
FACULTY OF MANAGEMENT STUDIES

VIKRAM UNIVERSITY, UJJAIN
TWO YEAR M.B.A. (FULL TIME) PROGRAM

CBCS
(Choice Based Credit SYstem)

(Effective fiom 2016 - 2018 Batch)

COURSE STRUCTURE

MBA FIRST SEMESTER

@ 1t : t-e"tures Per week) /(T:Tutorials per week)

]VIBA SECONI) SEMESTER

r^

S.

No.
Course
Code

Title Iixt Intl Max
Mar

ks

Cre
dit

Distribution
of Credit

CORE COURSES C L T

1 FT-CC-IOI Management ConcePt and

Process

85 15 100 6 4 2

) FT-CC-I02 Managerial Economics 85 15 100 6 4 2

3. r"r-cc-103 Accounting fbr Managers tt -s l5 100 6 4 2

1. FT.CC-T04 Organisational Behaviour 85 l5 100 6 4 2

SOFT SKII,L COTJRST]

5. FT-SS-IO5 Business and Legal
Environment

85 l5 100 6 4 2

Total
500 30 20 10

S.

No.
Course
Codc

'titlc Flxt Int Max
Mar

ks

Cre
dit
C

Distribution of
Crcdit

L T

coRl.l cotiltsl,s
6. I.'T-CC-201 Human Resottrce

Management

85 15 100 6 4 2

1 FT-CC-202 Financial Managetlent 85 15 r00 6 4 2

tt. FT-CC-203 Marketing Management 85 l5 100 6 4 2

9. F-T-CC-204 Production and Materials
Management

85 15 100 6 4 2

SOF'T SKII.,I, C]oTJRSF]

10. FT-SS-205 Communication SkiIIs 85 l5 100 6 4 2

Total

500 30 2t) l0

q"w.
iffi-ff1;m-W*r.Vli:r-""i;;P";W;ek)/(T:Tutorialsperweek)



(3A)
(38)
(3c)
(3D)

(3E)
(3F)

MI}A THIRD SEMESTER

(C=Crcdtts Per Week) I 1L= Lectures Per Week) /(T:Tutorials per week)

MBA THIRD SEMESTER _ LIST OF ELBCTIVES
(Any r*o P"o... to be OPted)

-

Human ltesource DevcloPment

Security Analysis and Portfolio Management

Management of Financial Services & International Finance

Management Information SYstem

Quantitative'f echniques
S1'stem Analy'sis and l)esign

{f+ru

S.

No.
Course
Code

Titlc Ext Int Max
Mark

Cre
dit

Distribution of
Credit

CORE COURSE C L T

11. FT-CC-3OI Organizational Change and

Oualitv Manaqement
85 15 100 6 4 2

12. FT-CC-302 Advertising and Consumer
Behavior

85 15 100 6 4 2

13. FT-CC-303 Product and Brand
Management

85 l5 r00 6 4 2

ELECTIVE COURSE
(Anv l'rvo)

t4 FT-F,C-301 lrlect ve Course - I 85 15 r00 6 4 2

15 FT-EC-305 Elect ve Course - 2 85 15 100 6 4 2

Total
500 30 20 l0



A

MI}A FOURTH SEMESTER

ffi; w*.r.) /(T-Tutoriats per week)

(Anv Two PaPers to be OPted)

(1A) (lorPorate'faration

(18) [intrcPrcncurshiP
(4C) StrategicNlanagement
(1D) Economics of l,abour and Intlustrial Ilelations

(1E) Crcativi$'and Innovittion

(1F) Legal F'ramovork of I'IItM

NON CI{TIDTT COUITSE :

On thc rcquest of a group of at least 20 studcnts, anv lnstitute/College affili:rted to

vikram tlniversit)", l,Jjjain, in consult:rtion u'ith thc Facult-'"-' members of the

Institute/college, mirv prcscribe a separatc Non-credit course of their choice in the

'third / tourth Scmcstcr. In casc of Non-c-rcdit c'oursc' no lnternal and External

Eramination shall bc conrlucted b1 the Llnir,crsitl' ancl thc cntire rcsponsibility of such

n0n-crct-lit coursc shall rcst $'ith the conccrnccl Institution/Collegc'

NI} :

1.}iaclrpaperslrallconsistof85nlarlsinExtern:rlEx:rrnantl15Marksfor
Internal Assessment. The nrotle tlf Intcrnnl Assessment sh:tll cortsist of 2Intern:rl Tests

ol'15 rrrarks eitclt, out of rr.hich the highest of the t\l.o rr.ill constitute the Internirl Mzrrks

obtitinecl bY the Strrdent'

&4(x-N"
\_

S.

No.

Course
Code

l'itle Irrt lnt Max.
Marks

Cre
dit

Distribution of
Credit

CORE COURSE C L -T

l6 FT-CC-401 Business Research
Methods

85 15 100 6 4 2

l7 FT-CC.4O2 International
Marketing

85 15 100 6 4 2

l8 FT-CC-403 Marketing of Services 85 15 100 6 4 2

ELECTIVE COURSE'
(Any Twp)-

85 l5

t9 FT-EC-40,1 Elective Course - 3 85 l5 100 6 4 2

15 100 6 4 2
20 FT-EC-,105 Elective Course - 4 85

'f otal

500 30 2$ 10



A Maximum of 2 papers in One Semester, he/she will be allowed to carry the same in

next semester lATk1.), and the candidate rvill be required to have to pass such papers

before the end of Fourth Semester Examinations. However, the candidate fails in more

ifrar'+ fnp".. in trvo semesters (2 papers in one semester) shall not be allowed to avail

the advantage of ATKT
If the candidate fails in nrore than 2 papers in one Semester, he/she will be declared Fail

and he/she will not be given the atlvantage of ATKT'
There shall be no ATKT in Fourth Semester.-iiO 

poin, Grading System' as detailed below shall be adntinistered while declaring the

result of examinations.
As regards ATKT other than above, the decision tnken by the University from time to

tinre shall be applicable.

l0 Point Grading SYstem

T'able l: Grades and Grade Points

Grade Letter Nomenclature

O Outstarrding
A+ Excellent

A Very Good

B+ Good
B Above Average
(l Average
I, Pass

Ir Fail
AII Absent

Grade Point Marks

10 100

9 90 -99
8 80-89
7 70-79
6 60- 69

5 50-59
4 36-49
0 Below 36

0-

_Computation of SGPA and CGPA

i.l'he SGPA is the ratio 6f sunr of the product of the number of credits with the grade points scored

b1,a student in alltlre courses taken by,a stuclettt and the sutn clf the rtttmber of credits of all the

.,',r-,rr", undergone by a strrderrt. i.e.. SGPA (Sii: I(Ci x Gi) / ICi
*,here Ci is the nurlber o1'credits of the ith course and Gi is the grade point scored by the student in

the ith course.

ii. l'he ('(il,A is also calculatecl in the sante lnAnncr taking irrto account all the courses undergone by a

stuclerrt over all the senresters it1'a progrartrntc" i.e .

CGPA=:(Cli xSi)/ICi
,uvhere Si is the SGPA of the ith senlester and Ci is the total nurlber of credits in that semester.

iii. The S(iPA arrd CGI']A shall be rounded offto 2 ints and reported in the transcripts.

2.

3,

4.

5.

6.



(B) ILLUSTRTATION FOR CGPA

SEMESTER
I

SI'METEII II SEMES'I'ER
III

SEMESTER
IV

Credit 30 Credit 30 Credit 30 Credit 30
SGPA 7.2 SGPA 8 S(;PA 8.5 SGPA 9

CGPA= 30X7.2 +30X8 +30X8.5 +30X9

100

(C) CONVEIISION OF CGPA INTO PEITCENTAGE

F or Converting CGPA into Percentage m:rrks, the formula is :

CGPA x 9.14 (9.14 being the Conversion Factor)

(D) CALCTJLATION O}- CONVT]IISION FACTOII.

MAXIMUM MARKS - MINIMUM MARKS

9.tt I

N(). OF GITADI'S

Max.Marks in Paper: 100
Min.i\Iarks in Paper : 36
No. of grades 7 (O, A+,A,I},B+,CJ))

In our c:rse : 100 - 36
: 9.14

Course Credit Grade Letter Grade l'oint Credit Point
I 6 A 8 6x8 =48

2 6 B+ 7 6x 7 =42
3 6 B 6 6 x 6:36
-l 6 o l0 6 x 10:60
5 6 C 5 6x5= 30

Total 30 2t6
SGPA : 216t30 :7.2

ffi,tv M-



MAN AGEMENT 
cS}r-Ifr i " 

-"*EssEs

(Effective from iorl iors Batch)

. S c i enti n . M,T?.#T1.il[H];;'Hrr,itrl',l; ]J'"'il' ff ::["] 
:]

' 
tiur-rugernent, 

Llumatt l\vrs'' 
^r planning, Types of Plans'

Managernent'

'il#:;:,",uil::l[:i*]"iffi ffi 
^$],1]:'1,":i:Ttl]+. ffi;:i "':liilJli:?; 3i."n,,^r*,rn "r

n.t.gation of Autn'Ittr' "- 
Group Decison Ylltn*'

. i,'"?:l:'T^"?'""" 
or ?"1',[: tY'tH YffiilI?;::,t:T%ll;'"''

Guidelines ior E'ffective 'it nnunugernent 
L (

o Concept und Process "1 
'il:l;itt "r 

Management 
Control'

PrinciPles of Contlolling' t c

:i"-f.':::.|i:.:.lil::"anasernen'' ".,::jjJlll :rTlasement- An Internationar

Koontz- O' Donnell & Wechrich'

":',::'o]l\[1J'ff;I].]': 

TIl,, Responsibilities and Practice' Allied

:::lT t,il}: ttJi,u.,'.. o r M anaBem l' ^I1,1 
Publ i sh ers' Ahmedab ad

,rr,iil. 
;:;;i' orManagerrent' nt'res' Nerv Delhi'

I'err.v and Franklin, Principles of nnury'ent' nlft:Jt* Delhi

ru;;: @,^



Delhi.

Mathur, N.D.( ZO I 0 ), Marragerial

o

MANAGERIAL ECONOMICS
(FT-CC-102)

(Effective from 2016 - 2018 Batch)

Scope of Managerial Economics, Fundamental Concepts in

Econornics. Role and Responsibilities of Managerial
Nature and

Fconomist.

Law & Nature of Demand, Demand Determinants, Demand Forecasting,

Demand Function, Elasticity of Demand, Consumer Surplus.

Law of Returns and Production Functions, Cost Concepts, Cost

Classifications, Economies and Diseconomies of scale, Cost-Output

relationships.
Price-output decisions under different market conditions - Perfect and

Lnperfect Competition, Monopoly, Monopolistic Competition,

Ol i gopoly, Non-Price Cornpetition.
Input- Output Analysis, Trade Cycle, Balance of Payments, Concept and

Measurement of National Income, Cost Benefit Analysis.

Suggested Readings:
Adhikarr.N4. Birsiness Econotnics.. Neu' I)elhi. Excel llooks.

Varshner & Malreshw'ari. Managerial E,conomics. Sultarr Chand. Neu'Delhi.

Chopra. 0.P.. Managerial Econornics. New Delhi.'l'ata Mcgraw Hill.

Keat Paul C & I']hilips K.Y. Young, Managerial Economics, Prentice Hall,NewJersey.

Koutsoviannis. A. Modern Micro Economics, New York, Macmillan.

l'rivedi M 1.. Managerial Economics. Tata McGraw- Hill. New Delhi.

Mehta P:.1... Marragerial Economics : Anali,sis. Problems & Cases, Sultan Chand & Sons. New

[:conorn ics. .luipr',r,Sh iuarn House



ACCOUI{TI]\G 
FOR MANAGERS

(Erre*ive rlII ir:;1r, 
-<r\v

2018 Barch)o Irinancial Accounting -- C,Generaily Accepted A..:'],::l], Y,y.., Scope and Importance 
,Staternents. __ountrng principles, p..pu.ut;;"_of 
Financial

: ffi;fl:i?'T:::frli:''' - Ratio Anarvsis, Funds Frow Anarysis
Lrpn,'iun..; rur.e,rrl';;f - concept, 

Tr,T", N".0, Scope and
Ilven analysis. [tng' Accounting for Decisior-ia*lrg, Breako Iludget and Budgetary conrror, Types of Budget _ Frexibre Budger, cashBudger, Capital r*p.naitr,= nrog.ti;g; IJro_sure Budgering.t Responsibility Accounting, value aaa.a Accounting, Human ResourceAccounting, Infl ation Accounting, Environmentar AcJounting

Suggested Readings :

M Y Khan & P K .rain. Managenrent Accounting. Tata McGraw- IJiil, New Derhi.
Bhattacharya S K and Dearden J. Accounting fbr Management : Text and cases, vikas, NewDelhi.

Ashok Seheal. Advanced Accourtinq. Taxnran, pLrblication, New Derhi.
Ilinsorani' N L. and Ranlanathan. A.l{. l\4anagenrent Accor-rnting., New Delhi, Sr-rltan Chand.
Sharrna & (iupta. Managemelrt Accountins & []irrancial Managernent, Katyani pr-rblishers. Ner.v
Delhi.

Jagdish Prakash & Nageshwar R.ao "Prabandh l-ekhankan"Prayag Pustak Sadan ,Altahabad

Ravi M Kishore. Financial Management. Taxmann Publication, New Delhi.

Vi.i. Madhu. frinancial and Manasement Accounting. New Delhi, Anmol Publications.
Bhanacharl,ya,"Financial Accounti ng"Prentice Hal l of lndia Ltd,New Delhi

ing-Concept & Applications,Macmillan

}}

Kothari.Ra.jesh.Godha Abhishek,"Management A

.Neu Delhi

re\:il,"
'/{

.,,\



ORGANIZATIONAL BEHAVIOUR
(FT-CC-l o4)

(Effective from 2016 - 2018 Batch)
Personality: Meaning, Determinants, Types and Models of Personality
Attitude: Meaning, Cornponents and Measurement. Values- Meaning and
-l'ypes. 

Relationship betu'cen Attitudes and Values.
Perception: Meaning, Process, Errors in Perception, How to Rectify
Errors in Perception? Johri Window.
l.earning: Meanir-rg, EfI-ectiveness of Learning.
-l'r'ansaction Arralysis: Meaning and Systems of E,gos. Complementary,
Crossed and Ilidclen Transactions. FIow To Improve Transactions?
I}rotional Intelligence (EI): Meaning. Systern and Functions of IQ and
IrlQ
Motivation: Meaning and 'l'ypes, Contents Theories of Motivation,
Vroom's Process T'heory of Motivation, Herzberg's Theory of
Motivation.
Leadership: Meaning of Leadership, Sources of Power. various Theories
o1'Leadership.
Managernent of Conflict: Nature,'fypes, Process of Conflict. Conf'lict
M anagerrent Strategi es.

o Group Dynamics: Meaning and Types of Groups, Process of Group
Formation. Group Cohesiveness. Group Decision Making. Problem of
croup -Think and Social Loafing. Team Building, Team work and Team
Management.

Suggested Readings:
Luthans lrred. orqanisationaI lrehaviour..Ne*, york, McGraw Hitl.
Robbins S.P., Organisational Behaviour. New Dclhi" pHI.

Mcshanc & vonglinow. orsanisational Behaviour,'l'ata McGraw- Hill, New Delhi
Staw' B'M. Psycliological Dirrensions of Organisational Behaviour, Englewood Cliffs, New
Jersev. Prentice Hall Inc.

Davis Keith. Hurnan Behaviour at Work. .IMfi. 
Ner.r Delhi

Pareek LJdai, Organisational Belraviour. Oxlbrd. IBI-1. Mumbai
Hersev Pattl and Blanchard. Managemerrt of organisational Behaviour, prentice Hall of India,Ner.r'Delhi.

Uma Shekharan. organisation Behaviour.'r'MH, New Derhi
.lohn \\. Neu Strorr. .'Orsanisational

o

O

o

o

\

YW
, New Delhi
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BUSINESS ANI) LEGAL ENVIRONMENT
(FT-SS-r0s)

(Effective from 2016 - 2018 Batch)
e Business Environment: Nature, Scope and its relevance in Business

Decision Making,
. Political,, Social, Cultural & Economic and Technological Environment.

WTO Provisions, Trading Block, Industrial Ecology and Recycling
Industry,, Industrial Pollution - Air, Water, Land Pollution and Business
cth ics.

o The- Indian Contract Act 1872, Essentials of a Valid contract, Void
agreements,

o Performance of Contracts & its remedies.
o -l-he Sale o1' Goods Act 1930 : Fonnation of a contract, Rights of an

unpaid seller,
o -l-he Companies Act, 1956 : Nature and Types of Companies. Formation.

Merrorandurn and Articles of Association,
. Prospectus ,Allotment of Shares.

Suggested Readings:
Irranc is Cherumilarn. Business Environment

Adhikari. M.. Economic Environment olBusiness

Sarr pat M uker.iee. If conorn ic Errr, i ronrrent o1' [J Lrsi ness

Du'ijendra Tripathi, Business Politics in India

Shukta M B."Business Environnrent-'fext &Cases"Taxmann .NewDelhi

Gupta. D.. Indian Government & Politics

IlLrppusr'r.arn1'. I).. Social Chanqes in lndia

N [) Kapoor. Mercarrtile l.alr. SLrltan ('hand. Ner,r' Delhi.

('haula. Bhasirr & Carg. Mercantile l.ar,r. Kalyani Publishers, New Delhi.

Ramaiya, A.Guide to the Companies Act. Nagpur, Wadhwa.

\ ,i\
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o

Introduction: Concepts and Functions of Human Resource Management,

Role of Human Resource Managers, Meaning and Process of Human

Resource Planning, Job AnalYsis.

Jib Evaluation: Meaning, Objectives and Methods of Job Evaluation'

Wage, Salary and Employee Benefits: Meaning of Wages/ Salary'

Minimum Wages, Fair Wages and Living Wages' Meaning and

I)escription of Fringe Benefits (Fringes / Employee Benefits I

perquisites), Meanin[ and Types of Incentives, Factors Affecting

Fixation / Revisio., oI Wages i Sutury and Fringe Benefits, Methods of

Wage Fixation / Wage R..rIsion, Methods of Wage Payment, Meaning of

Bonus and Objectives of Paying Bonus'

Employee Recruitment: Meaning, Sources and lVlethods of Employee

Recruitment. Employee Selectio-n: Meaning and Process of Scientific

Methods of Employee Selection. An overview of various Tests and

Interview Methods for Employee Selection' Process of Induction of the

New E,mPloYees.

Training and Development: Meaning of Training and- Development'

process of Employee iraining, Metho-ds of Training Need Identffication'

Methods of T.aining Delivery, Need unq Methods of Training

Evaluation, Meaning ;'nd Goals tf HRO, An Overview of Various sub-

systems (Process Mechanisms of HRD), Interlinkage of various HRD

Sub-systclns.
performance Appraisal: Meaning, objectives, Process and Methods of

PerfortnanceAppraisal.ErrorsinPerformanceAppraisal.
'l-racie [Jnionisrr-r: Meaning of 'l'racle Union, Registration and Rights of
.l-raclcIJnions,Anovervic.wol.].radeUnionsintndia.

Inclr-rstrial Relatior-rs: Meanillg of lndustrial Relations and Industrial

Disputes, Reasons fbr lnch-rstrial Disputes in lndia, System of Prevention

ancf settlement of Inclustrial Disputes in India'

Grievance Handling: Meaning and Causes of Grievances, Process of

Crievance Handlini Model Grievance l{andling ti"t:O'::- 
,-'-.^*,io.,, ^riffiffi#;;?;i;,;;, y.,ning or Misconduct, An overview or

Varioris forms of Misconduct, Proced"ure of Condu*i'g Domestic Inquiry

Human Resource Management
(FT-CC-201)

(Effective from 2016 - 2018 Batch)

against lndisciPline E'mPloYCes'

\

\$



Suggested
appa, K. Human Resource and Personrrel Managernent Tata McGraw Hill, New Delhil.

De Cenzo. D.A. & Robbins S P. Hurnan Resource Managerlent, New York, John Wiley.
lvancevich. llunran Resource Marragement. 

-l'Mtl. 
New Dethi.

IJollow'ay..1. ed. Perfonnance Measurernerrt and L.valuation. Nerr Delhi, Sage.

ILao and l)as [1.P.. Cases in [{uman Resource Manasement. Llimalaya Pubtishing House.
Monappa. A. & Sail,adain M. Personrrel Management.. New Delhi. l-ata Mc-Graw t{ill.
Rao V.S.P.. Hutnan Resource Management. Text and Cases, Excel Books. New Delhi.

Du ivedi. R.S. IIRM in Indian Organisation. New Dellii, Galgotia.

Pareek. Udai. Designing & Managing Human Resource System, New Delhi, Oxford Pub. Co.

A

Stone. Lloyed and Leslie W.Rue. Human
[,]Iionis.

Richard D. Irwin,

:Wr



FINANCIAL MANAGEMENT
(FT-CC-202)

(Effective from 2016 - 2018 Batch)
. Financial Managetnent: Nature, Scope and Objectives, Finance

Functions, Profit Maxirnization v/s Wealth Maximization,
Financial Forecasting. Retail Finance and its imporlance.

. Leverages: Operating, Financial and Combined Leverage;

lnvestment and Capital Structure Decisions; Payback period,

Accounting Rate of Return, Internal Rate of Return and Time value

ol rnoney rnethods.
. C-ost of Different Soltrces of Raising Capital; Equity Capital, Debt

capital, Retained Capital, Preference Capital, Term Loan and Lease

Financing. Optirnum Capital Structure.
. Factors Influencing Dividend Policy, Dividend Theories, Fotms of

Dividend Policies, Types of Dividend, Dividend Payment Practices

p:t in India'
. Management of Worl<ing Capital - Concept of Working Capital,

need and influencing factors, Estimation of Working Capital,

Inventory and Receivables Management.

Suggested Readings:
IIar1pt6l. John. I.inanciaI l)ecisiorr Making. Englewood Ctiffs, Ner'v Jersey, Prentice Ha[[

lnc.

Va1 Ilorner. James C. Financial Managerrrent and Policy. New Delhi, Prentice Hall of

lndia.

I{oss. \\'esterfleld & .lordan. [rrtndamental ol'Corporate Finance, TMFI. New Delhi'

J.( . Van llorne. ljundamentals o1'Firrancial Managernent' PHI, New Delhi'

\\'cston Ilriglram. Managerial Finance. McGraw Hill, New York

l.M. Parrdey. Financial Management. Vikas Pub'House, New Delhi'

P. Chandra, Financial Management. TMH, New Delhi'

Khan & .lain, Basic Financial Managemerrt. TMH. New Delhi

I{ar i M Kishore. Financial Manase ment.'l'itxmann Plrblication, New Delhi'

Maheshr,vari. S.N., I"inancial Management. Principles & Practices' Sultan Chand & Sons'

Ncr,i I)elhi.

I{a.lesh Kothari & Bobby Dutta. Contem nagement, Macmillan, New

W
Financi

Delhi.

M\\,ilre#'
\0



MARKETING MANAGEMENT
(FT-CC-203)

(Effective from 2016 - 2018 Batch)

Concept, Nature and scope. Marketing Environment

lnforrnation & 'Research, Market Segmentation and

Buying Behaviour. Understanding Consumer & Industrial

isions, Pricing Decisions (Elementary idea Only).

Channel Management, Promotion Management (Elementary idea Only).

Marketing Control. Specific Marketing Issues : Rural Marketing, Retail

Marketing, Marketing of E-Business, Consumerism, Globalisation'

Suggested Readings:
Philip Kotler. Marketing Management Analysis. PHI, New Dethi'

Stanton & t:utrell. Fundamentals of Marketing. McGraw Hill, New York.

McCarthy. Basic Marketing" universal Book Sellers, New Delhi.

Philip Kotler.& Arrnstrong Jr.. Principles of Marketing: PHI, New Delhi.

Ra.iiv L-at. Quelch & Kasturirangan. Marketing'Management- Text and Cases' TMI-I' New Delhi'

Czinkota & Kotabe, Marketirrg Managenrent. Vikas Publications' New Delhi

Jayachandram S, Marketing Management, Text & Cases, Excel Bookt, y* Delhi.

Suresh K. Green Marketing, ICFAI University Press, Hyderabad.

a

o

o

o

O

Saxena lta.ian. Marketing Management. l-ata

bre?G\w

oY[r"
:

.l

FIiII. N
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PRODUCTION AND MATERIALS MANAGEMENT
(rT-cc-204)

(Effective from 2016 - 2018 Batch)

o Nature, Significance , Scope ,Role ,Functions of Production
Management, Relationship with other Management Functions, Different
Production Systerns

o Plantr Location, Plant L.ayo1rt, Product Design & New product
Developrnent, Capacity Planning Process & Decisions.

o Scheduling and Sequencing - Conceptual Framework, Industrial Safety
Management, Waste Management and Scrap Disposal, JIT Approach.

o Materials Managetnent - Principles, Value Analysis, Variety Reduction,
Material Handling, Classification and Codification.

o Work Measurement "fechniques Worl< Study and Method Study-
Conceptual Irramework of Statistical Quality Control (SQC) & TQM,
Maintenance Management, l'PM.

Suggested Readings:
Adarn. F- tr & Ebert, RJ. "Productiorr & Operation Management., New Delhi, PHL

Amrirre Ilarold T. etc. Manufacturing Organisation and Management. Englewood Clifl's, New
.lers*. PIII Inc.

Bufla. E.S. Moclern Production Managemcrrt, John Wiley lNew York).

Chary S.N. Production and Operations Managemenr. New Delhi, TMH.
Dobler. Donald. W & I-ee l-amar "Purclrasing & Materials Management. New York, Mc Grar,v
Hill.

Diluorlh..lantcs I). Operations Manaserneltt:Design. Planning & Control fbr Manr-rtacturing &
Services. Sirrgapore. Mc Craw' Hill.

Moore, Ir(l & tlendrick. 1'.8, - Production / Operations Managernent. Honnewood. Illinois" R.D.

Irwin,

{

I

l_>

N{antrcha R,C.. Production and Operatiorrs Management' Ex New Delhi.
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COMMUNICATION SKILLS
(FT-SS-20s)

(Effective from 2016 - 2018 Batch)

Importance and Nature of Business Communication, Process of
Comntunication ChanneIs and Media of Comrnunication, Communication
Networks, Effectiveness of Communication.
Barriers and Gateways in Communication; Written Communication;
Writing Business Repofts, Resurne Development.
Cornn-runication in meetings, Oral presentation skills, Public speaking,

Facing Job-Interview.
[,istening Skills, Conversation Skil ls, Non-verbal Cornmunication, Legal
aspects ir-r Business Communication.
Feedback Skills, Counseling Skills, Negotiation Skills, Communication
on Disciplinary Matters.

Suggested Readings:
Bou,man. .locl P and Branchaw'. Bernadine P. "Business Communication : From Process to

ProdLrct'". Dr1'de n Press. Chicago.

Rao .Nageshwar arrd Das R.P."Communication Skills'' Hirnalaya Publishing House, Mumbai

Kitty'O- I ocker. Business & Administrative Communication, TMH, New Delhi.

Murph1,. Ilerta A and Peck, Charrles E. "Effective Business Communications", Tata Mc Graw
L{ill. Nen Delhi.

Pearce . C Glcnn etc. "Business Communicatioir : Principles and Applications", John Wiley, New

a

York.

Mehta D and

"Nen'Delhi
K.K. Sinha. [:

Mehta N. K"A Handbook of Communication Skills Practices" Radha Publications

New Delhi.

\
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Organizational Change and Quality Management
(FT-CC-301)

(Effective from 2016 - 2018 Batch)

Ctrrrccpt o1' Organizational Elfectiveness (OE) and Organizational
Pcrlbrmance (OP). Indicators o1'OE and OP, Measurement of O E.
1'ypcs of Change. Force of Change. Resistance to Change. overcoming
Resistance to Change.
Process ol Change. Lewin's Model of Change. Golpin's Model of Change
Management. Action Research Model of Change. Role of Change Agent In
l"he Process Of Managing Change.
Meaning and Nature of Organization Climate, Dimensions of
Organizational Climate. Organizational Climate versus Organizational
Culture. Methods of Condr-rcting Organizational Climate Survey.
Powcr and Politics in Organization.
Meaning of OD. Process o1'OD. An Overview of OD Intervention.
Detailcd Study of Various OD Interventions. Process of Introducing
Var'ious OD Interventions.
Mcaning of'Quality. Meaning ancl Process of Quality Managernent, Kaizen
and 'I'QIVI. 

Systern of Quality Managernent Awards.
IJenchrnarking, .llT, (]uality Circles,'fPM, SQC and BPR.
ISO 9000 Certification. Cornparison between ISO 9000 Certification and
ISO- I 4000 Certifi cation.

Suggestecl Readings:
Change Management by Radha Sharma. Tata Megraw Hills Publication.
L,uthans []rcd. Organisational Behaviour..Nc'w York. McGraw Hill.
Robbins S.P.. Organisational Behaviour. New Dellii. PHI.
Mcsharrei& Vonslinorv. Organisational Behaviour. Tata McGrar,v- Hill, New Delhi
Stan. l].N4. Psrchological Dimensions ol'Organisational Behaviour, Englewood Clift-s, New
.lerscr. I)rcrrlice llall Inc.

Dar is Keith. Iluntan BehavioLrr at Work. l'MIl. Neu, Delhi
Pareek Lldai. Orgarrisational Behaviour. Oxford. IBII. Murnbai
Herser Paul and Illanchard. Management ol'Orgarrisational Behaviour, Prentice Hall of India.
Neu Delhi.

LJrna Shekharan. Organisation Behaviour. TMH. New Dethi.
John W. New Stront. "Organisational Behaviour, Tata Mcgraw, New Delhi
Kavita Singh. Organization Change and Development, Excel Books, New Delhi
Sharma. D.D,. l-otal Qualitl,Managemerrt: Principles, Plactice and Cases, New Delhi: Sultan
Chanil & Sons.

Ileslcrllleld, D.ll. et al.. Total QLralirl

o

a

Delhi.
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Advertising and Consumer Behaviour
(FT-CC-302)

(Effective from 2016 - 2018 Batch)

@yr;fr.

\

i Nature, Scope and Significance of Advertising, Legal, Ethical and Social
Aspccts of Aclvertising. Models of Consurner Behaviour.

o Advertising: Types ol' Media, Media planning, Media Selection and
Strategy. Creati ve Adverti si ng, A<lverti sing Pl anning and Strategies.o Introduction to Consurner Behaviour, Consumer Buying Behaviour,
Consurner Behaviour and Marketing Strategy.o Factors in the study of Consumer Behaviour: Lifestyle, Motivation,
Attitude, Learning, perception and personality. Family, Grorpr, Social
Class and culturar Influence on consumer Behaviour,o Various Buying Behaviour Models.

t Application of Consumer Behaviour. Issues in Formulation of Different
Marketing Strategies.

Suggested Readings :
Mancrrdr.a Moharr, Adveftisinq Management, TMFI. Nerv Delhi.
Aaker' llatra and Myers. Advenising Manaqemerrt. prentice Hall of India, New Delhi.
i\*urris' Ad'ertisine Manaqerne,t. prentice IIa, ol'rndia. New Derhi.
I]'S' Ratrrore. Advertising Manarerrent. Himarava. MLrrnbai.
('onsurner. l]ehaviour, peter D. Bennet and I_1.H. Kes.

_Kazrni 
& s.H.r-r. & Batra Satish, Consumer Behaviour, Excer Books, New Derhi.

["Lndanrentars orconsurner Behaviour. Dougras w. Meuot. Jr.
cbnsumer Behaviour. warters and paur, McGraw Hir, New york.
(',onsLrnrcr []ehaviour. Shif]lnan. t_.C. & Kanuk, L.L., Delhi.

\\
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PRODUCT AND BRAND MANAGEMENT
(FT-CC-303)

(Effective from 2016 - 2018 Batch)

Product : Definitions & Features, Product Levels, Classification of
Products , Individual Procluct Decisions, Difference between Consurler
Products and Industrial Products , Consumer Adoption process, product
Differentiation
Nerv Product Development: Factors Contributing to a new product
Design, New Product Developrnent Process, Product Life Cycle, Factors
Al'lbcting Product Mix, Product Mix Strategies, Product positioning
IJrand Elements: Classification of Rrands, Brand Identity, Brand Image,
Ilrand Personality, Brand Architecture, Brand Equity, Brand Loyalty
Pyramid, Brand Equity, F-actors Influencing Brand Equity, Different
Methods of Brand Equity Measurement, Brand - Customer Relationship.
Successful Brands: Characteristics of Successfi;l Brands, Brand
Strategies, Consurner Perceptual Space& Clutter, Brand Positioning,
Brand Extension Strategies, Brand - Product Relationship, Brand
Revitalization.
Other Ilranding Issues: Concept and characteristics of Industrial Brands,
lJrand Building Issues in Services, Concept of a Retail Brand ,Key lssues
in Iluilding Retail Brands, Classification of Retail Formats, Ethics in
Ilrar-rding and Retailir-rg, Marketing Research in Product and Brand
ManagemenI Areas

Suggestecl Readings :

Subroto Serrgupta.. Brand Positioning. PHI. New Delhi.
S.A. Chunawalla.. Product Management, Himalaya, Mumbai.
Aaker. Darid A.. . Managing Brand Equity, PHI, New Delhi.
Steuard. P : Buildins Brands Directly, London Macmillan.
Murphl. .lolrn A. Brand Strategy. Carnbridge, 'l he Director Books.
Kapfl'rer. J.N. Strategic Brand Managernent, New York (Freepress).
Czcrtriauski. I{ichard D. & Michael \\'. Maloncy, Creating Brarrd l{oyalty. AMACOM.
Cor.r le1. I)on - Understanding Brands. London. Kogan,
Shrivastava. I{.K.. Product Management & New Product Development, Excel Books, New Dellii.
Vernra" I-larsh. Brand Management. Text & cases, Excel Books, New Delhi.
M. Corilrd Ra.ian. Industrial Marketing Management. Vil<as Publishing House Pvt. Ltd., New
Delhi.
Irrancis ('ltcrLrnilanr -- Irrdustrial Marketing

tD\-zff-{\i,,,,

=w.
House. Munbai. l8
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BUSINE,SS IIESEARCH METHODS
(FT-CC-4O r )

(Effective from 2016 - 2018 Batch)

Concepts of Research, Scientific Approach to Research, Types of Social
Science Research, Research Process and Planning for Research, Defining
Research Problern. Research Designs.
Sources / Methods of Collecting Primary and Secondary Data, Schedules
& Questionnaires, Interview, Observation, Scaling Techniques etc.
Methods of Data Analysis: Application of Mean, Mode, Median,
Ceornetric Mean, I-Iarrnonic Mean, Coefficient of Correlation, Regression
Analysis. ANOVA Analysis, t-test, z-test, f--test, chi-square test.

Research Report Writing. Elernentary Idea about Statistical Software
Packages

Suggested Readings:
K.[t. Sharrna. Research Methodology, National Publishing Ilouse. Jaipur.

Kothari.C.R., Research Methodology, Vishwa Prakashan , Delhi
Banrreriee.S &Roy R"Fundamentals of Research Mahal ,Allahabad
Asthana BN"Elements of Statistics" S

pAffi(.\\r\-- 
^rfi"aYo

New



I NTEITNA'IT ONAL M ARKETING
(FT-CC-402)

(Effective from 2016 - 2018 Batch)
and Scope of llternatior-ral Marketing, Significance ot'

ional Marketing, Foreign Trade Concepts and Theories.

o Analysis of International Marketing Environment. India's Current Export

lnport Policy, Recent Trends in India's Foreign Trade, Institutional set-

up for Exporl Promotion, Export Houses, Expott Documentation and

Proceclure.
o International Marketing Research, Organisational Structures in Foreign

Market, Managing International Marketing Communication and its Sales

Force, I]rnerging Trends in International Retail Business.

o Overseas Market- Product Strategy, International Product Life Cycle,

Pricing Decisions, Distribution Channel Decisions and Promoting

Proclr,rcts fbr l':xports including lrairs and Exhibitions.
o l.crtcr ot' Credit. Credit Risk Insurance with Reference to ECGC-

Irunctioning & Evaluation, Functioning of W'fO, LINCTAD.

Suggested Readings :

Bhaitacharla. I3. F.xport Marketing:Strategies tbr Success.New Delhi, Global Business Press.

.loshi.R M "lnternational Brrsiness"Oxfbrd. New Delhi

Keegan. W'arrerr. Global Marketing Management. Englewood Ctiffs, New Jersey, Prentice Hall

Inc. ,

Onkrisit. Slk arrcl Slialv'..1.J. lnternational Marl<eting:Analysis and Strategy:New Delhi.

Prerrtice l, Iall ol' lndia.

Panda Iaparr. lVlarl<etirrg in tlre Neu' Global Order. Excel Books. New Delhi.

Terpstra."Vcrn and Safthy" R. International Marketirrg. Orlando. Dryden Press.

Walter. l,and Murphy. T. Handbook of International Buy'ess. New York, John Wiley.

1

Vasudeva P.K.. lnternational

:



MARKN,TING OF SERVICES
(FT-CC-403)

(Effective from 2016 - 2018 Batch)

Nature, [rmergeuce, Growth and lrnpoftance of Services,
s in Marketing o1'services, Service Classification.

. Marketing Framework for Service Business, Understandings Service
Market, Services and Consumer Behaviour in Market of Services,
Segmentation, Targeting and Positioning of Service Marketing.

o Marketing Mix in Service Marketing, Advertising, Branding Issues of
Services, Relationship Marketing, Retail Marketing.

o Marl<eting Inforrnation Systern and Marketing Research in Service
Marketing, Strategies for Services Marketing, Designing of Service
Strategy.

o Service Vision, Issues concerning Service quality and Quality Models.
o [:-Marl<eting and Marketing of Services in Various Business Areas.
o Dcvcloprnent of Service Market in lndian Business.

Suggested Readings :

Lovelock, ('hristopher I-1. Managing Services : Marketing Operations and Human Resources.
L.nglew'ood Clifli. Ner,r Jerser. Prentice Ilall Inc.

Love lock. ('hristopher H. Service Marketing. Errglewood Clifli, New Jersey, Prentice Hall Inc.

McDonald. Malcom and Payne, A. Marketing Planning fbr Services. Butterworth, Heinemann.
Nargundkar I{ and T.K. Panda. Marraging Customer Relationship in Service Industries, Excel
Books. Ncw' I)elhi.

Bhattacharra ('. Service Marketins. Excel Books. Ner,r Delhi.

Nentot't M I) I)arrrc. A.'fhe F.ssence of'Service Marketing. Neri [)elhi. Prentice Hall of India.Nenton M I) I)arrrc. A.'fhe F.ssence of'Service Marketing. Neri [)elhi. Prenti

Velnra. tl V. N4arketing of Services. Neri, Delhi. Clobal [Jusiness Press.

raw Hill.
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ELECTIVE COUITSES FOR MBA III SEMESTER
(Any Two Papers are to be opted)

(3A)
HUMAN RESOURCI.] DEVIILOPMENT

(FT-EC-304/305)
(Effective from 2016 - 2018 Batch)

. Philosophl' and Goals ol'HRD. An Overvieu' of Sub-systems (Process mechanisms)
ol' IIRI). Inter-linkage of Varior"rs Sub-systems of HRD. Role of HRD Managers, Line
Ivlanagers and Top Executives in the Process of FIRD.

o Employce Training: Process of Employee Training. Identifying Training Needs.
Planning fbr Training. Evalr"ration of Training, Learningi Training Climate.

o Per'lbrmance Appraisal: Ob.jectives of Perfbrmance Appraisal. Process of
I)crtbrnrance Appraisal. I)erlbrmance Feedback and Perfbrmance Counselling.
Courn-urn I:rrors in Perfbrmancc Appraisal.

. Employee Empowerment: Meaning. Process and Ways & Strategies. Career Planning
& Development: Meanir"rg. Process and Ways & Strategies. Ingredients of Quality of
Work Lit'e. Ways and Strategies to Enhance the Level of QWL.

. [)cllrring t{RD Clirnate ancl Dinrensions o1'HI{D Climate. Evaluation of HRD (HRD
ALrdit). Strategic HRD. Organizational l-earning.

Suggested llcatlings :

Sungara lta.iu. S.M.. Total Quality Managenrent. New Delhi. Tata McGraw-Hill Pub.Co.l-td.

Pareek arrd Rao. Designing arrd Managing I'{urnarr l{esource, Systems, Oxfbrd & IBH Pub. House

French ancl llcll. Organisation Developrnent" PHI, New Delhi.

Rao. l'.V.. l{ecent Experiences in HRD. TMH, New Delhi.

Pareek. Lldai. F.valuation of HI{D. Jaipur Rawat Publications

Rao'l .V.. Ill{D Audit. Oxfbrd IBM" Murnbai. .

Kanii Gopal & Asher Mike * 100 Methods lbr'l'QM. l{esponse Books, Sage Publications, New
Delhi.

Khandvi'alla. l)radeep (1988). Fourrh Eye. Allahabad: A.H. Wheeler Publishing

Margaret. Anne l{eid. Harrr Barrington & Mary Brown, Human Resource Development.
Pirrnacle. Ner,i [)elhi.

Khandu'alla. I)r'adcep (2003)" Corporate Creativity.-l'ata McGraw Hitl Publishing Company l-td.

T'aporncl'l)ev (2011), Hurnan Resource Development: 'lheory and Practice, Ane Books Pvt. [-td..

Ner,r Delhi.

"Zenilh cations,Delhi,2012

W,



(3B)
SF]CURITY ANALYSIS AND PORTFOLIO MAI{AGEMENT

(FT-EC-304/30s)
(Effective from 2016 - 2018 Batch)

Investment Return and Risk, Operations of Indian Stock Market; New
lssue Market; Listing of Securities; Cost of Investing in Securities;
Mechanics of Investing; Markets and Brokers; Investment Cornpanies;

lnvestment Al ternatives.
-l'hc Return to Risk ancl the Investment Decision; Government Securities;

Investrncnt Instruments o1' the Money Market; Fundamental and
'l-cchnical Analysis, Ilfflcient Market 

-l'heory.

Portlblio Management An Optirnun-r Portfolio Selection Problem,

Markou,itz Portfolio I'heory, Sharpe Single Index Model; Capital Asset

Pricing Model.
Optirnurn Portfolios - Constructing the Optirnum Portfolio, Portfolio
Investrnent Process; Bond Portfolio Managerrent Strategies; Investment
'l'irning ancl Portfolio Perfonnan.ce Evaluation.
Portlblio Managelnent in MLrtual Funds: Nature Scope and Types of MFs,

Ul'I, Concept of NAV, Regulation of MFs, Taxation and MFs.

Suggested Readings :

Avdhani V. 4.. Sccurity,anall,'sis and Portfitlio Managernent. Ilimalaya Publishing House'

Bhalla. \'.K. lrrvestment Manaqement : Securitl,Analysis and Portfblio Management.New Delhi.

S.Charrcl.

Fischer. I)orrald F-. and .loardan. Rorrald J. Security Analysis and Portfblio Management, New
Delhi. PFll.

Dhanesh Khatri.". Security Analysis and l)onfblio Managentent" Macmillan , New Delhi

Bhalla. V.K. Invesrnteltt Managernent:security Analysis and Portfblio Managetrlent., Delhi,

S.Chand.

Elton. Edwin J and Gruber, Martirr J. Modern Portfotio Theory and lnvestment Analysis. New

York. .lohn Wiley.
Lee" Cheng I:. etc. Security Arralysis and Portfolio Management. Scott, Foresman.

Markowitz,. Itarry M. Mean. Variance Analy,sis in t']ortfblio Choice rind Capital Markets. London.

Basic Blackwell.
R. P. Rustagir Security analysis and Portfblio Management, Taxman Publications

Ra.iesh (hakrebarry ,r1.: Capital Markers in Lrdir.sfi\Ylications.

%ttnz.(9;N,



MANAGEMENT OF FINANCIAL SERVICES
AND INTE,RNATIONAL FINANCE

(3c)
(FT-EC-304/30s)

(Effectivc from 2016 - 2018 Batch)
o F inancial System and Markets; Concept, Nature and Scope of
Financial Services; Regulatory Framework for Financial Services;
Managetnent of Risk in Financial Services; New Financial Products and
Services; Innovative fi nancial Instruments.
o Mutual Funds; Types/Classification of Funds, Reasons for Slow
Grorvth. Merchant Banking; Meaning, Scope and Services of Merchant
Banks. Managing of Issue Shares and llonds; Debt Securitization; Credit
Rating; Credit Cards.
o Venture Capital; Concept, Meaning, Features, Scope of Venture
Capital and Method of Venture [rinancing. Factoring, Forfeiting and Bill
Credit Discounting.
o International Financial Management: Nature, Scope and
Objectives, International Financial System and institutions; IMF, World
[]ank. lroreign Exchange Market and its Functions.
o An Overview o1' Financial Derivatives Future; Forward
Agreement Future Agreernent. Options; Put option, Call Option, Hedging
and Currency Swaps, International Cash Management.

Suggested Readings :

[]halla. \'.K. Manaqelt.tent ot'[]inancial Serrices. Anrnol. New Delhi.

lJhalla. VK. And Dilbag. Singh. International []inancial Centres. New Delhi. Anmol.

Unneu C..frevor Watkins & Mike Wright:Marketirrg o1'Financial Services, Heinemann

Prol'essional Pub.

Cordatt. t: and K. Natra.jan Ernergirrg Scenario of Firrancial Services, Himalaya

Publishing llouse.

Abdullah. F.A. Finarrcial Manaqement {br the MLrltinational Firm. Englewood ClifIs,
Neu .lersev. PIII.

Bhalla. V.K. lnternational Financial Management, New Delhi, Anmol.

Eucklel'. Adrian, Multinational Finance, New York, PH

A. P.C. A pte, I nternati'onal n inanc ia lr)ff agementffi New Delhi.

+



Management Information System
(FT-EC-304/30s)

(Effcctive from Z0t6 - Z0t8 Batch)
(3D)

Manascnrent Inforrration System Design - Defining the problem, System
ob.jectives, Detennining intbnnation needs, sources, Development and
selectior-r of alternative design.
Infb,nat'ion system for Decision Making, Basic Information system
Relatecl to Finance, Production, Marketing and Human Resources, Recent
Trencls in MIS.

o MIS and Decision Making - Phases of Decision making process, MIS
support at each o1' the phase of Intelligence, Design & choice.
Programrned v/s Non-programmed Decisions.

o []asic Inlbrrnation Regarding Enterprise Resource Planning and Related
Soli-w'arcs' Ilasic Information Regarding FIRIS and Related Soft-wares.
IJasic Inlbnnation Regarding Market Database.

t Crlnsltt.ncr Price Index Numbers, Wholesale Price Index Numbers,
S-"-ste nt ol Sensex. Rating Agencies in India.

Suggested Readings:
Burch' Joltrt anci (irudnitski Gary. Infbrmation Systerns : Theory and practice, New york, JohnWiley.

David' Van or,'er. rroundations of Business Systerns. Fort worth. Dryden.
Elias.,' A'1.' on-l ine IlLrsiness cornprte. Applications.. chicago, Science Research Association.
l-'stracla. SLrsar. ('.rrnecting to the Interrret. Sehastopor. c A. o.rteiily.

iil?:'iil:l'll;li;:"'rbr Mocrern Management, Robert G.Murdic..roer E, Ross. James R. cragget

Manasernent lnfbrrnation Svstems. Gordon B Davis.M. son, Prentice Hall, New Jersey

o

o

ruw
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Quantitative Techniques
(FT-EC-304/30s)

(Effective from 2016 - 2018 Batch)
(3E)

Introduction to Quantitative Techniques. Concept Model Building for
Ilusiness Decisions. Role and Scope Models in Business and Industry.
Matrir Algebra Determinations. Solving linear equations by using
rnatrices, Applications of Matrices to value Analysis. Output Model in
N,latriccs.

Probability: Rulcs of probability - Binornial. poisson and Normal
I)istribution - 'l'heir Applications in Business and Industrial problems
- []ay'c's Theorem and its Business Application.

Linear Prograrnrning- Mathernatical formulations of LinearProeramming, Graphicar Anarysis, Sirnprex method of LinearPrograrnrning, Transpor-tation and Assig*ent Moders.

Probability Theory - Concept of Probability, basic Laws of probability,
Conditional probability, Garne Theory

Application of Dirferentiation and Integration Maxima, Minima,Ar''e.age Cost, fotar cost, Marginar R.u.nr., Average Revenue andJ'otal Revenue - Consurner Surprus and producer Surprus.
Suggested Readings:
I ' Quantitative techniques- Dr. M.M. vanna & R.K. Agrawal.2. Quar-rtitative techniques_ C.R. Kothari., 

3#::::,:: :^" 
j:*: j 0,., fo, -anageri ar De c i si on_ u.R.

*n".1:,iyu & G.v. Shen"y, sCiharma.
i S::lll!l!i".-t..l.,niques i, Me*t. _ N.D. vohra.
I g.:.ir:,,ative fet]roas , o-n-i'gur*ur
6. Irundamenrals of Staiistic.','OlX. ef

\,\\b



SYSTEMS ANALYSIS AND DESIGN
(FT-EC-304/305 (Effective from 2016 * 2018 Batch)

(3F)
C)r'cn'ierr of Sy'stems Analvsis and Design; Sofiu.,are applications today - the
changillg sccnarios - Inlroduction to different rnethodologies and Structured Systern
Anall'sis Problern identifrcation - recprirernent analysis : tools and techniques -f'easibilitr analvsis - operational. l'echnical and econornical f'easibility - details of
SDI C apProach. Business Svsterns Concept: Systern I)eveloprrent Lif'e Cycle; pro.iect
Selcctiort: Ircasibilitl' StLrcll. 'l'ool fbr Anall,sis and Design of Business Systems;
Mcthocltllosics Availablc: Ncctl firr Structurcd 'l'echniques: 

Structured Techniques
AYailtrblc. Srstctl-t Recluiretnent Specitication ancl Anal1,'sis: Data Flow Diagralns:
Data I)ictiollarics: Process Orsanisation and Intersections: Decision Analysis:
Decisiorl 'lrecs and 'fablcs: Iixpansion. Ilxplosion and Normalization, Detailed
Design: Modtrlation: Module Specification: Frile Design; Data Base Design, Systern
Control and Qualitv Assurance: Documentation Tools; 1'esting Techniques Available;
S1'stetll cotrtrols ancl Audit Trails: Systern Adrninistration arid Training; Conversionand opertrtiotts Plan. Ilardr.r'are ancl Softu,are Selection: Hardware" Acquisition:Benchtnarking' Vendor Selection. operating S;-stern Selection. Language processors.
Perltrrtlrancc ancl Acceptance 'iesting Criteria. Managing Data processing in an

fJniff:lll,l:J].1' 
Processing Scrup: Fro.iect Management rechniques fbr Managing

Suggested Reaclings :
I ' I' l' I lavr' rr zk ie rr Vcz. introdLrction to SYstenrs Anarysis & Design. pHI, New Derhi.2' t:clviarcl y' I)esi*, 

"rtri"-ii'r" ;i,rffi:-r S.r,srenr. F.ngrewo.d criffs, N. J. prentice Har.3. Ar.racl. I:lias \4.11,r,.,r., Aral-r,sis and l)esign.. Nc* Delhi. pl{1.

i,'"ll1l, ,',,::l 
.."0 Ld'n'ard. y";,';;;. ob.leciorient",rlnr'ryrir. Engrewood crirl. Neu,.rerser.

5' Ila*^szkicitrcz' I'J" Introciuctio, to systerns Analysis and Desig,. New Delhi, pHL
i. ff:;;.ijr.;t,,j::y.i.d i;d;;i;l,o"rrr,.rn specification, New Derhi ry.,,,.r,n- D-^^^7 Ra 

i a rq rn a n. v a n a i | ; i' ;;'ffi , il : iiji:Hifi t,",:i,.T 
; XX#$#".";;o ; ; 

ere s s,arrurr J)srctrrs" NewXS pHI.29
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ELECT'IVE COURSES FOR MBA IV SEMESTER
(Any Tlvo Papers are to be opted)
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C CORRPORATE TAXATION
(FT-EC-404/405)

(Effective from 2016 - 2018 Batch)
(4A)

. Basic Concepts of Income Tax; Residential Status of a Company;

Cornputation of Income under Different Heads of Income.

o Sct of f and Carry forward of I-osses, Deductions and Exemptions for

Corporate Assesses, Minirnun"r Alternate Tax (MAT)'
. Meaning and Scope of Tax Planning and Location of Underlaking, Type

of Activity, Ownership Pattern, Tax Planning Regarding Dividends

Policy, lssue of I]onus Shares, Tax Planning Relating to Amalgamation

and Me rger of CornPanies.
o 'l-ar Considerations in respect o1'Specific Managerial Decision like Make

or llu1,. Own or [.ease, Close or Continue, Sale in Dornestic Markets or

Iixports, Replacements and Capital Budgeting Decisions, etc.

o Tax planning in respect of Managerial Remuneration, Foreign

Collaborationi ancl Joint Ventures; Double Taxation Avoidance

Agreetnents.

Suggested Readings :

Ah;;.(i:K. & (iupta. flavi Systernatic Approach to Income Tax' Allahabad, Bharat Law House'

Ranina. ll.P. Corporate 
-faxatiorr : A Handbook. New Delhi' Oriental Law House'

Singhania. V K. [)irect'lax Planning & Marragernent, J'axman Pub.

Srinir as [:.A.
Singhania. V

Handbook of corporate Tax Planning. New D9hi. Tata McGraw Hill.

K. and Singhania kapil. Direct Tax Plannin n d.l{anasement. Taxman Pub.,-" A i^S'*6w*194
\
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(18)
ENTREPIIENEURHSIP
(FT-EC- 101/10s)

(Et1'ectivc from 2016 - 2018 Batch)
. Concept of lintreprenelrrship. Process o1'Entreprenellrship. Entrepreneurial Motives.

l:.nablers of Entrepreneurial Intentions. Entrepreneurial Competencies.

C'haracteristic Features of Corporate Entrepreneurship. Diff'erences between

Entrepreneurship and Intrapreneurship.

o Concept of Social Ilntrepreneurship. Dif'fbrences between Normal

Ir.ntrcpreneurs ancl Social Entrepreneurs. Need and Benef-rts of Social

[:nterprise. Dillerences betu,een Social Enterprises and Social Responsibility of

Ilr-rsiness. Ijthical Issues in Iintrepreneurship.

. lleneflts ol Women Entrepreneurship Status of Women Entrepreneurship.

I:.ntrcpr.crlcurslrip. challengcs in women F.ntrepreneurship. Barriers and

liacilitators ol Womcn Irntreprencurship'

o Ilelationship anlong creativity" Innovation and Entrepreneurship.

Enr.,ironrnental Scanning lbr Neu,Venture Creation. Developing Business Plan lbr

Ner.r Venture Creation. Market Orientation and Marketing Skills for

lrntrepreneurs. Marshalling Resources fbr New Venture Creation'

. ('hiiractcristic Features of Family Business. Advantages of Family Business.

lrroblents in Managing Fami[}, Business. Global opportunities fbr

I'.ntrepreneurs.

Suggestcd Readings:

o Raj Slrankar - "F.ntrepreneurship Theorv and practice". Vrjay Nicole Imprints Pvt td' Chennai

l0ll
Kur.atko. lr.l). & Ho<igetts.M.R.. 

.'l:ntrcprenerrrship 1-heory'. I)rttcess- Practice (6thed). Thotnson

SoLrth S'estetn [)ub. Singapore.

[)esai Vasapt. " l)yrrarnics of Entrepretleurship Developmeut and Management, Himalaya Ptrb

FIouse.Mutlbai. 2008.

Khanka.S.S. . "LintrepreneLrrship Development," S.Chand and co.Ltd, New Delhi, Revised Ed,

a

a

2012

Moharrtt.S.K.. "Funclatnentals of E,ntreprerreLrrship". PHI Learning Pvt Ltd, Delhi, 2012'

trroceei,,.,gs o1' E,Dl 's of Xth Ilierrnral Couf'ererrce ott Entrepretreursltip. Vol.l & ll. Bookrvell

r\ r r' l , r\.-ll-: /a/\l'l\ 
' 

/Prrblislrcrs" t)elhi. (2013) ,//
n...-.-^.-r:,",--,-+' L-r'il '" ^f yltlr Rie.rriql (lor.rtr:renceon Etttreoret.,"utsh(p. Vol.l& II, Bookwell
Ploceedirtgs of EDI 's of Xltlr Bienrrial Clonf-erence orl

./
Prrblishers. Delhi. (2015) -.--
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STITATE,GI C MANAGEMENT
(FT-EC-404t40s)

(Effective from 2016 - 2018 Batch)
(4c)

Nature, Purpose, Importance and historical evolution of Business Policy,
Concept and applications of Corporate Strategy, Strategic Management :

l)elrnition, model and process.

Stratcgv Formulation : Strategic Intent - Vision, Mission, Purpose and
Ob.icctir.cs, Concept of Core Cornpetency, Chief Executive & Board,
Work of Top Managernent in Strategy Fon-nulation, Strategy and
Structure.
lrnvironrnental Analysis : Environmental and Organizational Appraisal,
SWO'l' Analysis, Experience Curve, Competitive Advantage of a Firm,
Stratcgic Profi le o1' Firrn.

o Strategic Alternatives and Strategic Choice
o Strategic Implementation, Activating Strategies,

Irnplcrnentation, Functional Irnplementation,
Irlpleurentation, Strategy Evaluation, Strategic Control,
Control, -fechniques of Strategic Evaluation & Control.

Suggested Readings :

Azhar Kazrri. []usiness Policy & Strategic Managerrrent. TMH. Ne'"r' Delhi.

P.K. (ihosh. [Jusiness Policy-Strateqic Planning arrd Mgrnt.. Sultan Chand and Sons. New Delhi.

V.P. N4ichlcl. []usirress Polici,and ['.nvironrnent. Sultan Charrd and Sons. New Delhi.

Kachlu. I pcndra. Strategic Manaqement. Concepts ancl Cases. Excel []ooks. New Delhi.

R.N4. Srivastara. ('orporate Strategy and Planning. Hirnalaya Pubtishing House, Mumbai

R. NaniLrndaiah. Strategic Planning and Business Policy. I limalaya Publishing House, Mumbai

o

Structural
Behavioural
Operational

\



a

a

a

a

a

a

a

o

a

,,- a

(4D)
ECONOMICS OF LABOUR AND

INDUSTRIAL RELATIONS
(104/40s) (Effective from 2016 - 2018 Batch)

Mear.rir.rg ol'lndr,rstrial Relations, Common Reasons of'Industrial Disputes.

Trade lJnionism in India :Meaning of 'l'rade Union. The Trade Union AcI. 1926. Current

Status of 'l'racle [Jnions in India. Problerns of I'rade Unions in India and Probable Solutions.

Inclustrial l:nrplol,ntent (Star"rding Orders) Act. I 946.

Inclustrial I)ispLrtes Act. I947.

Workcls [)articipation in Management.

Collectivc l]argaining and Negotiiition.
Gricvance I{anclling Managetnent.

Managenrent o f' Discipline.
Gorcrnnrenl S)'stem of Labour Adntinistration In India.

Wagcs. [)cantcss Allow,ance, Bonus ancl Fringe Benefits System In India.

Suggested Readings :

Kocharr. 'l'.A. ancl Katz lJenry. C]ollective Bargainirrg and IR. Homewood Illinois Richard D.

lrislr.

Merrnkootrant. K.l-rade Unionisrn. Myth and Reality. New Dellii. Oxfbrd University Press.

Niland .l I{ etc. 'fhe Future of lndr"rstrial Relations. New Delhi' Sage.

Papola. I S & I{odgers. G. Labor-rr lrrstitutions and Economic Development in India. Geneva'

ILO.

Arora lVl.. IndLrstrial Relations. [:xcel Books. Ncr,r' Delhi.

I{antasrrartrr. 1..A.'l-he I{ayon Spinners 1'he Strategic Matraqement of IndLrstrial Relations. New

Delhi. Oxlirrcl I lnir ersity Press.

Virntani. Il.li.. Participative Manaqement vs. Collective Bargaining . New Delhi, Vision Books.

Webb. Sidnev & Webb. Beadtrice. lndustrial Democracy. Melbourne, Longman.

Personnel Management and Industrial Relatiorrs, P.C. Tripathi. Sultan Chand & Sons, New Delhi.

Dynarnics ol'lndustrial Retation in India. C.B. Marnoria, Himalaya. New Delhi.

Moclern LaboLtr l-arv and IR. Srikanta Mishra. SLrltan Chand & Sons, New Delhi.

lndLrstrial [{elations irr lndia. V.P. Michael. Hirnalaya Publishing. Delhi.



CRT]ATIVTTY AND INNOVATTON
(FT-EC-404t40s)

(Effective from 2016 - 2018 Batch)
(4E)

Nature o1'Creativity. Corrrergent Vs Divergent Thinking and Their relationship with
Creativit,n.,.

Individual Clreatirit,'Vs-['carn Creativity. Factors that a1ftct Individual Creativit;'.
Iractors that affect -['earn Creativitl,'. Creative Personality and Blocks to Creative

a

a

Personality.
o Various Techniques of Creative Problem Solving.
o Innovation in Organizations: Meaning. Process. Types. Levels, Inf'lr"rencing Factors.
o lrrrrovatiorr Sponsoring C'apability. Clirnate / Culture required fbr creativity and

irrnor ation in orsanizations. Relationship befiveen Creativity. Innovation and

e rrt reprerreu rsh ip.

Suggestecl Readings:

Arnabile. l. M. (1996). Creativity in Context,Iloulder. CO: Westvierv Press.

Barrorr Ir. (1969). Creative Person and Creative Process, Nerv York: Holt, Rinehaft, and

Winston.

Csikszcrrtrrrihalf i. M. ( 1996). Cre otittit),, .flow ond the psychology of discovery tnd invenlion.

Neu York: Harper Collins.

C'sikszentmihalli. M. (1996). Crentivity: Florv nnd the psychology of discovery and invention,

Neu' York. NY: HarperCollins.

I:rrrresto. Villalba (Ed.) (2009). Measuring creativity. C'on/brence Proceedings o/' the

('onfcrctrt t' ort "('t.ru ('reutit'it.t' ba .Veusurerl.2 " held itt Brttssels dLrring May 28 -29. 2009 (The

l:rrlopean Ycar ttl'Creativit_r'. & Irrnovation) orgarrized by Directorate General fbr EdLrcation. &

Culture together with tlre Centre for Research on Lif'e-long Learning (CRELL) of the Jpint

Research ('entre (JRC), European Conrnrissiorr. Brussels: European Comn-rission.

(]ardrrer. Fl. (1993). Creating rninds: An anatorny of creativity seen through the lives of Freud,

l:instein" Picasso. Einstein. Stravinsky. EIiot, Graham, and Gandhi. New York: Basic Books.

(ilover. J. A.. Ronning.R.R.. & Reynolds. C. R. (Eds.) (1989). Handbookof creativityNew

York: [)lerttrrn l)ress.

Grrillirrd. .f . I'. ( 1967). Tltc nuturc o.f lrumun intelligence. Ner.t' York. NY; McGraw-Hill

[-lartrlc] il. Artrlerson (Lrd.) (1959). Creulivil.v ourl ils cuhivutiotr (Addre.s.se.s Presentecl ul tha

l.

2.

3.

4.

5.

6.

-

t8.

9.

Intt,rtli.st'iltlitrtrtl !i-1,117p1t.siu ort Creutit'i1.t.,, l,li<'ltigun Sl.ule Unirer'.yly4 Nerv York: Haryer, &

lJrotlre's. - -ty-<a,, /2ffr ,{tF
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10. Ilenrlirr. S.. Allrvood. c. M. & tl. R. N'lartirr (Eds') (2004)' creative knorvledge environments:

The inlluences on crcativitv in rese:rrch and innovation. cheltelthatl't: E'dward Elgar'

ll. Khanclualla" I). N.. (1988). Ftturrh F,t'e: Exccllence tltrough Creativity' Wheeler Publishers'

12. Khandiralla- I)radip N. (2003 ). C0rportic cretiit'i!': Tlre w'ittttirtg erlgc' Nerv Delhi (lndia): 1'ata

i\'lc(irau l lill I:cltrcatiotr Private ['irrlited'

13. Kir-ton. M. .1. (1994). Acl:tptors, & innovators: Styles of crentivity ancl problem solving (ll

edition). Neu' York: Routledge'

14. Kulrn. R. 1.. (Ed.) (1988)' Hontlhook -for Creative and Innovative Managers. New York:

Mc(iraw-l{ill.

15. OSIIO lnrenrarional Fourrdation. (1999). Cri:ativity Unleashing the Forces Within / OSHO' St'

Martirt Press: Ne"v York.

i6. Runco. M. A. & pritzer. S. R. (Eds.)(19g9). Encyclopedia of cre:rtivity. San Diego: Academic

I're s s.

17. Rrrrrctr. N4.;\ ald Altrert. R.S. ([:ds.) (1990). Tltaorics o.f Cretilivitv' Newbury Park' CA: Sage

I)trblicat itrrt.

18. Ste in. N4. l. (1975). Stimulating creativitl': Group Procetlures' NY: Academic Press'

19. Sterrrbcr.g. R.J (rrd.) (1999). Handbook of creativity' cambridge: cambridge University Press'

20. Sterrrber.g.R.J. & Lubart.'t.t,. (1995). Defying the crowd' cultivating creativity in a culture

of conlirrrnity. 'the Free Press' Nerv York'
i

2l.Ster.lrbcr.g.R.J.(2003).Wisdtlrrl.IntelligenceandCre:rtivitySynthesized.Carnbridge

tlrrir clsitr l'r'ess'

22. Stcr.nber.g. R.J. (Ed.) (1988). The nature of creativity: Contemporary psychological

perspectives. Canrbridge: Carnbridge University Press'

23. -l'arlot'. Ros (2013). Creativitv at Work' Cogarr Page'

24. 
'l 

o|r'ancc l). [:. ( I 965 ). Ilerva rding C reative l]ehaviour' E'nglervood C itf s' N 'J ': Prentice F{all'

25. \\1e:r"rNl.A.arrcl Farr.J.l..(F.ds.)(lgg0). Itttrovutiotrrtndcrerilivilyottvork:Psychologiculand

26. '/.lton..l & Slralley. C. E' 1E'ds') (2007)' Ilandbook oI Organizatio2/

l.a*'ettce lr.lhar-rrr Associates' 
,Gn a{N

'CreativitY. New York:

\': , -,N/O*{\
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I,E,(;AI, FRAN{EWOITK OF HUMAN RESOUIICE MANAGEMENT
(FT-EC-404t40s)(l I -t!U-4U4t4U5)

(Effective from 2016 - 2018 Batch)
(4F)

'fhe l:actory Act, 1948.

Contract l.abour Act. 1952.
'l-hc Minirnum Wages Act, 1948.

Pavment of Wage Act, 1936.

Fiqual Rcrnuneration Act, 1916.
Payrnent of Bonus Act, I 965.

Pavrnent of Gratuity Act, 1972.
o Provident Fund and Miscellaneous Provisions Act, 1952.
. Ilnrployees Compensation Act, 1923.
. Ernployees State Insurance Act, 1948.

o Child l-abour Prohibition Act.
o Bonded Labour Prohibition Act.

Suggested Readings :

Ghaiye. ll I{ I au and Procedure olDepartrnental EnqLriry in Private and Public Sector. Lucknow.
Eastern Law ('onrpany,.

Malhotra. O ['.'l'hc Lawof Irrdustrial [)isputes. Vol.I and ll. Bombay.N.M. Tripathi.

Malik. I'L. Ilandbook of Industrial L.arv. Lucknow. Eastern Book.

Seth. t).D. Industrial Dispute Aot, 1947. Vol.l & II. Bombay.

Srivastava S.C. lndustrial Relations and Labour Law. New Delhi, Vikas.

N.D. Kapoor. Mercantile Law. Sultan Chand and Sons. New Delhi.

Mishra 1,.. (lase l.aw's on IrrdLrstrial ltelations. Excel Books. New Delhi.
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