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Leurning Outcomes Based Curriculum Framework (LOCF)
(As per NEP 2024)

For IIPS - Vikram University & All Vikram University Affiliated Colleges

Two Yeor MBA (Media Manugement) Programme
Program Objectives: The Prograrn objectives are to develop students as professional managers and

administrators for private, public and other growing sectors of the economy. The n':ain thrust of this
program is not only to develop the academic skills of the students but also to provide nerv insiglrts in the

dynamic Atamnirbhar Bharat's environment. Students' litb skills, students' analytical and decision-making
abilities in the core and in the functional areas are also brushed.

Our Core Objective is to ensure and implement the active and collaborative Learning pedagogy with the
lrelp of Creation of Effective Scenarios, Management Simulation, Case Studies, Business Games, Role
Playing as also envisaged in the Nerv Education Policy. OnlineiOffline Presentations are also encouraged

to develop Atarnnirbhar Bharat's Students' personalities.

Program Outcomes:
. A Post graduate with a Master's Degree in Business Adnrir,istration (Media Management) will surely
have in-depth and detailed functional knowledge of the fundarnental theoretical concepts and practical
issues of the dynamic, ever changing business world and cater to allsectors of the economy.
. Our PGs will have rich knowledge of General Management as well as of specific skills in planning and

functional decision rnal<ing lil<e- Sales / retail / advance / strategic Marketing Perspective and other
emerging marketing areas.

Program Specific Outcomes

. Our students will learn the nrultiple skill sets in examining specific business situation phenomena

theoretically and also from a practical perspective, and enable them to run family business/ and alone
courage them to go for olvn business startups/fanri11, vsrtut.s/MSMEs
. The Vibrant Atanrnirbhar Bharat's young generation of Management PGs will be able to contribute to
the new business ideas with new business insights as well as innovative new applications of trusiness

research.

. Our Program Regulator AICTE's I\ulandatory Summer Internship for all the students of the Program is

one of the Key Hands-on Learning Systern Outcome, enabling and exposing them to the ground realities
of the ever changing business world as well as dynamic rnarketing environment.

The Professional program is divided into Four Semesters. In the First Two Semesters core conceptual /
fundamental management subjects are offbred to all students. In tl-re Last Two Semesters, Specialization
Subjects are extensively offered to the students. Active and collaborative Learning pedagogy with the help
of Creation of Effective Media Management Scenario, Media Management Simulation, Media
Management Case Studies, Business Games, Role Playing and other Online/Offline Presentations are also

encouraged. Seminars/Webinars. Quizzes, Guest l,ectures. Alunrni Interaction with experience sharing
from Industries is also explored frorn time to time. Periodic Internal exams, External University
Assessment, Oral Quizzes, Group Discussions and even feedback of students/faculty is also being
encouraged for better Quality deliver-v. An effective teaching-learning process, imparling life skills to
students, and Social -lndustry connect Research Works/ OBEs Assignments based OBL Practices ale also
being undertaken and encouraged.
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F.{CT]LTY OF MANAGEMENT STUDIES

VIKRAM IJNIVERSITY, UJJAIN
TWO YEAR M.B.A. (MARKETING) PROGRAM

For IIPS- Vikram University & All Vikram University Affiliated Colleges

COI]RSE STRUCTUBE

MBA (Media Management) FIRST SEMESTER

(C:Credit per week)(L=Lectures per week)(T:Tutorials per rveek)

MBA edia ment SECOND SEMESTER

(C:Credit per week)(t,=Lectu res per week)(T:Tutorials per week)
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MBA M THIRD SEMESTER

(C:Credit per week)(L:Lectures per rveek)(T:Tutorials per week)(VC-Virtual Credit)

MBA N{edia lllan ent I.'OURTH SEMESTER

(C:Credit per week)(L:Lectures per week)(T:Tutorials per week) (VC-Virtual Credit)
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Examination $chgme

l. Each paper shall consist of 85 marks in External Exam and 15 Marks for

Internal Continues Evaluation.

2. Internal Continues Evaluation of 15 marks in each subject shall he as below(!49[!!g!g

can op.t anv o,ne Scheme (Scheme A or B) for Internal Assessmettt):

Scttout-A: Internal Assessment shall consist of two Internal Tests tif 15 marks

each, out of which the higher of the two shall be considered the Internal Marks

obtained by the students.

ScHEME-&.' Assignment/Participation/Seminar Presentation/Attendance etc. of l5

marks

3. A Maximum of 2 papers in One Semester, he/she will be allowed to carry the same

in next semester (ATKT), and the candidate will be required to have to pass such

papers before the end of Fourth Semester Examinations. However, the candidate

fails in more than 4 papers in frvo semesters (2 papers in one semester) shall not be

allowed to avail the advantage of ATKT.

4. If the candidate fails in more than 2 papers in One Semester, he/she will be

declared Fail and he/she will not be given the advantage of ATKT.

5. There shall be no ATKT in Fourth Semester.

6. The minimum passing marks in individual paper is 36% (including End Term

Semester Exam and Internal Continues Evaluation) and 48u/u marks in aggregate to

qualiff the semester.

7. All the provisions as stated in MBA Ordinance No.27 of Vikram University are

applicable for the above program. In ace of any dispute / any matter (s) not covered

in the ordinance the decision of the BOS / of the Vice Chancellor shall be final.
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MANAGEMENT CONCEPTS & PROCESSES
(FT-NIED-101)

OBJECTIVES: The objective of this subject is to deliver the in-depth knowledge about
various concepts and processes of management to the students. It highlights the principles.
functions, responsibilities of the manager, provide them tools and techniques to be used in the
performance of the managerial job. and enable them to analyze and understand the

environment of the organization.
OUTCOMES: After completion of subject, the students will be able to understand the
various concepts, principles, functions and practices of management. Better understand the
key role of managers in an organization. Learn about coordination, decision making
concept and able to enhance their potential skills.
SUBJECT CONTENTS:

o Scientific Management Approach to Management, System Approach to
Managernent. Human Relations Approach to Management, Principles of
Management.

o The Concept of Planning, Process of Planning, Types of Plans,

Management by Objectives (MBO).
o Process of Organizing - Span of Management and Levels of Authoriry,

Delegation of Authority, Decentralization of Authority, Line and Staff
Organization.

o Nature & Process of Decision Making Group Decision Making,
Guidelines fbr Effective Decision Making, Management by Exception.

o Concept and Process of Management Control, Types of Control, Principles
of Controlling, Techniques of Management Control.

Suggested Readings:
Stoner and Freeman, Management, Prentice Hall. N. Delhi.

Koontz, O'Donnell & Wechrich, Essentials of Management- An International
Perspective, Tata McGraw Hill, New Delhi.

Peter F. Drucker, Management - Tasks. Responsibilities and Practice, Allied
Publ ishers, Ahmedabad.

Peter F. Drucker. The Practice of Managenrent, Allied Publishers, Ahmedabad

Massie, Essentials of Management, AITBS, New Delhi.

Terry and Franklin. Principles of Management. AITBS. New Delhi

1>
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MANAGERIAL ECONOMICS
(FT-MED- 102)

ORJECTIVES: The airn of this subject is to explain the nature and scope of managerial
economics, role and responsibilities of economists. Students will thoroughly understand the
law of demand, law of retums, market competition, BOP, National Income and Cost Benefit
Analysis.
OUTCOMES: After completion of subject, the students will be able too understand the
concepts of micro and macro economics and exposed to theoretical and practical aspects of
computation of BOP and National Income and other market competition dynamics.
SUBJECT CONTENTS:

o Nature and Scope of Managerial Economics, Fundamental Concepts in
Managerial Economics, Role and Responsibilities of Managerial
Economist.

o Larn' & Nature of Demand. Demand Determinants, Demaud Forecasting.
Demand Function, Elasticity of Demand, Consumer Surplus.

o L,aw of Returns and Production Functions, Cost Concepts, Cost
Classit'ications, Economies and Diseconomies of scale, Cost-Output
relationships.

o Price-output decisions under different market conditions - Perfect and
Imperf-ect Competition, Monopoly, Monopolistic Competition,
Oligopoly', Non-Price Competition.

o Input- Output Analysis, Trade Cycle, Balance of Payments, Concept and
Measurement ofNational Inoome, Cost Benefit Analysis.

Suggested Readings:
Adhikary,M. Business Economics., New Delhi. ExcelBools.

Varshney & Maheshwari, Managerial Economics, Sultan Chand. New Delhi.

Chopra, O.P., Managerial Economics, New Delhi, Tata McgrawHill.

Keat PaulG & Philips K.Y. Young, ManagerialEconomics, Prentice Hall, NewJersey.

Koutsoyiannis. A. Modern Micro Economics, New York, Macmillan.

TrivediM L, Managerial Economics, Tata McGravi'- Hill, New Delhi.

Mehta P.L., Managerial Econornics : Analysis, Problems & Cases, Sultan Chand & Sons, New
Delhi.

Mathur, N.D.( 201 0 ), Managerial Economics, Jaipur: Shivam Book House

D
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ACCOUNTING FOR MANAGERS
(FT'-MED-103)

OBJECTwES: The objective of this subject is to acquaint the students with basic concepts
of Financial Accounting. Financial Statement Analysis, Management Accounting, Budget and
Budgetary Control and HR Accounting. Further to develop understanding of Accounting for
Managers for Decision Making.
OUTCOMES: After completion of subject the students will be able to understand the basic

concepts of Financial, Cost and Management Accounting. To prepare financial statetnent in
accordance to GAAP and to develop practical skills by analyzing the financial statement as

decision making fbr the business.
SUBJECT CONTENTS:

o Financial Accounting - Concept. Nature, Scope and hnportance.
Generally Accepted Accounting Principles, Preparation of Financial
Statements.

o Financial Statement Analysis - Ratio Analysis, Funds Flow Analysis.
o Management Accounting Concept, Nature, Need, Scope and

Importance; Marginal Costing, Accounting for Decision IVlaking, Break
Even Analysis.

o Budget and Budgetary Control, Types of Budget - Flexible Budget, Cash
Budget, Capital Expenditure Budgeting, Zerc-Base Budgeting.

o Responsibility Accounting, Value Added Accounting, Human Resource
Accounting, Inflation Accounting, Environmental Accounting

Suggested Readings :

M Y Khan & P K Jain, Management Accounting, Tata McGraw- flill, New Delhi.

Bhattacharya S K and Dearden J. Accounting for Management : Text and Cases, Vikas, New
Delhi.

Ashok Sehgal. Advanced Accounting. Taxmann Publication, New Delhi.

Hingorani, N L. and Ramanathan, A.R. Management Accounting., New Delhi, Sultan Chand.

Shanna & Gupta, Managernent Accounting & Financial Management, Kalyani Publishers, New
Delhi.

Jagdish Prakash & Nageshwar Rao "Prabandh Lekhankan"Prayag Pustak Sadan .Allahabad

Ravi M Kishore, Financial Managernent, Taxrnann Publication, New Delhi.

Vij, Madhu. Financialand Management Accounting. New Delhi, Anmol Publications.
Bhattacharyya,"F i nanc ial Accounting"Prentice Ilal l of Ind ia Ltd, New Delh i

Kothari.Rajesh,Godha Abhishek,"Management Accounting-Concept & Applications, Macmillan.
New Delhi
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ORGANIZATIONAL BEHAVIOUR
(FT-NIED-104)

OBJECTIVES: The objective of this subject is to understand the human behavior within the
organizational environment so that they can improve their HR skills for attainment of their
goals.
OUTCOMES: After completion of subject, the students will be able to understand and

apply the theories of OB under HR practices. Analyse the key issues relating to Human
elements such as Perception, Learning, Motivation and Leadership etc.

SUBJECT CONTENTS:
. Organizational Behaviour : Definition, Concept. Significance. Levelof Organisational

Behavior, Managerial Skills Influencing OB
. Personalitl,' 1y1"un'ng. Deterrninants. Tvpes. Theories of Personality- Trait Theory and

Fraud theory.
. Attitude: Det'inition, Meaning. Components of Attitude
. Perception: Meaning. Elements, factors Influencing Individual Perception Process.
. l,earning: Meaning. Eftbctiveness of Learning.
. Motivation: Meaning. T1pes, Theories of Motivation, Maslow's'l'heor1'ofNeed. Herzberg

Two factors Theory. Vroom's Expectancy Theory.
. Leadership: Meaning. Stl,les of Leadership, Theories of Leadership- Charisnratic

Leadership Theor,.,-. -Trait Theory. Contingency Theory
. Management of Cont'lict: Meaning, Types, Sources. Levels, Process of Conflict.
. Group: Meaning. Types of Group. Group dynamics, Group Decision Making.

Suggested Readings:
Luthans Fred, Organisational Behaviour..New York, McGraw Hill.

Robbins S.P., OrganisationalBehaviour, New Delhi, PHI.

Mcshane & Vonglinolr,, Organisational Behaviour, Tata McGraw- Hill, New Delhi

Staw, B.M. Psychological Dimensions of Organisational Behaviour, Englewood Cliffs, New
Jersey, Prentice Hall Inc.

Davis Keith, Human Behaviour at Work. TMH, New Delhi

Pareek Udai, Organisational Behaviour, Oxford, IBH, Mumbai

Hersey Pauland Blanchard, Management of OrganisationalBehaviour. Prentice Hall of India,
New Delhi.

Urna Shekharan, Organisation Behaviour, TMH, New Delhi.

John W. New Strom, "Organisational Belraviour, Tata Mcgraw, New Delhi

D
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BUSINESS AND LEGAL ENVIR.ONMENT
(Fr-MED-10s)

OBJECTIVES: The obiective of this subject is to understand the laws related to business

environment activities which influences the corporate sector. To develop BLE focus and to
develop a practical approach tou,ards Business legal tiamework among the students with
various laws and practices.
OUTCOMES: After completion of subject, the students would be able to understand and

legal system or laws related to business activities. They wili develop the relationship
between various laws and economic activities fcrr the attainment of business goals.

SUBJECT CONTENTS:
o Business Environment:Nature, Scope and its relevance in Business

Decision Making,
o Political. Social, Cultural & Economic and Technological Environment.
o WTO Provisions. Trading Block. Industrial Ecology and Recycling

Industry, Industrial Pollution - Air, Water, Land Pollution and Business

ethics.
o The Indian Contract Act 1872, Essentials of a Valid contract, Void

agreements,
o Performance of Contracts & its remedies.
o The Sale of Goods Act 1930 :Formation of a contract, Rights of an

unpaid seller,
o The Companies Act,1956:Nature and Types of Companies. Formation.

Memorandum and Articles of Associatiorr.
o Prospectus. Allotment of Shares.

Suggested Readings:
l:ranc is C lterunr i latrt. Bus irtess E ttvirotrttteitI

Adhikari, M., Econolnic Environtnent of Busirtess

Sampat Mukerjee, Econontic E,nr, irontrient of Business

Dwiiendra 1'ripathi. Business Politics in India

Shukla M B,"Business Environment-Tert & Cases"Taxnlann, NewDelhi Gupta, D., lndian

Government & Politics

Ruppuswarny. B., SocialChanges in India

N D Kapoor, Mercantile Law, Sultan Chaud, New Delhi.

Chawla, Bhasin & Garg, Mercantile Law, Kalyani Publishers, New Delhi.

Ramaiya, A.Guide to the Companies Act. Nagpur, Wadhwa.

V S Datey, Business & Corporate Laws. Taxmann, New Delhi
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HUMAN RESOURCE MANAGEMENT
(Fr-MED-20r)

OBJECTIVES: 'fhe objective of this subject is to help the students to understand the various dimensions
of Human Resources which can be connected to HR Dynamics/concepts and helpful in formulating the
HR policies and practices.

OUTCOMES: After cornpletion of sub.iect, the students would be able tc understand the theories/
concepts and HR practices covered under the field of FIRM. Understarrd the differences between training
and development, selection and recluitment, role of HR manager etc.

SUBJECT CONTENTS:
o Introduction: Concepts and Functions of Human Resource Management, Role of Human

Resource Managers. Mearring and Process of Human Resource Planning, Job A-nalysis.

Job Evaluation:Meaning, Objectives and Methods of Job Evaluation. Wage. Salary and

Employee Benefits:Meaning of Wages/ Salary, Minimurn Wages, Fair Wagesand Living
Wages. Meaning and Description of Fringe Benefits (Fringes /EmployeeBenefits /
Perquisites), Meaningand Types of Incentives, Factors Affecting Fixation / Revisiorr of
Wages / Salary and Fringe Benet'its, Methods of Wage Fi:iation / Wage Revision,
Methods of Wage Payment, Meaning of Bonus and Objectives of Paying Bonus.

o Employee Recruitment: Meaning, Sources and lVlethods of Employee Recruitment.
Employee Selection: Meaning and Process of Scientific Methods of Employee Selection.
An Overview of Various Tests and Interview Methods for Employee Selection. Process of
Induction of the New Ernployees.

o Training and Development: Meaning of Tlaining and Developrnent, Process of Employee
Training, Methods of Training Need Identification, Methods of Training Delivery, Need
and Methods of Training Evaluation. Meaning and Goals of HRD. An Overview of
Various sub- systenrs (Process Mechanisms of HRD),Inter linkage of Various I{RD Sub-

systems.

o Performance Appraisal: Meaning, Objectives, Process and Methods of Performance
Appraisal. Errors in Performance Appraisal.

o Trade Unionism: Meaning of Trade Union. Registration and Rights of Trade Unions, An
Overview of Trade Unions in India,

r Industrial Relations: Meaning of Industrial Relations and Industrial Disputes, Reasons for
Industrial Disputes in India, System of Prevention and Settlement of Industrial Disputes
in India.

. Grievance Handling: Meaning and Causes of Grievances, Process of Grievance l{andling,
Model Grievance Handling Procedure.

o Management of Discipline: Meaning of Misconduct, An Overview of Various forms of
Misconduct, Procedure of Conducting Donrestic Inquiry against Indiscipline Employees.

Suggested Readings:
Aswatlrappa, K. Hurnan Resource and Persorrnel Management Tata McGraw Hill, New Delhi.
De Cenzo, D..{. & Robbirrs S P. Flurrran Resource Management, New York, John Wiley.
Ivancevich, Hutnan Resource Management, TMH, Ner.v Delhi.

Holloway, J. ed. Perfonnance Measuretnettt arrd Evaluation. New Delhi, Sage.

Rao and Das R.P., Cases in Hurnan Resource N4anagement, Hinralaya Publishing House.

Monappa, A. & Saiyadain M. Personnel Management., New Delhi, Tata Mc-Graw Hill.

Rao V.S.P., Human Resource Management. Text and Cases, Excel Books, New Delhi.
Dwivedi, R.S. HRM in Indian Organisation, New Delhi, Galgotia.
Pareek, Udai. Designing & Managing Hunran Resonrce System. New Delhi. Oxford Pub. Co.

Stone, Lloyed and Leslie W.Rue, Human Resource and Personnel Management Richard D. Irwin,
Lllionis.

't.
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FINANCIAL MANAGEMENT
(FT-ivrED-202)

OBJECTIVES: The objective of the subject is to understand the concepts of Business
Finance and it also aims at learning of financial tools and developing the skills of'financial
analysis and tjnancial decisions.
OUTCOMES: After completion of the subject, students will be able to understand the
theories/ concepts of Financial Management, sources of finance and to make financial
decision. To analyse the financial statements through CFS, FFS and Ratio Analysis.
SUBJECT CONTENTS:

. Financial Management: Nature, Scope and Objectives, Finance Functions, Profit
Maximization v/s Wealth Maximization, Financial Forecasting. Retail Finance and

its importance.
o Leverages: Operating, Financial and Combined Leverage; Investrnent and Capital

Structure Decisions; Payback period. Accounting Rate of Return, lnternal Rate of
Return and Tirne value of money methods.

o Cost of Different Sources of Raising Capital; Equity Capital, Debt capital, Retained

Capital, Preference Capital. Term Loan and Lease Financing. Optimum Capital
Structure.

o Factors Inlluencing Dividend Policy, Dividend Theories, Forms of Dividend
Policies, Types of Dividend, Dividend Payment Practices in India.

o Management of Working Capital - Concept of Working Capital. need and
influencing tactors. Estimation of Working Capital, lnventorl, and Receivables
Management.

Suggested Readings:
l. Harnpton, John. Finanoial Decision Making. Englewood Cliffs, New Jersey, Prentice Hall Inc.

2. Van Horner, James C. Financial Management and Policy,l.{ew Delhi, Prentice Hall of
India.

3. Ross, Westerfield & Jordan, Fundamental of Corporate Finance, TMH, New Delhi.

4. J.C. Van Horne. Fundamentals of FinancialManagement, PHI, New Delhi.

Weston Brigham. Managerial Finance. McGraw Hill, New York
5. LM. Pandey. FinancialManagement, Vikas Pub.lJouse, New Delhi.

6. P. Chandra, FinancialManagement. TMH, New Delhi.

7. Khan & Jain, Basic Financial Management. TMH, New Delhi
8. Ravi M Kishore. Financial Managernent. 'faxmann Publication, New Delhi.

9. Maheshwari, S.N., Financial Management, Principles & Practices, Sultan Chand & Sons, New
Delhi.

10. Ra-iesh Kothari & Bobby Dutta, Contenrporary Financial Management, Macmillan, New Delhi.

r)
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MARKETING MANAGEMENT
(Fr-MED-203)

OBJECTIVES: The objective of this subject is to impart the stuCents' exposure of modern
marketing concepts, tools. and techniques, and trelp them develop abilities and skills required
tbr the performance of marketing functions.
OUTCOMES: After completion of the subject, students will be able to understand the
dimensions of marketing u,'ith usirrg management in to the business. Correlate the marketing
theories with practical situations. Develop new marketing mix strategies {br the up-coming
market.
SUBJECT CONTENTS:

o Marketing: Concept. Nature and scope. Marketing Environment
o Marketing Infbrmation & Research, Market Segmentation and

Targeting, Buying Behaviour. Understanding Consumer & Indusrrial
Markets

o Product Decisions, Pricing Decisions (Elementary idea Only).
o Channel Management, Promotion Management (Elementary idea Only).
o Marketing Control. Specific Marketing Issues : Rural Marketing, Retail

Marketing, Marketing of E-Business, Consumerism. Globalisation.

Suggested Readings:
Philip Kotler. Marketing Management Analysis. PHI, New Delhi.

Stanton & Futrell, Fundamentals of Marketing, McGraw Hill, New York.

McCarthy, Basic Marketing, Universal Book Sellers, NewDelhi.

Philip Kotler & Armstrong Jr., Principles of Marketing : PHl, New Deihi.

Rajiv Lal. Quelch & Kasturirangan, Marketing Management- Text and Cases. TMH, New Delhi.

Czinkota & Kotabe. Marketing Managenrent, Vikas Publications, New Delhi

Jayachandram S, Marketing Management, Text & Cases, Excel Books, New Delhi.

Suresh K. Green Marketing. ICF,AI University Press, Hyderabad.

Saxena Rajan, Marketing Management. Tata Mcgraw FIill, New Delhi.

D



14126

PRODUCTION AND MATERIALS MANAGEMENT
(FT-MED -204)

OBJECTIVES: The objective of this subject is to help the students to understand the
concepts of production function, inventory control, quality control and application of technical
models and techniques for solving production/materials management related problems.

Enconrage the leamers with brain storming new prociuct design ideas.

OUTCOMES: Atier completion of the subject, students will be able to understand the basic

functions and their applications of production. Practical approaches to Plant location, layouts,
product design, capacity planning. materials purchase/classification/codification decisions and
processes. Develop neu,production ideas w.r.t. Startups/MSMEs and apply TQM practices.

SIIBJECT CONTENTS:
o Nature, Significance . Scope ,Role ,Functions of Prodqction Management,

Relationship with other Managcment Functions, Ditferent Production
Sl,stems

o Plant Location, Plant Layout, Product Design & Nerv product
Development. Capacity Plannirrg Process &Decisions.

o Scheduling and Sequencing - Conceptual Framework, Industrial Safety
Management. Waste Management and Scrap Disposal, JIT Approach.

o Materials Management - Principles, Value Analysis, Variety Reduction,
Material Handling, Classification and Codification.

o Work Measurenrent Techniques - Work Study and Method Study-
Conceptual Framework of Statistical Quality Control (SQC) & TQM,
Maintenance Management. TPM.

Suggested Readings:
Adam, E E & Ebert, RJ. "Production & Operation Management., New Delhi, PHI.

Amrine Harold T. etc. Manufacturing Organisation and Management. Englewood Cliffs, New
Jersey, PHI Inc.

Buffa, E.S. Modern Production Management, John Wiley (New York).

Chary S.N. Production and Operations Management, New Delhi, TMH.

Dobler, Donald. W & Lee Lamar "Purchasing & Materials Management" New York, Mc Graw
Hiil.

Dilworth, James B. Operations Management : I)esign, Planning & Control for Manufacturing &
Services, Singapore, Mc Graw Hill.

Moore, FG & Hendrick. T.E. - Production / Operations Management. Honnewood, lllinois. R.D
Trwin.

Manocha R.C., Production and Operations Management, Excel Books, New Delhi.

p
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COMMUNICATION SKILLS
(FT-NIED-20s)

OBJECTIVES: The objective of the subject is to help the students to acquire the basics of
interpersonal communication, business communication and soft skills, so as to improve their
communication skills and ability to understand others along with the personality development
as per the requirement of the corporate world.
OUTCOMES: After completion of the subject, students will be able to understand and

effectively communicate within/ out of the organizations. To make capable use of basic

formats of business writing letters/ reports/ proposals.

SUBJECT CONTENTS:
o Importance and Nature of Business Communicatiort, Process of

Communication Channels and Media of Communication, Communication
Networks, E ffectiveness of Comrnunication.

o Barriers and Gateways in Communication; Written Communication;
Writing Business Reports, Resume Development.

o Communication in meetings, Oral presentation skills, Public speaking,

F'acing Job-lnterview.
o Listening Skills, Conversation Skills, Non-verbal Communication, Legal

aspects in Business Communication.
o Feedback Skills, Counseling Skiils, Negotiation Skills, Communication

on Disciplinary Matters.

Suggested Readings:
Bowman. Joel P and Branchaw. Bernadine P. "Business Communication : From Process to
Product". Dryden Press, Chicago.

Rao,Nageslrwar and Das R.P."Comrnunication Skills" Himalaya Publishing House, Mumbai

Kitty O- Locker. Business & Administrative Communication, TMH, New Delhi.

Murphy, Herta A and Pecl<. Charrles E. "Effective Business Communications", Tata Mc Graw
Hill, New Delhi.

Pearce, C Gtenn etc. "Business Communication : Principles and Applications", John Wiley, New
York.

Mehta D and Mehta N. K"A Handbook of Corrrrrrunication Skills Practices" Radha Publications

,New Delhi

K.K. Sinha, Business Communication, Galgotia Publishing House, New Delhi.

Mehta N.K., Mehta, D., Malviya R.N., Communication Skills, DPS Publishong House . New Delhi

a
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PRINCIPLES OF MEDIA AND CAMPAIGN MANAGEMENT
(FT-MED-301)

OBJECTIVES: The objective of this subject is to impart the students' exposure of modern
media and campaign management (M&C) concepts. tools, and techniques. and help them

develop abilities and skills required fbr the performance of functions.

OUTCOMES: After completion of the subject, students will be able to understand the

dimensions of marketing with using management in to the business. Correlate the M&C
theories with practical situations. Develop new IVI&C mix strategies for the emerging

markets.

SUBJECT CONTENTS:
o Introduction - Media Business-Media Classification- Mass Media.-Niche Media-

Addressable Media and Intetactive Media-Media-lntrusiveness.

Print-Media-Newspaper-Principles of Newspaper Business-Classified Ads. Display Ad's,
Display Ad's - Coverage and Audience N4easurement - Sales and Pricirrg-magazines

Directories.

a

a

a

a

Broadcast Media-Radio-Television-out of Home Media-our door Advertising-Cinema
and V ideo-Non-Trad itional Media.

AnoverviewofMediaplanning-problemsofmediaplanning-Developingmediaplan-Market
Analysis and Target- Interactive and Digital Media.

Establishing rnedia objectives - Developing and Implernenting -Evaluation and Follow up-

Computers in Media Planning- Characteristics of Media'

Suggested Readings :

L "Principles of Advertising and IMC"-'fom Duncan-TataMcGraw-Hill-SecondEdition
2. "Advertising and Promotion"-an IMC Perspective-Krutishah and AlanD'sottza-

Tata McGraw -Hill.
3. "Mehra"-Newspaper Management.
4. "Rucker and Williams"-Newspaper Organization and Management.

D
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MEDIA LAW AND ETHICS
(FT-NrED-302)

OBJECTIVES: The objective of this subject is to understand the laws related to business environment
activities which influences the corporate sector. To uncierstand the Media Laws and Ethics focusing with
development of a practical and legal approach towards media laws with ethical framework among the students
with various laws and practices.
OUTCOMES: After complelion of subject. the students would be able to understand and media laws or
ethics related to business activities. They will develop and understand the relationship between various laws
and economic activities for the afiainment of business goals as well as real life situations.
SUBJECT CONTENTS:

. Constitution and Media
Media laws: Concept Nature, scope and significance. A blief history of media laws with special
reference statutoty regulations, Oanging Act, Vernacular Press Act and othff laws. Freedom of Speech

and Expression: Corrcept. Llnivelsal declarations ofHuman Rights, Intemational covenant on civii and
political fights, Americarr convention on Human Rights, European convention on Human Rights. Right
to privacy: Concept, signiticance of right to privacy, Press & Privilege of parliarnent And State

Legislature. Relation betrveen legislature & the Press, Constitutional provisions
. Business Laws

Indian Contract Act. 1872, Sale of Goods Act 1930, The Negotiable Instrument Act. 1881. The
Conrpanies Act. 1956 & 2013, Consunrer Protection Act I986, Law of Partnership A.r. 193? & 1996,
FEMA and Advertising Council of lndia, PRSI, NBA, Right to Information Act 2005. Official Secrets

Act.l923
. Main provisiori IPC &CRPC for Media

124(A) Sedition, l5l(A) Promoting Enmit) Between different groups on grounds of religion, race,

Place of Birth. residence, language etc. 153(B) Imputation assertions plejudicial to national
integration. I 7 I (C) False statenrents in connection with an election,292 Sale, etc, ofobscene books etc.

291 Sale etc, of obscene object to young person. ?94 (A) The publication ofany advertisement relating
to an unautlrorized lonely. Anicle 499 504, Defamation: Concept, Civil and criminal law of
Defamation, Def'amation, Slander and libel. difference between Defamation and Insult, The exceptions
of Defamation, Difference between Civil and Criminal Defamation, Journalistic Defences to
Defamation, Filing of complaints for Defamation, Punishmenl. CRPC : Section 95 - Declaration to
seize the publication. Section 96: Application against confiscation. Section 144: Orcier against nuisance
or dreaded offence. Section 196: Permission ofstafe government against crime.

. Acts related to Media
Official Secret Act: Significance of Official Secret Act. Section 5, Brief History ofthe Act, Review of
the Law & a Recent Case. Press & Registraticn of Book Act 1967: Procedure for Contmencing and

Carrying Newspaper, Registration OfNewspaper Pless Council Act 1978: Concept and Backgt'ound.
Object. Constitute, Function and power of press council. Cinematography Act 1953: Background,
Constirute of Filnr censor board Advisory Panel. Certification of Film, Guideline to Board of film
certification. Prasar Bharti Act 1997: Background, Composition of Prasar Bharti, Function & Power of
Corporation, Own fund. Power of central governntent to give directions.

o Media Code & Ethics
Concept & Significance of Media Ethics, Ethics and The Law. Ethical Values for Media Person.

Values and Ethics of Journalism (Objectivitl. Truth and lmpartiality Balance and Independence)Code

of Ethics. Meta Ethics, Normative Ethics. Issues in Applied Ethics, Code and Guidelines of Media
Ethics. Ethical code of Press Council and others committees. All India Radio (AIR) code for election
coverage ASCI commercial code, Editor Guild.

Suggested Rcadings
l. Press Vidhi, Dr N.K. Iaka Vish\ avidyalaya Prakashan Varanasi

2. Journalistic ethics h)-. PK BandoFadhya) and Kuldeep Arora
3. JanmadhyanrKanooncYamuttarda)'itva. Dr.Shrikan!Singh
4. Prrss larr. l)D Ba\u pr,inticu hall publicalron
5. Mass nredia I-a!v and Regulation in lndia AMIC publication

6. Bhatat nreinPraveshvidhi by Surendra Kunrar &lUanasPrabhakar
7. Mass media law and regulation in India. VenkatAiyer. AMIC publication

8. K.S. Venkateswaran. Mass Media lau and Regulations in India. Published by AMIC
9. TV ner\s ethics b] Maril)r JM {lclsk Focal press

10. K.M. Shrivastava. Media Ethics. Veda to Candhi & Bevond. Prrblication Division. MIB. Gol, New Delhi

'-)
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EVENT AND CONFERENCE MANAGEMENT
(FT-MED-303)

OBJECTIVES: The obiective of this subject is to hglp the students to understand the

concepts of event and conference function and application of technical models and techniques
tbr solving event and conference management reiated problems. Encourage the learners with
brain storming of event and conference management ideas.

OUTCOMES: Afier completion of the subject, students will be able to understand the basic
functions and their applications of event and conference management. Practical approaches to
event and conference management acrivities. Development of new events and conferences
ideas rn'ith their employability skills.
SUBJECT CONTENTS:

o Why Event Management, Requirement of Event Manager, Analyzing
the events, Scope of the Event, Decision-makers, Technical Staff,
Developing Record-Keeping Systems, Establishing Policies &,

Procedures

Preparing a Planning Schedule, Organizing Tasks, Assigning
Responsibility. and Communicating, Using the Schedule Properly. The
Budget, Overall Planning tips, Checklists, Expert Resources, Computer
Software Required.

a

a

a

Who are the people on the Event. Locating People, Clarifying Roles,

Developing content Guidelines, Participant Tips, Reference Checks,
Requirement Forms, Introduction. Fees &. Honorariums, Expense

Reimbursement, Travel Arrangements, Worksheets.

Introduction to Conference Management Concept, Nature,
Importance, Steps. Limitations. Conference Management planning.

Types of Events & Conf-erences. Roles & Responsibilities of Event &
Conf-erence Management in Ditlbrent categories, Scope of the Work,
Approach towards Events & Conference

Suggested Readings :

l. Event Management: A Blooming Industry and an Eventful Career by
Devesh Kishore, Ganga Sagar Singh - Har-an and Publications Pvt. Ltd'

2. Event ManagementbySwarupK.Goy'al-AcihyayanPublisher-2009
3. Event Management & Public Relations by Savita Mohan-Enkay Publishing House.

D
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RESEARCH ME,THODOLOGY
(FT-MED-304)

OBJECTIVES: The objective of this subject is to equip the students with the concept and

methods of Research methodology. T'he students will be able to plan, design and learn

business research planning using scientific metliods

OUTCOMES: After completion of the subject, students will be able to understand the

concept of research methods/research test types and their applications into the business fbr
research and development.

ST-IBJECT CONTENTS:
o Concepts of Research. Scientillc ,\pproach to Research. Types of Social

Science Research, Research Process and Planning for Research, Defining
Research Problem. Research Designs.

o Sources / Methods of Collecting Primary and Secondary Data, Schedules

& Questionnaires, Interview. Observation" Scaling Techniques etc.

o Methods of Data Analysis: Application of Mean, Mode, Ir4edian,

Geometric Mean, Harmonic Mearl, Coefficient of Correlation, Reglession
Analysis. ANOVA Analysis, t-test, z-test, f'test. chi-square test.

o Research Report Writing. Elenrentary Idea about Statistical Software
Packages

Suggested Readings:
K.R. Shanla, Research Methodologv, National Publishing House, Jaipur.

Kothari.C.R., Research Methodology. Vishwa Prakashan , Delhi
Bannerjee,S &Roy R"Fundamentals of Research Methodology"Kitab Mahal ,Allahabad
Asthana BN"Elernents of Statistics" S Chand.New Delh

/vlr
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ENTREPRENEURSHIP DEVELOPMENT
(FT-MED-30s)

OBJECTM: The aim of this subject is to provide the insight knowledge about entrepreneurship and

make students familiar with entrepreneur's traits, Qualities Business startup/\4SMEs issues and

prepare business plans accordingly.

OUTCOMES: After completion of the subject, students will be able to understand the basic

concept of entrepreneurship with more realistic examples. The can apply the theoreticalknowledge
as entrepreneurs with their practical business plan and startup approach'

SUB.TECT CONTENTS:

o Concept of'E,ntrepreneurship. Process of Entreprerreurship. Entrepreneurial Motives. Enablers of
Entrepreneurial Intentions. Errtrepreneurial Competencies. Characteristic Features of Corporate

Entrepreneurship. Differences between Entrepreneurship and Intrapreneurship.

o Concept of Social Entrepreneurship. Diftbrences between Normal Entrepreneurs and

Social Entrepreneurs. Need and Benefits of Social Enterprise. Differences between Social

Enterprises and Social Responsibility of Business. Ethical Tssues in Entrepreneurship.

o Benet'its of Wornen Entrepreneurship Status of Women Entrepreneurship. Dntrepreneurship.

Challenges in Women Entrepreneurship. Barriers and Facilitators of Women Entrepreneurship.

o Relationship anrong Creativity, Innovation and Entrepreneurship. Environmental Scanning for

New Venture Creation. Developing Business Plan tbr New Venture Creation. Ivlarket Orientation

a1d Marketing Skills for Entrepreneurs. Marshalling Resources for New Venture Creation.

o Characteristic Features of Family Business. Advantages of Family Business, Problems in

Managing Farnily Business. Global Opportunities for Entrepreneurs'

Suggested Readings:
o Raj Shankar - "Entrepreneurship Theory and practice". Vljay Nicole Imprints Pvt td,

Chennai 20 I 2

. Kuratko. F.D. & Hodgetts.M.R., "Entrepreneurship Theory, Process, Practice (6thed),

Thomson South Western Pub. Singapore'

. DesaiVasant , " Dynamics of Entrepreneurship Development and Management, Himalaya

Pub House,Mumbai.2008.

. Khanka,S.S. . "Entrepreneurship Development," S.Chand and Co.Ltd, Nerv Delhi,

Revised Ed.2012
. Mohanty.S.K." "Fundarnentals of Entrepreneurship'', PHI Learning Pvt l-td, Delhi,
. 2012. Proceedings of EDIs of Xth Biennial Conference on Entrepreneurship, Vol.l &II,

Bookwell Publishers, Delhi.(20 I 3)

o Proceedings of EDIs of XI Biennial Conference on Entrepreneurship, Vol.I&ll, Bookrvell

Pr.rblishers. Delhi.(20 I 5)

o
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SUMMER INTERNSHIP
(FT-MED-306)

OBJECTIVES: The objective of the summer internship program is to encourage the skills

development of IrIBA (Media Management) students in Media Management functional areas.

To encourage practical thinking and application of Media management/ functional knowledge.

OUTCOMbS, Li.,. direct/ hands-on, on the spot f-reld exposure with the ditl-erent tbrmats of
Media Management / Media Houses / brrsiness organizations. Helpful in developing problem

solving approach, innovative thinking in all possible formats of organization' backed-up with

i*proie-"nt in communication and presentation skills as well as appropriate understanding

of team work approach.
SUBJECT CONTENTS:
Summer Internship is mandatory ro encourage the skills development of MBA Students (in

alllany specialized functional area(s). In order to encourage practical thinking and application

of Management k-nowledge (knowledge of Business Ethics and .social Responsiveness,

Critical ttrinklng Business Analysis, Problem solving and Innovation, Business Environment

and Domain Knowledge. Effective Cornrnunication Leadership and Team Work). Student

shall be required to und-ertake 6-8 weeks practical training in an Organization (Irrespective Of

Size) connected with Media Industry/Trade or Commerce, NGO. Social Work. any

Government body/MsME/Ssl/Business/Partnership Firm/ Sole-Proprietor Firm, Startup

/Service Sector/Any other type of Private sector organization / Undertaking / Business

Enterprise / FranchiseelBusiness House/Export House etc. The student shail be solely and

purely assessed/evaluated only on the basis of performance of presentation based on Practical

irrint ingl Application of Management Knowledge/ Communication/Negotiation/Managerial

skills learnt during training/internship. This oral Presentation shall constitute as a part of the

MBA Full Time III seltester examination and shall carry 50 marks. The Assessment/

Evaluation rzr'ill be done by a Panel consisting of Head of Department and One Internal

Faculty in case of [Jniversity Departrnent and Head/Director of the Institute and One External

Rxaminer to be appointed ty the Examination Committee of the University, in case of- Ali

Atllliated Colleges of tl-re University.

The student shall be required to submit a Self Declaration Form certifying his/her of

completing the Sunrrner intenrship as per the directions stated above. It shall be the sole

responsibility of the student as regards truthiness of the Certificate and Institute and Director

(Head)/ facutty of tlie Institute (Department) shall in no way be responsible for it. If at any

,tug. itr. Self beclaration given b,v the candidate is found false/untrue, appropriate measures

as [rovided in the Rules /hegulations of rhe university shall be taken. If a student fails to

,nd..go the Summer Internship and appear in Presentation, he/she will be awarded ATKT in

the above Subiect.

In case of special circumstances / natural calamities / pandemic condition, offline / online

sumrrer inteinship / summer intemship presentation may also be arranged / conducteci subject

to the approval of competent authority

D
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MEDIA BUSINESS PLANNING
GT-MED-401)

OBJECTIVES: 'l'he objective of this subjecr is to equip the students with the concept and methods of
Media Business planning. The students will be able to plan, design and learn business media business

planning using scientific rnethods.

bUfCOfvfES: After completion of the subject, students will be able to understand the concept of
media planning methods types and their applications into the media business planning for business

growth and develoPment.

SUBJECT CONTENTS:
o Introduction To Business Economics :

Meaning, Nature and Scope of Business Economics. Micro and Macro Economics, Demand

and Supply- Meaning Schedule, Determinant . Law of Demand and Supply. Change, Elasticity

of Demand and Supply, Theory of Costs-Basic Concepts, Types of Co,st, Relationship between

Average and Marginil Cost Curve, Basic Concepts of Revenue, Revenue Curves, Types of
Revenue, Concepi o1 Market and Main Forms of Market, ; Price and Outpr'rt under

Determination Perfect Competition, Monopoly. Monopolistic Competitiotr and Oligopoly.

o Concept of Media Planning : Meaning anC Features of media, Media Planning atrd need of

Business Economics in Media Industry, Factors Influencing Media Planning' Media Planning

Ternrinology, Media Planning Elenrents, Role of Media in Business, Media Planning Process'

Component of a Media plan, Rudit Bureau of Circulation, Press Audits, National Readership

Survey/lRS. Challenges of Media Planning with respect to business economics (Cost.

Revenue" Market co-nditi6nl, TRP, National Television Study, ADMAR Satellite Cable

Network Study. Reach and Coverage Study, Calculation of TRP and GRP'

o Media Mix & Media Strategy : Meaning, Need, Factors, Types, Class of Media Mix,

Deciding Ideal Media Mix, Print Media - Meaning, Factors Affecting, T1pes, The Economics

of publishing Business. Cost and Revenues. Television-Meaning, Factors Affecting Selection

of Television V"di, Decisions. Advantages and Limitations, Radio- Meaning & Factors .

Radio Costs & Revenues Accounting Norms &Valuation, Cost Benefit Ratio, Concepts Out of
Home (OOH), Meaning, Need for l\4edia Strategy, Situation Analysis for Media Strategy and

its Components, Steps in Formulating Media Strategies'

o Advertising, Media Budgeting, Buying & Schetluling : Meaning and concept of

Advertising, India's major Media and Advertising Houses, Meaning, Importance, Concept and

Factors of Media Budget Methods of Setting Media Budget (ROI based Approach, BE'P

Analysis, Advertising Sale;, Meaning, Role, Objectives and Process of Nledia Buying, Role of

Media Buyer, Art oiMedia Buying, Meaning and Role Assumptions Approaches and Types of
Media Selling, Meaning and Impoitance of Media Scheduling, Factors affecting Media

Schedul ing, Schedul ing Patterns (Continuity, Pulsing. Fl ighting).

o New Media Business : Meaning. Importance. Nature and History of New'Media. Foundation

Of New Media, Present Scenaiio, Nerv Media Versus traditional Media,(in Terms of TV,

Radio. print). Internet Market:-orrline streaming (music and Video),Podcast Cost'

Revenue(hits and bounce rate). Market Size & Cornpetition, Online_Advertising Cost.

Revepue. Social Media and Its Impact. Digital Advertising, Mobile Commerce, Mobile

Market : Revenue. Cost. Market Size. Nerv Media Challenges; Ad blockers, piracy. hacking

Suggested Readings :

I . Chaturvecii D.D.MacroEconomics.Anall sisandPolicy;GalgotiaPublishing Company

2. Herric k Dennis.F.. Media ManagementinA ge of Giants,surj eetPublications

3. H.L.Bhatia Micro Economic Theory; Modern Publisher Delhi

4. Jhingarr M.L., Micro E,conornicTheory;Konark Publishers Pvt. Ltd Delhi

5. Kohli Vanita, Indian Media Business,sage Publicaiion, New Delhi

6. Menon Arpita,(2010),Media Planning and Buying, l'ataMcGra'*' Hill Education( P) Ltd'

()
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MEDIA BUSINESS STRUCTURE
(FT-MED-402)

OBJECTMS: The objective of this subject is to equip the students with the concept and methods of
Media Business Structures. The students will be able to plan, design and learn business nredia

business structure using emerging methods.

OUTCOMES: After iompteiion of the subject, stucients will be able to understand the concept of
media business structure implications and their applications into the media business planning for

business growth and develoPment.

SUBJECT CONTENTS:
o pnint Media Production : Evolution of Print Media in India, Indian freedom

revolution and Indian Press, Indian Language in Print Media, Print Media and

business. Print Media Production Process

o Basics of Radio industries : Origin and development of Radio, Private and

public Radio in India, Community Radio, Radio Production Techniques, Radio

Studio Management and business

o Basics of Television Industries : Origin of Private TV channel in lndia, Cable

Television Network in India, Public and Private News Channel System, TV

Studio management and business. TV Script and Editing Techniques'

o Basics of Indian Traditional Media : Introduction to Indian Folk Media,

Various Forms of Folk Media, Impact and Effect of Folk Media, Folk Media as

Business Prospective, Traditional Media in Digital Age'

o Film Production and Business : Brief History of Indian Cinema, Parallel and

Commercial Cinema in India. Documentaries, Feature and short Films, Web

Based Production, Web series, Challenges of Entertainment and Media Business.

Suggested Readings :

l. Begleiter, Marcie.From Word To Image. Story boarding and the Film making Process

Z. Kumar, KevalJ, Mass Cornmunication in India, Jaico Publication, Six edition,2Ol2

3. Goodwin, EugeneH. Groping for ethics in Journalism, Iowa State Press

4. Hough,George A. News Writing, Kanishka Publishers, New Delhi1998

5. HodgsonF.W.ModernNewspaperspractice,Heinenrannl-ondon,l 984

6. Ninan.Shevanthi:"Headlines From The Heart and : Reinventing The HindiPublic Sphere". Sage

Publication -2007

O
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TOOLS AND TECHNIQUES OF PUBLIC RELATIONS
(Fr-MED-403)

OBJECTMS: The objective of this subject is to equip the students with the conceptual framervork

and methods of Tools and Techniques of Public Relations. The students rvill be able to plan, design

and learn tools and techniques of public relations using scientific methods.

OUTCOMES: After completion of the subject. students will be able to understand and apply the

concept of PR and their applications into the rnedia business planning for PR growth and

development.

SUBJECT CONTENTS:
Introduction to Public Relations : Public Relation: Meaning and Definitions, Basic elements ol'

PR.. Nature. Role and Scope. PR as a tool of modern managernent. Evolution of PR, The Public

relation process. Understanding Various Concepts, viz., PR, Press Agency, Publicity. Propaganda

and Advertising. Defining Publics/Stakeholders, PR role in the Indian Setting-Developing economy.

Visual Tools for PR : Camera as a PR tool, Photo communication., Uses of Photo in PR, Caption

Writing, Introduction to I-louse Journal, House Journa-l Designing. Printing& Production of H.J, Type

of House Journal: Brochure. Folder, In House Magazine.

Exhibition, Traditional and Extension Media : Exhibition, Measurement Posters, Traditional

Media: Meaning and its various types, Outdoor Media;Meaning, Advantage, Disadvantage, Types of
Hoardings, Site Traffic. Transit Media: Meaning, Advantage, Disadvantage, Neon Signs. and Bus

Panels, Direct Mail. Meaning. Message Designing, Advantage and Disadvantage'

Other Tools of PR: Verbal : Speeches for Difierent Occasions; Professional Interview, Do's and

Don'ts for Interview, Conference: Meaning, Organizing a Conference, Seminar, Business Letter,

Types of Business l.etter. Writing for the House Journal, Writing for the House Journal.

Media Relations : Meaning of Media Relations: Maintaining the Media Relations, Introduction to

Press Release, Writing Techniques for Press Release, Types of Release, Organizing Press

Conferences. T1'pes of Press Conferences, Press Briefings. and Visits & Interviervs, Corporate Social

Responsibility. Organizing Event to Promote CSR, Arranging the Visit, Role of CSR in Media

Organization.

Suggested Readings :

L Ashish Ra.iadhyaksha, \\,'illernen Paul, Encyclopedia of Indian Cinema, Oxford University Press,

1994
Z. Boyd Andrew, Braodcast Journalism: Techniques of Radio & TVNewsFocalPress200l

3. Donald TReadwell, Public Relations Writing, Principles In Pratice,ResponseBooks,2005

4. Girald Miluson, Television Production Focal Pless, I 3thEd.Oxford,2003

5. KevalJ Kumar, Mass Cornmunication in India. Jaico Publication

6. Satyajeet Ray,Our films Their Filtrts, eesltaBooks,Bonrbay,I993

7. Srivaitav,H.O. Broadcast Technology A Review.Gyan Publishing House New Delhi,2000

8. Monk Berry,The Freelance Photocopy Handbook' Ebury Press, London

p,rb
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FIELD SURVEY PRESENTATION AND VIVA VOCE
(PT-MED -404)

OBJECTIVES: 'Ihe objective of ttre field survey is to encourage the skills

development of MBA graeaia Management) students. To encourage practical thinking

and application of management/ functional knowledge'

OUTCOMES: Live direct/ hands-on. on the spot field exposure with the different

tbrmats of business organizations. Helpful in developing problem solving approach'

innovative thinking ; all possible fbrrnats of organization, backed-up with

improvement in communication and presentation skills as rvell as appropriate

understanding of teatn u'ork approach'

COURSE CONTENTS :

The student u'ill be requ ired to make detailed survey on the topic related to Media

Manage ment. This will be Field Survey and may coNS ist of Working in and On AnY

Bus inessAllon Bus iness Organi zation. Studl' of Phenomenon, Related topic and survey

After completion o1'the lrield Survey. the student is required to make presentation o

the Field Sr.rrvey done. The survey pres entatiott will be presented for assesstnent before

the Assessment Cornmittee consisting of a Panel o1' Head of Department and One

Internal Faculty in case of University Department and Head/Director of the Institute

and One External Examiner to be appointed by the Examination Coumittee of the

University, in case of All Affiliated Colleges o f the University. In case of special

circumstances / natural calamities / pandemic conditions. offline / online field survey

pres entations and online viva-voce may also be arran ged I conducted subiect to the

appro val of competent authoritY

D,.il
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COMP REHENSIVE VIVA-VOCE
(FT-MED-40s)

OBJECTIVES : To assess the theoreticaL conceptual as well as personality based

communication skills/ behavioral competence of the students, so as to evaluate the

subjects taught in the entire two year program.

OUTCOMES : Extensively beneficial in the assessment of students' decision

making skills. interview skills. and face to face effective communication skills and

undersianding their domain knowledge testing. It will be helpful in encouraging their

application testing abilities of theory with conceptual clarity.

COURSE CONTENTS :

The Comprehensive Viva-Voce Examination would assess the theoretical, practical as

well as bihavioral competence of the canCidate. The evaluation is panoramic covering

the subjects taught in the entire two-year program to examine the managerial skills the

candidate is supposed to Possess.

The Assessment/ Evaluation r,vill be done by a Panel consisting of Head of Department

and One Internal Facultl, in case of University Department and Head/Director of the

Institute and One External Examiner to be appointed by the Examination Cornmittee of
the tJniversity, in case of All Aftlliated Colleges of the University.

In case of special circumstances / natural calamities / pandemic condition, offline /

onlipe Comprehensive viva-voce may also be arranged / conducted subject to the

mutual consent of external examiner / internal examiner, as per directives issued time

to trme.

D i^


