative perfonnance.of a student over all the semesters completed.

The CGPA is the ratio of total credit points secured by a student in various courses in all the semesters

completed and the sum of the total credits of all courses in all the semesters completed.

The CGPA is calculated taking into account all the courses undergone by a student over all the

semesters of a programme, i.e., CGPA = E(Ci x Si) / E Ci
(where Si is the SGPA of the ith semester and Ci is the total number of credits in that semester.)

Illustration of SGPA is given the at the end.

15. The conversion of CGPA in to percentage(%) will be as follow to facilitate its application in other

academic matters: Equivalent Percentage = CGPA x 10 (The percentage will be rounded off up to

second decirnal point)
16. On completing all requirements for award of the degree, the CGPA will be calculated and this value

will be introduced on the degree along with Division. The Final degree will indicate the Division
which will be obtained based on the criterion shown below in Table 2:

Syllabus, Trvo Ycar 1\IBA (l'ull Tint ramnre, (Elfective from llatch 2019-21) CHOICE BASED CITEDIT SYSTEM &

G rading Systcnr (CBCS&GS)l Tcaching Dcpartnrcnt (Pt. JNIBN{, VUU)) Vikram University' Ujjain

l/))rA I
v
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Table 2: Criterion for Determination of Division

17. While conducting the MBA programme with this syllabus, the provisions of "Ordinance No. 14:

Choice Based Credit System" shall be applicable and in matters not covered under this Ordinance,

provisions of Madhya Pradesh University Act 1973, Vikram University Statutes, other relevant

Ordinances / Regulations of the university shall be applicable. In case of contradictions (if any)

between the provisions of "Madhya Pradesh University Act 1973" / "Vikam University Statutes" and

provisions of "Ordinance No. 14: Choice Based Credit System" appear then the provisions of
"Madhya Pradesh University Act 1973" / "Vikam University Statutes" being the superior legislations

shall be applicable.

Illustration of Comnutation of SGPA ancl CGPA

(A) Illustration for SGPA

SGPA = 216/30=7.2

(B) ILLUSTRTATION FOR CGPA

CGPA= 30X7.2 + 30X8 + 30X8.5 +30X9
= 9.81

Syllabus, Tu'o Year NIBA (Full Timc) l'rogra
100

(Effective from Batch 2019-21) CHOICE BASED CREDIT SYSTEM &
Grading Sl,stcm (CBCS&GS)l (Exclusive ivcrsity Teaching Dcpartntent (Pt. JNIBN{, VUU)) Vikram Univcrsity' Ujjain

,--',,l \1
\

Division Criterion
First Division with Distinction If the candidate has earned minimum number of credits required for

the award of the degree in first attemptwith CGPA of 8.00 or above,
he /she will be awarded 'First Division with Distinction'.

First division If the candidate has earned minimum number of credits required for
the award of the degree in first attempt with CGPA of 6.50 or above,
he /she will be awarded 'First Division'.

Second Division If the candidate has earned minimum number of credits required for
the award of the degree in first attempt with CGPA of 5.00 or above
but less than 6.50, he /she will be awarded 'Second Division'.

Pass Division If the candidate has earned minimum number of credits required for
the award of the degree in first attempt with CGPA of 4.00 or above
but less than5.00, he /she will be awarded 'Pass Division'.

Credit Grade Letter Grade Point Credit PointCourse
6x8 =481 6 A 8

6 B+ 7 6x 7 =42)
B 6 6x 6=363 6

4 6 o 10 6x10=60
5 6 C 5 6x5:30

216Total 30

SEN{ESTER
I.

SEMETER II SEMESTER
III

SEMESTER
IV

Credit 30 Credit 30 Credit 30 Credit 30
SGPA 7.2 SGPA 8 SGPA 8.5 SGPA 9

, 2 )
o

V v
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MANAGEMENT CONCEPTS & PROCESSES
(FT-CC-101)

Scientinc iuru,*g",,!11ftffi:#il Tt'il::13"',11,,, system Approach to
Management, Human Relations Approach to Management, Principles of
Management.
The Concept of Planning, Process of Planning, Types of Plans, Management by
Objectives (MBO).
Process of Organizing Span of Management and Levels of Authority,
Delegation of Authority, Decentralization of Authority, Line and Staff
Organization.
Nature & Process of Decision Making - Group Decision Making, Guidelines for
Effective Decision Making, Management by Exception.
Concept and Process of Management Control, Types of Control, Principles of
Controlling, Techniques of Management Control.

Suggcsted Readings:
Stoner and Freeman, Management, Prentice Hall, N. Delhi.

Koontz, O' Donnell & Wechrich, Essentials of Management- An International Perspective,
Tata McGraw Hill, New Delhi.

Peter F. Drucker, Management - Tasks, Responsibilities and Practice, Allied Publishers,

Ahmedabad.

Peter F. Drucker, The Practice of Management, Allied Publishers, Ahmedabad.

Massie, Essentials of Managenlent, AITBS, New Delhi.

Terry and Franklin, Principles of Management, AITBS, Nerv Delhi

Syllabus, Trvo Year MBA (Full Timc) l'rog mc, (Ell'cctive frorn Batch 2019-21) CIIOICE BASED CIIEDtT SYSTINI &
Grading Systcm (CBCS&GS)l (Exclus University Tcaching Dcpartmcnt (Pt. JNIBN'I, VUU)) Vikranr University' Ujjain

a

o

U >( ,)
r>ffi,k*A
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MANAGERIAL ECONOMICS
(FT-CC-102)

(Effective from Batch 2019-21)

o Nature and Scope of Managerial Economics, Fundarnental Concepts in
Managerial Economics, Role and Responsibilities of Managerial Economist.

o Law & Nature of Demand, Demand Determinants, Demand Forecasting, Demand
Function, Elasticity of Demand, Consumer Surplus.

. Law of Retums and Production Functions, Cost Concepts, Cost Classifications,
Economies and Diseconomies of scale, Cost-Output relationships.

o Price-output decisions under different market conditions - Perfect and Imperfect
Competition, Monopoly, Monopolistic Competition, Oligopoly, Non-Price
Cornpetition.

o Input- Output Analysis, Trade Cycle, Balance of Payments, Concept and
Measurement of National Income, CoSt Benefit Analysis.

Suggested Readings:
Adhikary,M. Business Economics., New Delhi, Excel Books.

Varshney & Maheshwari, Managerial Economics, Sultan Chand, New Delhi.

Chopra, O.P., Managerial Economics, New Delhi, Tata Mcgraw Hill.
Keat Paul G & Philips K.Y. Young, Managerial Economics, Prentice Hall, New Jersey.

Koutsoyiannis, A. Modern Micro Economics, New York, Macmillan.

TrivediM L, Managerial Economics, Tata McGraw- Hill, New Delhi.

Mehta P.L., Managerial Economics : Analysis, Problems & Cases, Sultan Chand & Sons, New Delhi.

Mathur, N.D.( 2010 ), Managerial Economics, Jaipur:Shivam Book House

S1'llabus, Tn'o Ycar NIBA (Full Tinrc) (Effcctive fronr llatch 2019-21) CHOICE BASED CltEDlT SYSTEN{ &
Grading Systenr (CBCS&GS)l (Exclusivc cnt (Pt. JNIIIX{, VUU)) Vikrarn University, Ujjain

J
1lr) k
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ACCOUNTING FOR MANAGERS
(FT-CC-103)

(Effective from Batch 2019-2L)

. Financial Accounting - Concept, Nature, Scope and Importance ,

Generally Accepted Accounting Principles, Preparation of Financial Statements.
. Financial Statement Analysis - Ratio Analysis, Funds Flow Analysis.
o Management Accounting - Concept, Nature, Need, Scope and Importance;

Marginal Costing, Accounting for Decision Making, Break Even Anatysis.
. Budget and Budgetary Control, Types of Budget - Flexible Budget, Cash Budget,

Capital Expenditure Budget ing, Zero-B ase Budgeting.
. Responsibility Accounting, Value Added Accounting, Human Resource

Accounting, Infl ation Accounting, Environmental Accounting

Suggested Readings :

M Y Khan & P K Jain, Management Accounting, Tata McGraw- Hill, New Delhi.

Bhattacharya S K and Dearden J. Accounting for Management : Text and Cases, Vikas, New Delhi.

Ashok Sehgal, Advanced Accounting, Taxmann Publication, New Delhi.

Hingorani, N L. and Ramanathan, A.R. Management Accounting., New Delhi, Sultan Chand.

Sharma & Gupta, Management Accounting & Financial Management, Kalyani Publishers, New Delhi.

Jagdish Prakash & Nageshwar Rao "Prabandh Lekhankan"Prayag Pustak Sadan ,Allahabad

Ravi M Kishore, Financial Management, Taxmann Publication, New Delhi.

Vij, Madhu. Financial and Management Accounting. New Delhi, Anmol Publications.

Bhattacharyya,"Financial Accounting"Prentice Hall of India Ltd,New Delhi

Kothari,Rajesh,Godha Abhishek,"Management Accounting-Concept & Applications,Macmillan ,New
Delhi

Syllabus, Trvo Year NIBA (Full Tirne) l'rngranrmc, (Effe ctive fronr Batch 2019-21) CHOICE BASED CREDIT SYSTEM &
Grading Systenr (CllCS&GS)l (Exclus g Departmcnt (Pt. JNIBM, VUU)) Vikranl Univcrsity' Ujjain

t-\

n(/
A

&
a

L"\1
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ORGANIZATIONAL BEHAVIOUR
(FT-CC-104)

(Effective front llatch 2019-21)
o OrganizationalBehavior: Definition, Concept, Significance, Level of

Organizational Behavior, Managerial Skills Influencing OB

o Personality: Meaning, Determinant, Types, Theories of Personality- Trait Theory

and Fraud Theory
. Attitude: Definition, Meaning, Components of Attitude.
o Perception: Meaning, Elements, Factors Influencing Individual Perception,

Process.
o Learning: Meaning, Effectiveness of Learning.

o Motivation: Meaning, Types, 'l'l-reories of Motivation, Maslow's Hierarchy of
Need, IJertzberg Two Iractor 'I'heory, Vrootn's Expectancy Theory

r Leadership: Meaning, Styles of l-cadcrship, Theories of Leadership-

Charismatics Leadership T'heory, l'rait 'l'heory, Contingency Theory

o Management of Conflict: Meaning, Types, Sources, Levels, Process of Conflict.

. Group: Meaning, 
-fypes of Gronp, Group Dynamics, Grottp Decision Making

Suggestctl Ilcadings:
Luthans [;recl. Organ isational []chaviotlr..N ur Yot'li. lVIcG rau l l i l l.

I{obbirrs S.l).. Orgartisatiorral []clraviottr. Ncri I)e lhi. l'}tll.

McsSanc & Vonglinorl. Orsanisational Ilcltat,iotlr.'l'ata N4c(lraw- tlill. Nerr I)elhi

Starv, Il.M. I)sl,chological Dirnensions ol'Organisational []chaviour, [irtglcrt'ood Cliffs. Ncrt'.lcrsey,

Prentice I'lall Inc.

I)avis Kcith. Iltrrttatl []chaviotlt'at \\''ot'1.. l1\'1ll- Neu [)clhr

I)arcek t iclai. Org.anisatitrrtal Ilcltitt irrttr. Orti,rrcl. l[]l [. \'ltrrlltrai

Uura Shekhitrart, Orealrisatiotl []ellltl'ioLrr. 'l'i\411" Ncu I)e lhi'

.lohrr \\/. Neu,strcltt-t. "Organisatiorlal []ehavitlrtr.'l-ata Mcgra*- t.\crr [)cllri

q
ofrlrt
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BUSINESS AND LEGAL ENVIRONMENT
(rr-eneso-ros)

(Effective from Batch 2019-2L)
. Business Environment: Nature, Scope and its relevance in Business Decision

Making,
. Political, Social, Cultural & Economic and Technological Environment.
. WTO Provisions, Trading Block, Industrial Ecology and Recycling Industry,

Industrial Pollution - Air, Water, Land Pollution and Business ethics.
. The Indian Contract Act 1872, Essentials of a Valid contract, Void agreements,
. Performance of Contracts & its remedies.
. The Sale of Goods Act 1930 : Formation of a contract, Rights of an unpaid seller,
r The Companies Act, 1956 : Nature and Types of Companies. Formation.

Memorandum and Articles of Association,
o Prospectus ,Allotment of Shares.

Suggested Readings:
Francis Cherumilam, Business Environment

Adhikari, M., Economic Environment of Business

Sampat Mukerjee, Economic Environment of Business

Dwijendra Tripathi, Business Politics in India

Shukla M B,"Business Environment-Text &Cases"Taxmann,NewDelhi

Gupta, D., Indian Government & Politics

Ruppuswamy, 8., Social Changes in India

N D Kapoor, Mercantile Law, Sultan Chand, New Delhi.

Chawla, Bhasin & Garg,Mercantile Law, Kalyani Publishers, New Delhi

Ramaiya, A.Guide to the Companies Act. Nagpur, Wadhwa.

V S Datey, Business & Corporate Laws, Taxmann, New Delhi

Syllabus, Tn'o Ycar 1\IBA (Itull Tinrc) l' (ElTcctive fronr llatch 2019-21) CIIOICE IIASED CI{EDIT SYSTENI &
Grading System (CBCS&GS)l (Exclusive Teaching Dcpartnrcnt (Pt. JNIB['I, VUU)) Vikranr University, Ujjain
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Human Resource Management
(FT-CC-201)

(ElTective from Batch 2019-21)

o Introduction: Concepts and Functions of Human Resource Management, Role of
Human Resource Managers, Meaning and Process of Human Resource Planning,
Job Analysis.

. Job Evaluation: Meaning, Objectives and Methods of Job Evaluation.
r Wage, Salary and Employee Benefits: Meaning of Wages/ Salary, Minimum

Wages, Fair Wages and Living Wages. Meaning and Description of Fringe
Benefits (Fringes / Employee Benefits / Perquisites), Meaning and Types of
Incentives, Factors Affecting Fixation / Revision of Wages / Salary and Fringe
Benefits, Methods of Wage Fixation / Wage Revision, Methods of Wage
Payment, Meaning of Bonus and Objectives of Paying Bonus.

o Employee Recruitment: Meaning, Sourqes and Methods of Employee
Recruitment. Employee Selection: Meaning and Process of Scientific Methods of
Employee Selection. An Overview of Various Tests and Interview Methods for
Employee Selection. Process of Induction of the New Employees.

. Training and Development: Meaning of Training and Development, Process of
Employee Training, Methods of Training Need Identification, Methods of
Training Delivery, Need and Methods of Training Evaluation, Meaning and
Goals of HRD, An Overview of Various sub- systems (Process Mechanisms of
HRD), Interlinkage of Various HRD Sub-systems.

. Performance Appraisal: Meaning, Objectives, Process and Methods of
Performance Appraisal, Errors in Perfonnance Appraisal.

, Trade Unionism: Meaning of Trade Union, Registration and Rights of Trade
Unions, An Overview of Trade Unions in India,

. Industrial Relations: Meaning of Industrial Relations and Industrial Disputes,
Reasons for Industrial Disputes in India, System of Prevention and Settlement of
Industrial Disputes in India.

. Grievance Handling: Meaning and Causes of Grievances, Process of Grievance
Handling, Model Grievance Handling Procedure.

. Management of Discipline: Meaning of Misconduct, An Overview of Various
forms of Misconduct, Procedure of Conducting Domestic Inquiry against
Indiscipline Employees.

Syllabu\, 'l'n o l'car )IUA (Full Timc) l'rogranrnrc, (Ellcctive from Ilalch 2019-21) CI IOICE BASED CITEDI'l' SYSTItII &
G rading S)'stcn (CBCS&GS)l (Exclusi\'€ r Unir,ersity Teaching Drpartnrent (Pt. Jr\-IBM, VtJU)) Vikranr Unive rsitl', tljjain

,tt\ 1
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Suggested Readings:
Aswathappa, K. Human Resource and Personnel Management Tata McGraw Hill, New Delhi.
De cenzo, D.A. & Robbins S P. Human Resource Management, New York, John wiley.
Ivancevich, Human Resource Management, TMH, New Delhi.

Hollolvay, J. ed. Performance Measurement and Evaluation. New Delhi, Sage.

Rao and Das R.P., Cases in Human Resource Management, Himalaya Publishing House.
Monappa, A. & Saiyadain M. Personnel Management., New Delhi, Tata Mc-craw Hill.
Rao v.S.P., Human Resource Management, Text and cases, Excel Books, New Delhi.
Dwivedi, R.S. HRM in Indian Organisation, New Delhi, Galgotia.

Pareek, Udai. Designing & Managing Human Resource System, New Delhi, Oxford Pub. Co.

Stone, Lloyed and Leslie W.Rue, Human Resource and Personnel Management Richard D. Irwin, Lllionis.

Syllabus, Tu'o Year MBA (l'ull Timc) (Effcctivc fronr Ilatch 2019-21) CHOICE BASED CREDIT SYSTENI &
Grading System University Teaching Departmcnt (l't. JNIBM, VUU)) Vikrarn University, Ujjain
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FINANCIAL MANAGEMENT
(FT-CC-202)

(Effective from Batch 2019-21)
' Financial Management: Nature, Scope and Objectives, Finance Functions,

Profit Maximization v/s Wealth Maximization, Financial Forecasting.
Retail Finance and its importance.

' Leverages: Operating, Financial and Combined Leverage; Investment and
Capital Structure Decisions; Payback period, Accounting Rate of Return,
Internal Rate of Return and Time value of money methods.

. Cost of Different Sources of Raising Capital; Equity Capital, Debt capital,
Retained Capital, Preference Capital, Term Loan and Lease Financing.
Optimum Capital Structure.

' Factors Influencing Dividend Policy, Dividend Theories, Forms of
Dividend Policies, Types of Dividend, Dividend Payment Practices in
India.

. Management of Working Capital - Concept of Working Capital, need and
influencing factors, Estimation of Working Capital, Inventory and
Receivables Management.

Suggested Readings:
Hampton, John. Financial Decision Making. Englewood Cliffs, New Jersey, Prentice Hall Inc.
Van Horner, James C. Financial Management and Policy, New Delhi, Prentice Hall of India.
Ross, Westerfield & Jordan, Fundamental of Corporate Finance, TMH, New Delhi.
J.C. Van Horne, Fundamentals of Financial Management, PHI, New Delhi.
Weston Brigham, Managerial Finance, McGraw Hill, New York
I.M. Pandey, Financial Management, Vikas Pub.House, New Delhi.
P. Chandra, FinancialManagement, TMH, New Delhi.
Khan & Jain, Basic Financial Management, TMH, New Delhi
RaviM Kishore, Financial Management, Taxmann Publication, New Delhi.
Maheshwari, S.N., Financial Management, Principles & Practices, Sultan Chand & Sons, New
Delhi.
Rajesh Kothari & Bobby Duffa, Contemporary Financial Management, Macmillan, New Delhi.

Syllabus, Tn'o Year NIIIA (Full Timc) l'rogranrnre, (Elfcctive from lJatch 2019-21) CHOICE BASED CIfEDIT SYSTEM &
Grading Systcnr (CllCS&GS)l (Exclus for Univcrsity Tctching Dcpartnrcnt (Pt. JNIBM, VUU)) Vikranr University, tljjain

u-
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MARI(ETING MANAGEMENT
(FT-CC-203)

(Effective from Batch 20l9-2L)

. Marketing: Concept, Nature and scope. Marketing Environment

. Marketing Information &, Research, Market Segmentation and Targeting,
Buying Behaviour. Understanding Consumer & Industrial Markets

o Product Decisions, Pricing Decisions (Elementary idea Only).
. Channel Management, Promotion Management (Elementary idea Only).
. Marketing Control. Specific Marketing Issues : Rural Marketing, Retail

Marketing, Marketing of E-Business, Consumerism, Globalisation.

Suggested Readings:
Philip Kotler, Marketing Management Analysis, PHI, New Delhi.

Stanton & Futrell, Fundarnentals of Marketing, McGraw Hill, New York.

McCarthy, Basic Marketing, Universal Book Sellers, New Delhi.

Philip Kotler & Armstrong Jr., Principles of Marketing : PHI, New Delhi.

Rajiv Lal, Quelch & Kbsturirangan, Marketing Management- Text and Cases, TMH, New Delhi

Czinkota & Kotabe, Marketing Management, Vikas Publications, New Delhi

Jayachandram S, Marketing Management, Text & Cases, Excel Books, New Delhi.

Suresh K, Green Marketing, ICFAI University Press, Hyderabad.

Saxena Rajan, Marketing Management,Tata Mcgraw Hill, Nerv Delhi.

Syllabus, Tn'o Year l{l}A (Full Tinre) nrc, (ElTective liom llatch 2019-21) CHOICE BASED CltEDlT SYSTEN'I &
G rading Systern (CBCS&GS)l Dcpartnrcnt (Pt. JNIBN'|, VUU)) Vikranr Univcrsity, Ujjain
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PRODUCTION AND MATERIALS MANAGEMENT
(FT-CC-204)

(Effective from Batch 2019-2L)

Nature, Significance , Scope ,Role ,Functions of Production Marlagement,
Relationship with other Management Functions, Different Production Systems
Plant Location, Plant Layout, Product Design & New product Development,
Capacity Planning Process & Decisions.
Scheduling and Sequencing Conceptual Framework, Industrial Safety
Management, Waste Management and Scrap Disposal, JIT Approach.
Materials Management - Principles, Value Analysis, Variety Reduction, Material
Handling, Classification and Codification.
Work Measurement Techniques - Work Study and Method Study-Conceptual
Framework of Statistical Quality Control (SQC) 8. TQM, Maintenance
Management, TPM.

Suggested Readings:
Adam, E E & Ebert, RI. "Production & Operation Management., New Delhi, PHI.

Amrine Harold T. etc. Manufacturing Organisation and Management. Englewood Cliffs, New Jersey, PHI
Inc.

Buffa, E.S. Modern Production Management, John Wiley (New York).

Chary S.N. Production and Operations Management, New Delhi, TMH.

Dobler, Donald. W & Lee Lamar "Purchasing & Materials Management, New York, Mc Graw Hill.

Dilworth, James B. Operations Management : Design, Planning & Control for Manufacturing & Services,

Singapore, Mc Graw Hill.

Moore, FG & Hendrick, T.E. - Production / Operations Management, Honnewood, Illinois, R.D. Irwin.

Manocha R.C., Production and Operations Management, Excel Books, New Delhi.

Sl,llabus, Tu'o Year N'lBA (Full Tinrc) l'nrgranrnre, (Effectivc from llatch 2019-21) CIIOICE BASED CIIEDIT SYSTENI &
Grading Sl,stcm (CBCS& S)l (Exclusivc rsity Tcaching Dcpartnrcnt (I't. JNIIINI, VUU)) Vikrarn Univcrsity' Ujjain
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COMMUNICATION SKTLLS
(rr-neaso-zos)

(Effective from Batch 2019-21)

Importance and Nature of Business Communication, Process of Communication
Channels and Media of Communication, Communication Networks,
Effectivene ss of Communication.
Barriers and Gateways in Communication; Written Communication; Writing
Business Reports, Resume Development.
Communication in meetings, Oral presentation skills, Public speaking, Facing
Job-Interview.
Listening Skills, Conversation Skills, Non-verbal Communication, Legal aspects
in Business Communication.
Feedback Skills, Counseling Skills, Negotiation Skills, Communication on
Disciplinary Matters.

Suggested Readings:
Bowman, Joel P and Brancharv, Bernadine P. "Business Communication : From Process to Product"
Dryden Press, Chicago.

Rao ,Nageshrvar and Das R.P."Communication Skills" Hirnalaya Publishing House, Murnbai

Kitty O- Locker, Business & Adrninistrative Comrnunication, TMH, New Delhi.

Murphy, Herta A and Peck, Charrles E. "Effective Business Cornmunications", Tata Mc Graw Hill, New
Delhi.

Pearce, C Glenn etc. "Business Communication : Principles and Applications", John Wiley, New York.

Mehta D and Mehta N. K"A Handbook of Communication Skills Practices" Radha Publications ,New
Delhi

K.K. Sinha, Business Communication, Galgotia Publishing House, New Delhi.

Syllabus, Trvo Ye ar NIIIA (I-ull Tinre) l'rogra c, (Elfcctivc fronr llatch 2019-21) CIIOICtr IIASED CnEDIT SYSTBN,I &
Grading Systcnr
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(Pt. JNIBNI, VUU)) Vikranr Univcrsiiy, Ujjain
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Organizational Change and Quality Management
(FT-CC-301)

(Effective from Batch 2019-21)

o ConcePt of Organizational Effectiveness (OE) and Organizational Performance
(OP). Indicators of OE and OP, Measurement of O E.

. Types of Change. Force of Change. Resistance to Change. Overcoming Resistance
to Change

o Process of Change. Lewin's Model of Change. Golpin's Model of Change
Management. Action Research Model of Change. Role of Change Agent In The
Process Of Managing Change.

r Meaning and Nature of Organization Climate, Dimensions of Organizational
Climate. Organizational Climate versus Organizational Culture. Methods of
C onductin g Organ\zational Climate Survey.

. Power and Politics in Organization.

. Meaning of OD. Process of OD. An Overview of OD Intervention.
o Detailed Study of Various OD Interventions. Process of Introducing Various OD

Interventions. '

o Meaning of Quality. Meaning and Process of Quality Management, Kaizen and
TQM. System of Quality Management Awards.

o Benchmarking, JIT, Quality Circles, TPM, SQC and BPR.
o ISO 9000 Certification. Comparison between ISO 9000 Certification and ISO-

14000 Certification.

Suggested Readings:
Change Management by Radha Sharma, Tata Megraw Hills Publication.
Luthans Fred, Organisational Behaviour.,New York, McGraw Hill.
Robbins S.P., Organisational Behaviour, New Delhi, PHI.
Mcshane & Vonglinow, Organisational Behaviour, Tata McGraw- Hill, New Delhi
Staw, B.M. Psychological Dimensions of Organisational Behaviour, Englewood Cliffs, New Jersey,
Prentice Hall Inc.
Davis Keith, Human Behaviour at Work, TMH, New Delhi
Pareek Udai, Organisational Behaviour, Oxford, IBH, Mumbai
Hersey Paul and Blanchard, Management of Organisational Behaviour, Prentice Hall of India, New Delhi.
Uma Shekharan, Organisation Behaviour, TMH, New Delhi.
John W. New Strom, "Organisational Behaviour, Tata Mcgraw, New Delhi
Kavita Singh, Organization Change and Development, Excel Books, New Delhi
Sharma, D.D., Total Quality Management : Principles, Practice and Cases, New Delhi: Sultan Chand &
Sons.

Besterfileld, D.H. et al., Total Quality Management, Pearson Education Pte. Ltd., Singapore and Delhi.

Syllabus' Tn'o Ycar i\IllA (Full Time) l'rogramnre, (Effcctivc from Ilatch 20'19-21) CHOICE BASED CIIEDIT SYSTEM &
Grading Systcnr (CB (Exclusive for nivcrsity Teaching Dcpartnrent (Pt. JNIIIN{, VUU)) Vikranr Univcrsity, Ujjain
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Advertising and Consumer Behaviour
(FT-CC-302)

(Effective from Batch 2019-21
o Nature, Scope and Significance of Advertising, Legal, Ethical and Social Aspects

of Advertising. Models of Consumer Behaviour.
o Advertising: Types of Media, Media Plaruring, Media Selection and Strategy.

Creative Adverlising, Advertising Planning and Strategies.
r Introduction to Consumer Behaviour, Consumer Buying Behaviour, Consumer

Behaviour and Marketing Strategy.
o Factors in the study of Consumer Behaviour: Lifestyle, Motivation, Attitude,

Learning, Perception and Personality. Family, Groups, Social Class and Cultural
Influence on Consumer Behaviour,

o Various Buying Behaviour Models.
. Application of Consumer Behaviour. Issues in Formulation of Different

Marketing Strategies.

Suggested Readings :
Manendra Mohan, Advertising Management, TMH, New Delhi.

Aaker, Batra and Myers, Advertising Management, Prentice Hall of India, New Delhi

Norris, Advertising Management, Prentice Hall of India, New Delhi.

B.S. Rathore, Advertising Management, Himalaya, Mumbai.

Consumer Behaviour, Peter D. Bennet and H.H. Kes.

Kazmi & S.H.H. & Batra Satish, Consumer Behaviour, Excel Books, New Delhi.

Fundamentals of Consumer Behaviour, Douglas W. Meuot, Jr.

Consumer Behaviour, Walters and Paul, McGraw Hill, New York.

Consumer Behaviour, Shiffman, L.G. & Kanuk, L.L., PHI, N Delhi.

Svl labus, Trvo Year NIBA (Full Tinre) Progranr nre, (Effcctive from Batch 2019-21) CHOICE BASED CILEDIT SYSTEM &
niversity Teaching Dcpartnrcnt (Pt. JNIBNI' VUU)) Vikranr University, UjjainGrading System (CBCS&GS)l (Exclusive
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PRODUCT AND BRAND MANAGEMENT
(FT-CC-303)

(Effective from Batch 2019-21)
Product : Definitions & Features, Product Levels, Classification of Products ,
Individual Product Decisions, Difference between Consumer Products and
Industrial Products , Consumer Adoption Process, Product Differentiation
New Product Development: Factors Contributing to a new Product Design, New
Product Development Process, Product Life Cycle, Factors Affecting Product
Mix, Product Mix Strategies, Product Positioning
Brand Elements: Classification of Brands, Brand Identity,, Brand Image, Brand
Personality, Brand Architecture, Brand Equity, Brand Loyalty Pyramid, Brand
Equity, Factors Influencing Brand Equity, Different Methods of Brand Equity
Measurement, Brand - Customer Relationship.
Successful Brands: Characteristics of Successful Brands, Brand Slrategies,
Consumer Perceptual Space& Clutter, Brand Positioning, Brand Extension
Strategies, Brand - Product Relationship, Brand Revitalization.
Other Branding Issues: Concept and characteristics of Industrial Brands, Brand
Building Issues in Services, Concept of a Retail Brand ,Key Issues in Building
Retail Brands, Classification of Retail Formats, Ethics in Branding and Retailing,
Marketing Research in Product and Brand Management Areas

Suggested Readings :

Subroto Sengupta,, Brdnd Positioning, PHI, New Delhi.
S.A. Chunawalla,, Product Management, Himalaya, Mumbai.
Aaker, David A.,, Managing Brand Equity, PHI, New Delhi.
Steward, P : Building Brands Directly, London Macmillan.
Murphy, John A. Brand Strategy, Cambridge, The Director Books.
Kapferer, J.N. Strategic Brand Management, New York (Freepress).
Czerniawski, Richard D. & Michael W. Maloney, Creating Brand Royalty, AMACOM
Cowley, Don - Understanding Brands, London, Kogan.
Shrivastava, R.K., Product Management & New Product Developrnent, Excel Books, New Delhi.
Verma, Harsh, Brand Management, Text & Cases, Excel Books, New Delhi.
M. Govind Rajan, Industrial Marketing Management, Vikas Publishing House Pvt. Ltd., New Delhi
Francis Cherunilam - Industrial Marketing , Himalaya Publishing House, Mumbai.

Syllabus, l'n'o Ycar l\lllr\ (l'ull 'I'intc) l'nrgranrnre, (Elfcctive fronr llatch 2019-21\ CIIOICE IIASED CREDIT SYSTEN{ &
Grading Systcnr for Univcrsity Teaching De p{rtnrcnt (Pt. JNII}II, \/UU)) Vikranr Univcrsity, lijjain
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SUMMER INTERNSHIP.

(FT-Sr-306)

Sunrnrcrlnternshipismandatorl'tocncour:rgethcskillstlcl'cloprnentofMBAStudents(in
all/anyspccirlizctllunctionatarca(s).Inordertocncotll.llgcpracticalthinkingandapplicationof
N{nnlgcment knou'lcdge (l(norvlctlgc of I}usincss Ethics and Social Responsivcness' Critical

Thinking Busincss Analysis, Problcm solving and Innovxtion' Busincss ['nvironmcnt ancl

DotnainKnorylcrlgc,EffectivcCotrrmunic:ttiotrLcrrrlcrshipanrlTe:rmWork),Stuclcntshallbe
requircd to undcrtnkc 6-g N.ccks practical training in arr orgrnizirtion (Irrcspectivc of Sizc)

connccted \r'ith Industr)'/'frlde or Cornmcrcc' NGO' Social Work' nny Govcrntncnt

botly/1\{SME/SSI/Busincss/I,artncrship[.irnr/Srrlc-ProlrrictorF.irnr,Starlup/Serr'iccScctor/Anv
othcr tvpc of Private sector oI'g:rnization / Undcrtaking / Business Entcrprise /

Franchisce/Businessllousc/Exporlllouscctc.Thesturlcntshallbcsolclyandpurc|1,
assesscrt/cvlluatcdonlyonthctlasisofperforuranceofprescnt:rtionbascrlonPracticalthinking/
ApplicationofManagcmcntKnorr,letlgc/Comnrunic:'rtitltl/Ncgotiation/Managcrialskillslcarnt
duringtraining/intcrnship'Thisorall,rcsentationshallconstitutcasllpartofthcMBAF-ull
Tinrelllscmcsterexamin,tionandsh:rllcrrrrl,50nlarlis'ThcAssesstncnt/Ev:tlu:ltirrnrr'illlre
donc bv x Pancl ol Eramincrs conrprising llcar]/Director ol' thc lnstituto :rntl One lnternll

Facultl' to trc apPointctl b] the l)illjctor ol'thc Insti(utc'

.I.hestudcntshlllbcrequircrltosullntitascll.DcclarationFormccrtifl,inghis/hcrofconrplcting

tlrcsumnrcrlntcrnshipaspertherlircctirlnsstatcdalrttr,c.Itsh:rllbcthcsolcrcsponsibilitl,ofthc
stu(lcntIsrcglr(lstlUthinesstrfthcCcrtificatean(llnstitutcanr|l)ircctor(IIcad)/Facultl,trfthc
Institutc(l)clrartnrent)..t.,.ttin,.,rr'ltr,lrercsponsiblclbrit.lfaranystxgcthcsell.Declaration
givcnbl'thccandirlatcislirtln<ll'llsc/untrue'approllriltcnlcasuresasprovirlcdinthellulcs/
ltcgulationsol'theUnivcrsityshallbetakcn.Ifrrstuderrtlhilstoundcrgrltlrcsumtncrlntcrnship
rn(l appcar in Prcsen tltion, ic/she rvill bc arvarderl ATK'I in the above Subiect'

22138
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BUSINESS RESBARCH METHODS
(FT-CC-401)

(Effective from Batch 2019-21)

concepts of Research, Scientific Approach to Research, Types of Social science

Research.
Research Process and Planning for Research, Defining Research Problem'

Research Designs.

Review of Literature.

Research Data-base.

Sources / Methods of Collecting Primary and Secondary Data, Schedules &

Questionnaires, Interview, observation, Scaling Techniques etc'

Validity and Reliability Tests of the Measure'

Sampling Design: Various AsPects'

Factor AnalYsis.

Pilot Study.

Hypothesis: Nature, Types, Formulation and Testing of Hypotheses.

Methods of Data Analysis: Application of Mean, Mode, Median' Geometric

Mean, Harmonic Mean, Coefficient of Correlation, Regression Analysis'

ANOVA Analysis, t-test, z-test, f-test, chi-square test'

Research Report writing. Elementary Idea about Statistical software Packages
a

Suggested Readings
K.R. Sharrna, R"esearch Methodology, National Publishing House, Jaipr"rr'

Kothari.C.R., Research Methodology' Vishwa l'rakashan ' Delhi

Ban,er.iee.S &Roy R"Fundamentoi. of Research Methodology"Kitab Mahal 'Allahabad

Asthana BN"Elerrients of statistics" s Chand'Nerv Delhi

51'llabus, Trr'o Ycar (Full Tintc) l'rogranrnlc' (l'.|'l'cctivc frorrr lJtttch 20 I 9-2 I

S)l (Exclus 1111 [ nivc rsitl' -[caching DcPttrtnrcnt (I'
) CHOIcE I],\sED (IREDIT SYSTENI &

i. ;rtnrI, \jtlLl)) \'ikrarn l-lnivcrsit), [].i.ilin
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INTERNATIONAL MARKETING
(FT-CC-402)

(Effective from Batch 2019-21)

o Nature and Scope of International Marketing, Significance of International

Marketing, Foreign Trade Concepts and Theories'

o Analysis of Intemational Markeiing Envirorment. India's Current Export Import

policy, Recent Trends in India's ioreign Trade, Institutionar set-up for Export

Promotion, E*po., Houses, Exporl Documentation and Procedure'

o International Marketing Research, organisational Structures in Foreign Market,

Managing International Marketing Corirnunication and its Sales Force' Emerging

Trendi in International Retail Business'

. overseas Market- Product Strategy, Intetnational Product Life cycle' Pricing

Decisions, Distribution channel Decisions and Promoting Products for Expotls

including Fairs and Exhibitions'

o Letter of credit, credit Risk Insurance with Ref'erence to ECGC- Functioning &

Evaluation, Functioning of WTO' LTNCTAD'

Suggested Readings
Bhattacharya, B. h,xporiMarketi.g:strategies for Success' Nerv Delhi' Clobal Business Press'

Joshi,R M "lnternational Business"Oxfbrd' Nerv Delhi

Keegan,Warren.GlobalMarketingManagement'E'nglervoodClifts'NervJersey'PrenticeHalllnc'

onkvisit, Sak arrd Shaw, J.J' Irrterrrational Marketing: Analysis and Strategy :New Delhi, I)rentice Flall of

India.

PanclaTapan.MarketingintheNervGlobalorder'ExcelBooks,NervDelhi.

Terpstra,VernandSartlry.ll.lnterriatiorralMarketirrg.orlarrdo.DrydenPress.

walter, I and Murphy. 'l . Handbook of lnternational Business' New York' John wiley'

Vasudeva P.K., lnternational Marketing' Excel Books' Nerv Delhi'

Sy'llnbus, 
-frro Y
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STRATEGIC MANAGEMENT
(FT-CC-403)

(Effective from Batch 2019-21)

o Nature, Purpose, Importance and historical evoiution of Business Policy' concept

and applications of corporate Strategy, strategic Management : Definition' model

and process.

Objectives, Concept of Core CJmpetency, Chief Executive & Board' Work of

TopManagementinStrategyFormulation,StrategyandStructure.
o Enviromnental Analysis : Environmental and organizational Appraisal' swgJ

Analysis, Experience Curve, Competitive Advantage of a Firm' Strategic Profile

of Firm.
o Strategic Alternatives and Strategic Choice

o Strategic Implernentation, Activating Strategies, Structural Implementation'

Functional Implementation, Behavioural Implementation, Strategy Evaluation'

Strategic Control, Operational Control, Techniques of Strategic Evaluation &

Control.
Suggested Readings
AzharKazmi, Brsiners"Policy & Strategic Management' TMH' New Delhi'

P.K. Ghosh, Business Poticy-Strategic Planrring and Mgrnt', Sultan charrd and Sons' New Delhi'

V.P. Michael, Business Policy and E,nvironment, Sultan charrd arrd Sons' Nerv Delhi'

Kachru, Upendra, Strategic Managernent, Concepts and Cases, E,xcel Books, Nerv Delhi.

R.M. Srivastava. corporate strategy and Planning, Hirnalaya Publishing House' Mumbai

R. Naniundaiah" Strategic Planning and Business Policy. Hinialaya Publishing House' Murnbai
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ELECTIVECOURSESFoRMBAIIISEMESTER
(AnY Trvo PaPcrs are to be oPted)

(3A)

HUN'I AN ITESOURCE DEVE LOI'NIENT
(FT-EC-tIRA-30{/30s)

(Effective frotn Batch 2019-21)

o Philosophy and Coals of HRD, An Overview of Sub-systems (Process rnechanisrns) of HRD'

Inter-linkage of varior"rs Sub-systems of HRD' Rote ol FIRD Managers' Line Managers and

Top Executives in the Process of I-lRD'

o 13.rployee'l'rai.i,C,: I)r.cess of [:rrplol'ee'f'airrirrg' -ldcrltit,ring 
1-raining Needs' Plarrrri,g fbr

1-raini,ig. EvaluatiI. of 'l'rain i,g. Lcarrrin g/'['rain i,g c I inrate.

o Perlbrmance Appraisa[: objectivcs ol Perlormance Appraisa[' Process of Performance

Appraisal. p.rfbrn,,un.e Feedback and Perfbrrnance dounselling. comnron Errors in

Perlbrnratlce A PPraisal'
. Emplo),cc Empos,enllcl.lt: Mearring. Proccss atrcl wal's & Strategies'--carcer l)lanrting &

L)evel.prre.t: Mca,ins. Irroccss u,i,l wu1,, & Stratcgici. lngreclierlts of Qualitl'ol work l-it'c'

Wa1's ancl Stratcgies to l.trhattcc tltc l'cve I of'Q\\rt-'

o Deflning HItD ilin.,u,. a.d I)i.rc.siors of l'lllD clinratc. LvalLratio. of IIRD (llRD ALrdit)'

Strategic HI{D. Organizational Learning'

Suggested Il'catlings :

Sungara Ra.iu. S.M., t'otal Qtrality'Matragettrent' Nerv Delhi' J'ata McGrarv-Ftill I'trb'Co'Ltd'

Pareek and I{ao. Designirrg and Marraging Llutnan l{esottrce' systerlls' oxfbrd & IBI-l l)ub' House

French and Bell. Orgarrisation Developtnent' PHI' Nerv Delhi'

Ilao, T.V.. I{ecerrt L,xperiences irr HI{D' 1-MII' Nerv Delhi'

Pareek. tJdai. Evaluation ol [1]{D' 'laipur Rau'at Prrblications

Itao'l'.V.. I-illD Atrdit- Ortbrd IIIM' I\4rrmbai'

Kan.ji Gopar & A sher M ike _ r 00 Meth.ci s fbr 
.rQr\4. I{esp.nse Bo.ks. Sage r)ubricatio. s" N erv Derh i.

Khandwalla. I)radecp ( lgtttt). [iourth Lve' Allahabad: A t]' \\'heeler Publishirrg

N4argaret. Arrrre Reicr. I-rurrr,,[-],rrington & Mar1,Br.*,rr. Hurnan I{esource Developrrent' Pinnacle' Ne*'

Delhi.

Kharrdrvalla. pradeep (2003). Corporate cireativitl,.'tara McGrarv Flill PLrblishing clornpan)'Ltd'

'l'aporrey Dev (2011). I-[trrnan l{esottrce Developmetrt: 
'l'heor1' artd [)ractice' Ane Books Pvt' Ltd ' Nerr

Delhi.

Bedia,D D,Padrrrvat Ananda,"-l-alent Marragetrent"Zertith Publications'Delhi'2012
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(38)

SECURITY ANALYSIS AND PORTFOLIO MANAGEMENT
(FT-EC-FAA-304/30s)

(Effective from Batch 2019-21)

Investment Return and Risk, Operations of Indian Stock Market; New Issue

Market; Listing of Securities; Cost of Investing in Securities; Mechanics of

Investing; Markets and Brokers; Investment Companies; Investment Alternatives'

The Return to Risk and the Investment Decision; Government Securities;

Investment Instruments of the Money Market; Fundamental and Technical

Analysis, Efficient Market TheorY'

portforio Management - An optimum portfolio Selection problem, Markowitz

Portfolio Theory, Sharpe Single Index Model; Capital Asset Pricing Model'

opti,rum portfolios - constructing the optimum portfolio, Portfolio Investment

process; Bond Portfolio ManagemJnt Straiegies; Investment Timing and Portfolio

Performance Evaluation.

Portfolio Managen-rent in Mutual Funds: Nature Scope and Types of MFs' UTI'

Concept of NAV, Regulation of MFs, Taxation and MFs'

Suggested Readings
Avdhani v. A., se.uriiionulysis and Portfolio Managemetrt, Hirnalaya I'}ublishing House'

Bhalla, v.K. lnvest,rent Managetnent : Security Analysis a,d Portfblio Management'New Delhi' S'chand'

Fischer, Donald E. and Joardan, Ronald J. Security Analy'sis and Portfblio Management, New Delhi, PHI'

Dhanesh Khatri,". Security Analysis and Portfblio Managerlent" Macmillarr ' New Delhi

Bhalla, v.K. Investment Managenlent : Security Analysis and Pofttblio Management'' Delhi' S'chand'

Erton, Edwi. J and Gruber, Ma(in J. Modern portfolio Theory and Investme.t Anarysis. New York, John

Wiley.
Lee, Cheng F. etc. Security Analysis and Portfblio Managenrent. Scott' Foresnran.

Markowitz., Harry M. Mean. Variance Anarysis i. porttbrio choice and capitar Markets. Lorrdorr. Basic

Blackrvell.
R. p. Rustagi. Security analysis and Portfolio Managenrent. Taxrnan Publications

Rajesh chai.rebarty ,na o., capital Markets in India, Sage l'ublications.

nrnle,([1fl'cctil'cfroml}trtch20l9-21)(]lloI(]El},\SEl)(-ll[-DITS\,S1.E}I&
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MANAGEMENT OF FINANCIAL SERVICES

AND INTERNATIONAL FINANCE
(3c)

(FT-EC-FAA-304/30s)
(Effective from Batch 2019-21)

o Financial System and Markets; Concept, Nature and Scope of Financial

Services; Regulatory Framework for Financial Services; Management of Risk in

Financial Services; New Financial Products and Services; Innovative financial

Instruments.
o Mutual Funds; Types/Classification of Funds, Reasons for Slow Growth'

Merchant Banking; traeuning, Scope and Services of Merchant Banks' Managing

of Issue Shares u,iJ eonas; Debt Securitization; Credit Rating; Credit cards'

o Venture Capital; Concept, Meaning, Features, Scope of Venture Capitai

and Method of Venture Financing' Factoring, Forfeiting and Bill Credit

Discounting.
o International Financial Management: Nature, Scope and Objectives,

International Financial System and institutions; IMF, World Bank' Foreign

Exchange Market and its Functions'

o An overview of Financial Derivatives - Future; Forward Agreement

Future Agreement. Options; Put option, Call Option, Hedging and Currency

Swaps, International Cash Management'

28/38

ing l)cpartnlcnt ( I't.

Suggested Readings
Ilhalla, v.K. Marragernlnt of I-'inancial Services. Anmol. Nerv Delhi.

Bhalla, VK. And Dilbag. Singh. lntertrational Financial c-entres' Nerv Delhi' Anrnol'

Ennerv C.'lrevor \*\/atliins & Mike Wright: Marlieting of Financial Services' Heinetrann

Prot'essional l)ub.

Gordan. E arrd K. Natra.ian Ernerging Scenario of I:inancial Services, Hirnalaya

I'ublishing Hottse.

Abdullah. F.A. Irinancial Martagernent tbr tlre Multirrational Irirttr' 13nglervood cliflt'

Neu,.lerse)'. I'l-ll.

Bhalla.V.K.lntertlationalFitrattcialMarragettrent.NervDelhi'Annrol'

Buckley. Adriarr. Multinatiorral I'-irrance' Nerv York' I)HI'

A.P.G. A pte. I nterrtatiorral Fi nanc ial N4anagement''l'M H' Neu' Delhi'

car \l[],\ (l"ull -[irnc) I' nrc. (t'-fltctivc fronr llatch 2019-21) cilor(:[- B,\S[.D (.REDlT SYS]'E\l &
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Management Information SYstem

(FT-EC-HRA-304/30s)
(Effective from Batch 2019-21)

(3D)

o Management Information systerr Design - Defining the Problem' System

objectiver, Dete.mining infoimation needs, sources' Development and selection

of alternative design'

o Information 
-rvr,.il 

for Decision Making, Basic Information System Related to

Finance, Production, Marketing and Hunian Resources' Recent Trends in MIS'

o MIS and Decision Making - e-hases of Decision making proaess, MIS support at

each of tfre-ftu* of l,ielligence, Design & choice' Programmed v/s Non-

Programmed Decisions'
oBasiclnformationRegardingEnterpriseResourcePlanningandRelatedSoft-

wares. Basic Information i.egarding HRIS and Related Soft-wares' Basic

Information Regarding Market Database'

oConsumerPricelndexNumbers,WholesalePricelndexNumbers,systemof
Sensex. Rating Agencies in India'

:I,tH,ti,fl.[.31,'J.,?,l0, ourr. r.rb,nario. systems : ',reorv and practice, Nerv york, rohn wilev'

David, Van over. Foundations of Business Sy,sterns' Fort Worth, Dryden.

Eliason, A.L. on-Line Business cornputer Applications'' chicago' Science Research Association'

E,strada, Susan. Connecting to the Internet' Sebastopol' C A' O'Reilly'

Information Systems for Modern Management, Robert G'Murdic' Joel E' Ross' James R' Clagget PHI' New

Delhi.

ManagementlnfbrrnationSystems,GordonBDavis,M.H.o[son,PrenticeHall,NewJersey

nrrnc, (Eflcctivc fronr llatch 2019-21) (lHOl(lE B'\SED CREDIT SYS-IEIl &
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Quantitative Tech niques
(FT-EC-SYSA-304/30s)

(Effective from Batch 2019-21)

(38)
o Introduction to Quantitative Techniques. concept Model - .Building 

for

Business Decisions. Role and Scope Models in Buiiness and Industry' Matrix

Algebra Determinations. solving linear equations by using matrices'

ApplicationsofMatricestovalueAnalysis.outputModelinMatrices.

rProbability:RulesofProbability-Binomial,.PoissonandNormalDistribution-
Their Applications in Business and Industrial Problems - Baye's Theorem and

its Business APPlication'

. Linear Programming- Mathematical formuiations of Linear Programming'

Graphical Analysis, Simplex method of Linear Programming' Transportation

and Assignment Models'

. Probability Theory concept of Probability, basic Laws of Probability'

Conditional Probability, Game Theory

o Application of Differentiation and Integration Maxima' Minima' Average Cost'

Total cost, Marginal Revenue, Average Revenue and Total Revenue

Consumer Surplus and Producer Surplus'

Susgested Readinss:

1. Quantitative techniques- Dr' M'M' Varma & R'K' Agrawal'

2. Quantitative techniques- C'R' Kothari'

3 (juantitative techniques for managerial Decision- U.R.

Shrivastava & G'V' Shenoy' S'C' Shar*u ,

4. Quantitative techniques in Mgmt' -N'D' Vohra'

5.Qiantitative Methods : D'R'Agarwg!

6. Fundamentals of Statistics : D'N' Elhance

Tinrc ranrttrc, (Effccti vc fronr Ilatch 2019-21) (llIOICE Br\SliD CIIEI)l'l' SYSI'E\l &
Syllabus, Trvo Ycar Ill]'\ (Full '
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SYSTEMS ANALYSIS AND DESIGN

(FT.EC.SYSA-304/305)(EffectivefromBatch2019-2|)
(3F)

overview of Systems Analysis and Design; Sotiware applications today - the changing

scenarios - Introduction to diff-erent method-ologies and Structured System Analysis - Problem

identifrcation - requirement analysis : tools anJtechniques - f'easibility analysis - operational'

Technical and economical f-easibility - details of SDLC approach. Business Systems Concept;

System Deverop,rent Lif'e cycre; project Selection;.Feasibility Study. Tool for Analysis and

Design of Business Systents; Methodologies Available; Need fbr Structured Techniques;

Structured recrrniques i'ailable. System llequire,r',ent Speciticatior-r and Analysis: Data Flow

Diagrams; Data t)ictionaries; process organisatio. and Intersections: Decisio, Analysis;

Decisio, -r.rees and rables; Expansiorr, Explosion and Normalization. Detailed Desig.;

Moclulation; Module Specification; File Design; Data Base Desigtr' Systern Control and

euality Assurance; Doc.rme,rtation'rools; Testing Techrriques A,airabre; System co,trols a,d

Audit Trails; System Ad,ri,istration ancl Trainin[; Conversion and Operations Plan' Hardware

a,d Software Selection; Harclware Acquisition;-Bcnchmarking, vendor Selection, operating

Syster-. Selection, I-a,iguag" Processors, Perfbrmance and Acceptance Testing Criteria'

Ma,aging Dutu Prn..rrlngIn on Organisation; Data Processing Setup; Project Management

Techniques tbr Managing Sollware Projects'

Suggested Readings
l. l.l. Harvryzkiervycz,Tntroductior] to systerns Analysis & Design. PHI' New Delhi.

2. Edrvard Y. Design of On-Line Computer Systenr' Lngletvood Cliff!' N' J' Prentice Hall'

3. Awad. Elias M. .Systenls Analysis and Design'' Nerv Delhi' PHI'

4. coad, peter and LJ*ura, yourdorr. oii..ioii.nted A'alysis. E.glewood cliff. New Jersey' Yourdon

Press.

5. Harvryszkiervyez. l.'l'. lntroduction to Systems Analysis.anrl.Design' Nerv Delhi' PHI'

6. Macro, l'.D. Structured Analysis and Systenr Specifhation' Neu' Delhi' Yourdon Press'

7. Ra.iararnan" v. a,-.oiyri, on,t besign ofi.formation systerns,New Delhi' PHl.29

3l/38
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ELECTIVECOURSESFORMBAIvSE,MESTER
(AnY Trvo PaPers are to be OPted)

CORRPORATE TAXATION
(FT-EC-FAA-404/40s)

(Effective from Batch 2019-21\
(4A)

Basic Concepts of Income Tax; Residential Status of a Company; Computation of

Income under Different Heads of Income'

Set off and Carry forward of Losses, Deductions and Exemptions for Corporate

Assesses, Minimum Altemate Tax (MAT)'

Meaning and Scope of -[ax Planning and Location of Undertaking' Type of

Activity, ownership Pattern, Tax Plan-ning Regarding Dividends Policy' Issue of

Bonus Shares, Tax Planning Relating- to Amaigamation and Merger of

Companies.
Tax considerations in respect of Specific Managerial Decision like Make or Buy,

Own or Lease, Close o, Continue, Sale in Domestic Markets or Exports;

Replacements and Capital Budgeting Decisions' etc'

Tax Planning in respect of Managerial Remuneration, Foreign collaborations and

JointVentures;DoubleTaxationAvoidanceAgreements.

Suggested Readings
Ahu.ia, G.K. & Gupra. Iiavi Systematic Approach to Inconre'fax. Allahabad, Bharat Larv House

Ranina,H.P.Corporate.raxaticln:AHarrdbook.NervDelhi.OrrerrtalLalvHouse.

Singhania, V K. Direct Tax Planning & Managernent"faxrnan Pr:b'

Srinivas E,.A. Handbook of corporate 
-fax Planning. Nerv Delhi,'rata McGraw Hill'

Singl.rania, v K. and singrroniu kapil, Direct Tax P-lanning & Management, Taxman Pub

o
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(48)
ENTREPRENEURHSIP
(FT-EC-FA A- 404140s\

(Effective from Batch 2019'21)

Concept of Entrepren.rriip. Process-of Entrepreneurship' Entrepreneurial Motives' Enablers

of Entrepreneurial Inteniions. Entrepreneurial Competencies' Characteristic Features

of corporate Entrepreneurship. Diff'erences between Entrepreneurship and Intrapreneurship'

Concept of Social Entrepreneurship. Differences between Normal Entrepreneurs and

Social Entrepreneurs. Need and Be.efjts of Sociar Enterprise. Dif ferences between Social

Enterprises ano sociat Responsibility of Business. Ethicat Issues in Entrepreneurship'

Beneflts of women Entreprene,rship Status of women Entrepreneurship- Entrepreneurship.

ChallengesinWomenEntrepreneurship.BarriersandFacilitatorsofWomen
EntrepreneurshiP'

Relationship among Creativity, Innovation and Entrepreneurship' Errvironmental

Scanning tbr New Verrture Creation' Developing Business Plan tbr New Venture Creation'

Market orientation and Marketing Skills fbr Entrepreneurs. Marshalling Resources fbr

New Venture Creation'

characteristic Features of Family Business. Advantages of Family Business, Problems in

N4anagirrg IrarnilY llr.tsitlcss. clobal opportLrllitics lilr [:'trtt'cprctlcttt's

Suggestcd lleadings:

. Raj Shankar - "[intrepretleurship 1'heory' and practice"' vi.iay Nicole Intprints Pvt tci' chennai 2012

o Kuratko. I:.t). & t Iodgetrs.M.R.. 
..1:ntrepreneLrrship 'l'heolr'. [)r'ocess. Practice (61hed). 'f horllstltr Sot-tth

Westerrt I)ub. SingaPore'

. Desai Vasant . " t)1'narnics of'[:rttt'epl'etleul'ship [)evelopttlent artcl Managcl]lellt' Ilirrlalaya Pub

I-louse.M utnbai. 1008'

rKhalrka,S.S..'.L,tltrepretleurshipDevelopttletlt,..S.ChanclirlldCo.Ltcl.Nerr,Dellri.ReviseclEd.20l2
o Mohant1,.S.K., "l'uncJanletrtals ol'[.,rttreprener:rship". PI II l'eartling I']vt L'tc1' Delhi' 2012'

. pr.oceec1i,gs of EDI 's of Xth Bienrrial corrl'erence on lintrepreneLrrshil-1. Vol.l & Il. Ilookwell Publishers'

Delhi. (2011)

o Irroceeciirrgs ol. l:Dt 's of'XItlr Ilienniiil Conltrence on Entrepreneu.ship. vol.l & ll. Bookrvell I'ublishe's'

Delhi. (2015)

a
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MARKETING OF SERVICES
(FT-SYSA-EC-403)

(4c)
(Effective from Batch 2019-21)

o concepts, Nature, Emergence, Growth and Importance of Services, challenges in

Markeling of services, Service Classification'

o Marketing Framework for Service Business, Understandings Service Market'

Services and consumer Behaviour in Market of Services, Segmentation'

Targeting and Positioning of Service Marketing'

. Marketing Mix in Service Marketing, Adverlising, Branding Issues of Services'

Relationship Marketing, Retail Marketing'

o Marketing Information System and Marketing Research in Service Marketing'

strategies for services Marketing, Designing of Service Strategy'

. Service Vision, Issues concerning Service quality and Quality Models'

o E-Marketing and Marketing of Services in Various Business Areas'

o Development of Service Market in Indian Business'

Suggested Readings
Loverock, crrristopher H. Ma.aging Services : Marketing operations and Human Resources. Englervood

Cliffs, New Jersey, Prentice Hall Inc'

Lovelock, christopher H. Service Marketing. Englervood clifli, New Jersey' Prentice Hall Inc'

McDonald, Malcorn arrd Payne, A' Marketirrg Planning fbr Services. Butterworth, Heinemann. Nargundkar

R and T.K. panda, Managing Customer neiafionstiip iiservice Industries, Excel Books, Ner'v Delhi'

Bhattacharya C. Service Marketing, Excel Books' New Delhi'

NewtorlMPPayrre,A.'fheEssenceofserviceMarketirrg'NervDelhi'PrenticeHalloflndia'
Vertna,HV.Marketingofservices.NewDelhi,GlobalBusinessPress.

Zeitharnl, V A and Bitner, M J Services Marketing. Nerv York. McGrarv Hill.

Svllabus, l tro Ycar \lll,\ (l'ull c) Progra nrnrc, (El'l'cctivc fronr llatch 2019-21) ('llol( [. l],\sl:.1) ('lll.DI t S\ S'l ll\l .t
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(4D)

ECONOMICS OF LAI}OT]Ii' AND

INDIJ STII.IA L I{IiLA'I'IONS
FT-EC-I{RA-404/405

(404/40s) (Effective frotn Batch 2019-21)

. Meanirrg of Irrdr,rstrial Relations. cot.trmon Reasotrs ctl Irtdustrial DispLrtes'

. r.rade Unionism irr rndia :Mcaning of 'frade [Jnion. Thc 
-frade IJniorr Act. 1926. current Statr'rs of

'['rade Unio,s in Irrdia. Probletns oi'l'rade [Jnions in Inclia arld l)robable Solr"rtions'

o Industrial limployrnent (Standirrg Orders) Act' 1946'

o Industrial DisPLrtes Act, 1947'

. Workers Participatiorr in Managenlcnt'

. Collcctivc Bargaining and Negotiation'

o Grievancel-landlins Matrasenretrt'

. Managcnlcl.rtof'DisciPlirre'

.Couenlll,lclltSvstctlltll.LabcltrrAclrrrirristratiorrllrIndia'
o wages^ Dcarness Allo$,ance. IJot-ttts arrcl Irringc Benetlts Systcrl] In India'

Suggestcd Readings
Koc.arr.l..A. arrd Karz Herrry,. c.uecti'e Bargaininu arrd lt{. I-{.ttrervood lllinois I{ichard D' Irish'

Marlkoottatrr,K.'[.radeUnicit,tistll.Mytliarrdl{eality.NervDelhi.OxtbrdUrriversityl)ress.

Niland.II{etc..[lreFutLrreoflndustriall{elations'NervDellri'Sage.

Papola,'ls&ll.odgers,c.Labourlnstitutiot-rsandE'conotnicDevelopnlentinlrrdia'Geneva'lLo'

Arorn M., Industrial llelatiorrs' Excel Books' Nerv Delhi'

nauras*,arrr,. t.A. .r-rre [iay,., Spinuers-r-he strategic Manager,ent.f rndustrial Rerations' Nerv Delhi'

Oxfbrd [J niversitv I'ress'

Vir.rarri. B.rt. participative Marraserrerrt vs. corecti'e Bargainine . Nerv Delhi. Vision Boohs' webb'

Sidney&Webb.t]eadtrice.IndustrialDetnocracy,.Melbourrre.Lottgnran.

Irersourel N4anageurent a,d lnclustrial ll.elatious. P.C. 
-fripathi. Sultan Chand & Sons, Nerv Dellri'

D1,'rrarllics ol.lttdttstrial I{elatiorl irl Inclia. C..B. N4arnoria. Ilirlalal,rr. Nerv Delhi.
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lrrdttstrial ltelations irr India' V'l'' Michael' I-lirnalaya I']rrblishing' Nerv Delhi'
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CREATIVITY AND INNOVATION
(FT-EC-SYSA-404/405)

(Eifective from Batch 2019-21)

(4E)

o Nature of creativit,v. co'vergent vs Diverge.t Thi,king and rheir relationship witrr creativity'

'lndividualCreativitl'VsTeatnt""'i'i'V'iacto's'f"'oiift"t'lndividualCreativity'Factorstl.rat
affect Tearr Creativitl'' c"ot'ut p't"on'if ity orrO Bloclis to Creative Persor-rality'

. Various'['echniques of Creative Probleur Solving'

.lnnovationinorganiz-atiot,ts:M.uning,Process..l-ypes'Levels,InfluencingFactors.
o rnnovation Sponsoring capabiriiv. it*^,. / cr"rrt,re reqr-rired fbr creativity a'd innovatron rr1

organizatiorisl netationst,ip fr.t*?.,iir."iri,V, i''.'ouution and e,trepreneurship'

Suggcsted lleadirtgs:

LAmabile"l'M(1996)'CreativitfinContcxt'lloultler'CO:Westvie$'Press'

2. Barron F. (1969). Crcatir,e},erson and Crcative [,roccss' Nelv York: Ilolt, Rinehart. and Wilrstot-,.

3. csikszentmihiiryi, M. (rgg6). crauti,i\".fl'rt, ruttrtrte psycltrlog),r.f trisc've, uutr invertriotr' Nerv York:

4.:]iffil,-,^,r,, nn (1e96). creati'it1': !'lo*,and the ps1'chologl'of tliscoverl'rnd invcntiolt' Neiv

s. I"I)],|;[T:::.;,200e). Mersuring creativity. L'ct,.fbrertce 
proceedirtg,s ol the Cctnlbrencc ot't

,,CcttlC'reali,-i|1lbe]v4ea'surerJ.2''ilelclinBrusselscluringMa,v2B-29.2009('l-heELrropeirt-rYearof

crearivitl, . & [rruovirtion) organizecl by Directorate Gere'al I'or L,ducatio, , & culture together *'ith the

certre tbr r{esearch on Lit.e-long r.ea*irg (cr{ELr-) ol't'e.rpirrr llesearch cent.e (JRC)' lir-tropea't

C ont tl i ssi or.r' IJ russel s : Lluropean Corn nt i ss i on'

6. Garc,rer. ,. (rgg3). creirtirrg r,irrcls: An a,atour'o1'creativit,v seen through the lives of Irreuci' Ei',stein'

Picasso'F,irlsleirr.Stravirlskl,.l]liot.C.lrirlratlt.anclCanc]lri'Ner'l,Ytlrk:I]asicBoclks.
.1. clrover. J. A.. Iror_rring . It. I{.. & Ir.e''olc1s. cr. R. (L:c,s.) (rg*g). I{andbook of crerti'it1'Ne*' York:

B. ::1il]i';. ,''u,,' rtrc ttuture of trt,trutr itrtcttigartce'Nerv York' NY: McGrarv-Hill

g. I larolcl I_i. Ancierso, (trcJ.)- ( l95s). creutivity utrrr its cultivutiort (Acrcrt'esses Presentecl (tt tlrc

1117g1.a]i51:iplinar),5),mpr-lsitlrltt('ret.ttil,it),,lt4icltigcttt.stute[jniycrsil),)NervYork:IIarper,&I}rotllers.

10. l]emlin, S., Allrvood' C. M. & B. R' Marlin (E,ds.) (200a). Creirtir,e knorvledge environtrrents: Tlre

inlluencesoncrcirtivi[,inresearclt:rndinnov:rtion.Clreltenlrat-t-t:Edrvar.dlllgar'
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ll. Khanclrialla, l'.N.,(1988).FourthE1',e:Excellencetlrroughcreatiyitr"wheelerPLrblisliers'

12. Klranclri,alla. I,raclip N. (2003). corporurc crcrtri,itr': Tltc *'ittttirtg ctlgc. Net' Delhi (lllclia): 'l-ata Mccrau'

I{ill EdLrcatiott Private l'irlited'

13. Kirtolr, M..1. (1994). Atlaptors, & innor':ttors: St1'les of crelti'it1'and problem solving (ll eciition)' New

York: Routleclge.

14. I(Lrhrr. R. t-. (t:d.)(1988). Iltrtrtlhrxtk.fitrCrcnliva trttrl Irtttrtt'rili|c Mrtnugar'r' Neri York: McG|aiv-Hill'

i5. osro [.terrarioral F-.ur.ati.r.r. (r9gg). Creati'itv Unlcaslring the F'orces within / os[IO' St' Mirrtirr

Press: Nelv Yolk.

16. Ru,co, M. A. &.ritzer, S. R. (Ec,s.) (1999). Encyclopedia ol'crcati'ity' Sarr Diego: Acadernic Press'

17. Runco, M.A. anclAlbe't. R.S. (Ecls.) (1990), Tltcorics of Cruii,itt' Nervburl'Park' cA: Sage Publicatiorr'

18. Stein.M. I.(1975).StinrulatingCreativitl,:GroupI,rocetlurcs.NY:Acacletnicl)ress.

lg.Sternberg'R..I.(I]d.)(l9i)9).I.IandbookofCreatir,itl,,Carltbriclge:CarlbriclgeUniversitl,[)ress.

20. Srernber-g, R..1.& Lubart.'f.L. (1995). Deffing the cr,r'd' cultivating crerti'ity in a culture of

conlbrmitt'. l'he F'ree Press' Neu' Ytlrk'

21. Srer.ber.g. t{..r. (200-r). wiscror," Intelrigencc rrncl Crerrti'it'51'nthesizetr" ca.rb'iclge [Jniversi*'Press.

22. Sterrrberg.R..l.(Lc1.) (1988). The nature of creativitv: Contcntporarl'psyclttllogical perspectives'

Carnbriclge: Calllbriclge University' I'ress'

23. 'l a1'lor. Ros (2013) Crertivitl' at \\/ork' Cogarr ['age'

24.'l'orranceP.l:.(19(r-5).lleu'artlingCreativcllehaviottr'l''ngleuooclcill\"N"1':Prerrlicellall'

25. west.M.A.andFarr".l . l-.(l:cls.)(1990). Iuu|vrfiirttrttrtdcrcrilit'itlt(ltt'0rk:Pss'c1"'1t''itul ttutl

o r g u tt i z.u t i o tt u I st r rrt e g i es' Lotlclot.t : J ohn W i I e1''

26. ZrroLr. J. & Srraile1,,. c. E. (Eds.) (2007). flandbook of organiz,tionar crcati'it1'. Nerv york: Larvrence

Erlbautll Associates'
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LEGALFRAMEWORKoFHUMANRESOURCEMANAGEMBNT
(FT-EC-HRA-404/40s)

(Effective from Batch 2019-21)
(4F)

o The Factory Act, 1948'

o Contract Labour Act, L952'

o The Minimum Wages Act, 1948'

o Payment of Wage Act, 1936'

o Equal Remuneration Act, l9l6'
o Payment of Bonus Act, 1965'

o Payment of GratuitY Act, 1972'

o provident Fund u.rd Mir..llaneous Provisions Act, 1952.

o Employees Compensation Act, 1923 '

. Employees State Insurance Act, 1948'

o Child Labour Prohibition Act'

o Bonded Labour Prohibition Act'

Law ComPanY.

Malhotra,oP.'I'heLar,voflndustrialDisputes.Vol.landll'Bombay'N'M'Tripathi

Malik, P L. Handbook of Inclustrial Larv' Lucknow' Eastern Book'

Setlr, D.D. Industrial Dispute Act' 1947 ' Vol'l & II' Bornbay'

SrivastavaS'C'ln<lustriall{elatiorrsandLabourLar,v.NewDethi'Vikas.

N.D. Kapoor, Mercantile Law, Sultan Chand and Sons' New Delhi'

Mishra L., Case Laws on Industrial Relations' Excel Books' Nerv Delhi'

Suggested Readings ..--^r rr.-^.,:-., i," f)ri,qre qrrd prrhlic Sector. Lucknow, Eastern
Ghaiye, B R Larv and Frocedure of Departmentar l:rrquiry i, private a.d pubtic Sector. Lucknow, Eastert
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